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ABSTRACT

This dissertation study is a baseline investigation into Iragi insurge
as a strategic conmmntosmtd . The study adréhitzexdhaa ysis o furoded ober
28, 2008 to December 1, 2008 for the search teom Youndgberthasttmetestated
criteriwer®l]l framing devices and themesofbeotdicm vildecsre examined.
While not a random sampdkledthton of videos was selected as a representation
overall population of Iragi insurgent videos for .tldongmerifhame mexamined
open interpretation of frames, the study examined those which may be used t
antfl S. sentiment. It builds upon previous research in related areas and app
focus Snciallentity, Diffusion of CnhovsbidowfFraming in attempt to explore
the phenomenon. The methodological design estalyl ifsttesren deagmlriirsonf @and
study since the topic of Ixagde iofu¥gefibe has yet to be examined extensive
the academic d@&rwswall, there were 54 videos that met set criteria examined
Of these, most were documentamhiaietddiexre were 28 Iragi insurgent groups
represented in the videos, only 4 Iragerensdegentfigvodapsmore videos
These were Islamic State of Irag (25.9%, n=14), Iragi Resastdkdam(24.2%, n=
(18.5%, n=ldhdJaish-Miljahideen (13%, n=7). Two of these four groups have a m
devoted to creating their video content and acting as a media representativ
members of the group. There was not a ilgungeéidyfbderappeadsten
groups with and without a media arm. Analysis of the data suggested Iragi 1
using YouTube to recruit antl.SendeAhtment. There was a presence of several
devices somf which included religious, nhdt.iSonalitdtiic,detion, and defenses.
Overall, videos in the sample had a large presencespdcidblynaga dept dfesl.

military members.



CHAPTER 1: INTRODUCTION

This study is an exploratory content analysis of Mamubendinogent video
November 1, 2008 to December 1, 2008 found under the search term Iraqgi res
purpose of the study is to explore how Iragi insurgents are using YouTube a
communication tool by attempting to identifyiossraidd tthemesgfdewd in these
videos. In particular, the study examines frames which may be used to recru
U S. sentiment. However, the process also includes an open interpretation fo
in the content. This dmstdeheoramblem statement, the purpose for the study,
some background information gnamdheptregpdmts some theoretical applications wh
be expanded on in the literature review. While the study examines content b
Muslim population, this in no way purports to be reflective upon the larger
a whole. Iragi insurgents tend to have a radicalized view of Islam and ideo
The terms strategic communication and propagaehdageazklysed inter
Problem StatemehtPurpose

The United States government has attempted to win dheblmserti;m and min
the Middle East, but ardqmabpnya failed attempts. In order to combat insurc
messages, it is imperatived tthendemstexity of messaging from a culture that
Western. According to the Report of the Defense Science Board Task Force o
Communication (2004), in order to be effective, strategic communicators mus
attitudes and cuéspeebk,the importance of ideas, adopt advanced information
and employ sophisticated communication skills and strategies. Further, in o
persuasive, messages must be seen as credible.

Messages disseminsfreichsurgencysgmosip be examined with the purpose of
understanding what has worke#i&hduwmhydgerestimating the grievances of the
insurgents and those who potentially sympathize FHronh at loeommusucganion.
perspective, a present day stbdypisvhdedaedclearer, more comprehensive
understanding of strategic communication tactics employed by groups such as

The purpose of the proposed study is to explore current strategic comm
employed by Iragi insurgents. Thesstlirdgiexdansiirgent YouTube videos for fram:

devices and particulachdasemegith a focus on how the Imayi ubsres¥Yogdmube



as a tool for both recruiting afdSspessdoes.anfthile insurgents potentially
messaging toetamany groups, this study focuses on videos with English or mu
videos with Engdldtsht.Fexgylish is one of the few global diplomatic languages a
United States is one of the top countries regarding Internet pmneifFation am
mostly the Engpesking Western world thAytdauimedrds the Idndenstddage
Statisti2808) .

Iragi insurgeuwfube messages may be targeting United States / Western i
especially Muslims or minordyikspe and meach disenfranchised or sympathetic
American and other Westerners aldinestdarh paoulations. While it is impossibl
determine exact insurgent targeting intent regarding audience, these messag
reaching potentialaydienges.

The scope of this study has a narrowed focus on Iraqg since the United
strong and somewhat controversial militdnrpnpPdddnde phldentresearch
shedslight on an Iragi insurgent strategic uoorrhartidast Wwddensgdiised yet limite
knowledge exists on its effects and particular messaging tactics. Audience
outside of the scope of this pBResceaundhrpatrtdgipant exposure to potentially
messages could hdveemmen consequen€estent analysis i1s determined to be the
practical and ethical means of collecting data and exploring this phenomeno
known on the topic.

In order to provide the most accurate picture, ghedrésebechsstudy is d
objective as pd#fsiild econtributing to new knowledge in socialthktserstadyitera:
may alsprovide insight valuable for counterterrorism efforts.
Backgroundfontext

The United States has been fighting therGéohah Wartbhe Middle East
since 2001. In particulartatls Uestdateged in regime change adragities in
since 2003, whvehathatimes been met with great resistance. While Iragi insur
known for violent attatks,fidlety with strategic messaging tactics known as s
communicati¢mls&nown historically as prdo=gdanda Doty, 2005). Insurgent
messaging on YouTube uses strategic communication / propaganda strategies 1
influence a¢siédmnd viewealsavior. Propaganda is the attempt to influence the

opinions of an audience though the transmission of i@88%,ampd lvalues (Taylo



Viewers, especially Westerners, are not likely to have otheamibBeuhad exposu
insurgent ideas and values. Thus, YouTube messaging is a tool with great po
communication / propaganda purposes.

Insurgent strategic communications can take on mangfalorms, such as word
flyers, newslettersctamesHisgolirse by religious and commurtigxt leaders
messages, news coverage such asgladeemegh web pages, and video footage (Weimar
200@) . The widespread and common use of the Internet by insurgent groups ha
noted sinide allows members to communicate rapidly, at low cost, and has the
anonymity.

Weimann s (20x) research fothere were more than 4,300 websites serving
terrorists and their supporters on thenldagrarst ofhisohy weiredtto
insurgent gr¥op3ube also receives high monthly volume. The number of video
(the way usage is measured) from April 2008yiebsertermided Ggnsus, was
more thath billion. These streams were viewed byiewers73iNhemhsénhibNaws
Release, 2008). While YouTube is somewhat guarded about the total number of
a 2006 article reportedhddufiedehed 100 millidiocfidedd o)

Efforts such as the Dark Web Terrorism Reseamgbt et oCje ats énacremaiitasr
science to access terrorist related websites and content. The Dark Web coll
largest egmmrce collection in the academic world of extremildts and terrorist
collection is 2 TBs in sizebGLtO0Q10He gages / files / postings from more tl
10,0081ites (Artificial Intelli.gence Lab, n.

Chen, Chung, Qin, Reid, Sageman, and Weimanna(2Ze@8pdoteatedsing
Dark Web data collection techniques to incorporatestd€, cendecisoalizabiles
techniques to exploit web information sources. They applied this methodol
analyze information from 39 Jihadi websites. Along with additional expert o
their methodology to be promising.

Artifiied Intelligence Lab researchers Shéam,[(2R883ls padt of their
Dark Web Terrorism research, conducted a content coding analysis of Jihadi
videos. Their research identified types of videos, grougsheiusamgdymtterns i

operandi, and video production features. While Salem et al. s (2008) study



insurgent videos on YouTube, their research greatly informed the present st
part of the coding scheme.

Another study, fntéedstvvy U.S. and Middle Eastern Extremist Groups ]
Reid and Chen (2007), provided a hyperlink and content analysis of 44 U.S.
Middle Eastern extremist groups websites to analyzmedhetieduse of computer
communication saisglupport collective identity and mobilization. The results
identification and analysis of the groups web communities and their CMC us
181).

Weimann (2086 200pbfocused on terrorist groups use of welmtgemages to cor
with cell members and for strategic commuhisa&ndnsth@fidesch as those
conducted as part of the Darkhifed &dwvagmodd academic knowledge on overall we
usage by Iragi insurgents, little to no empkaindatdréaseattieskeagroaipse are
using the popular video sharing website YouTube.

YouTube, founded in February of 208harimgalutdenet website that provid
free video streaming. Users of YouTube are able to shareWmukbpmedia clips (
Pavrfarci&, Tomlinson, 2007). YouTube in particular is medeitmgfel itc examine
viewership is constantly increasing across-Wdst dlesteoml dnd hidmugh some
alternative media sourcedi®xistenm been dominatWdsbgra stronghold with a
limited perspeceseated (Herman, 1992). dofadefor alternative content, such
Iragi insurgent messages, to be shared through streaming video that has bee
site.

YouTube allow for clips toibstendwecdously or even long after the speak
diedand can be filmed and/or uploaded from anywhere in the world requiring
equipment and Internet access. The receiver can also be anywhere with a com
access. It issailsbepbor people / users to download videos from YouTube, sav
show the content to people who are without such access.

YouTube is a relatively recent innovation with its potential usages an
insurgents yet to be explditesd nunmibhers of YouTube users (both uploaders and -
growing exponentially, the impacts of Iragi insurgent messaging through You
potential to be quite substantial. Considering a select few Western media

the domamt exposure for both the Weswesheammdt Inbn(ZeifiP8Y, thHemternet



and resources on it such as YouTube, provide insurgents with the opportunit
globally in a way not possible before. They can now provadereach fifermamt per
counter Western media, and show content to individuals who would otherwise
(Garfield, 2007). The present study applies the DiffuRogersf, DPiidyation the
examine how the innovations of theidexdrarmmbtadimly sites, such as YouTube in
particular, have diffused across society making global messaging possible.

Insurgent groups are capable of framing their communications in an att
their intended message and shape permepheopasrbacsetanp content presented. Fra
are likely to be different depending on the intended audience. Iragi insurg
chosen media frame, often presented toward a Western audience, but do so th
how they Hlomsterngrsee the other . Iragi cultural norms and ideals along
stereotypical notionsewxfEmagsti@form the frames produced. If this is the case
explanatory feagrdae Benford and Snow snd20O0)that a fraameinterpretive
sclkemata that simplifies and condenses the world out there Dby selectively
encoding objects, situations, events, experiences, and sequenesx of actions
or past environmentAs (Bntman (1993) states, toefieame sbmetaspects of a
perceived reality and make them more salient in a communicating text, in su
promote a particular problem definition, causal interprel/aridreatoent evalu
recommendatiornp. 52).

Along with mgss&rames, portrayals of particular groups and individuals
influence identity formation and encourage social comparison. This notion i
Social Identity Thegbte¥ & Turh&¥p). Social identity is commonly defined as
perso s sense of self derivedeflrommberseip in social (Ghenps Li,, 2006
p.2. Individuals tend to base their identity partially onThigrbheotryp which
was first developed in 187 %ty Targfer in an abdempgndointergroup
discrimination.

Utilizing the conceptual framework of Social Identity Theory may expla
who feel they belong to a particular insurgent group may derive their sense
part, from thatTarided Tarned,279). Insurgents may attempt to draw upon
commonalities in their videos to potential viewers such as through ties of

common ideology, or the like. Other appeals could attempt to reach individu



potential fdermtion as a disenfranchised person, someone who feels they have
by the United States or western world, appeals to someone who has lost fami
friendscause of wWwapetc. Insurgents likely use media messageseppeabs to crea
collective identity and for the purpose of reaching potential recruits. Fur
White Supremacists literature, interpretative frameworks are likely to simu
threatening social issues, provideteopretsgbhdingmiendations for social
actiorfAdams & Roscigno,.2005)

Nisan (2002) discusses a separation betweerbdlisiarss arklrerorother

people of the book , Christians and Jews, are still considered outsiders t

Insurgembay call upon tactlitming principles of the Socialo mekerity Theo
media viewers feel they are part of a largewebrewprasndinmbbitdimgonIisraeli s a
the western world, axgoupfFhomould increaserdraier between them and the
United States sioded itthen became us against them approach. Once strong as
are built and reinforced by insurgency media, it may then become increasing
counteract these messages and persuaeeceimesrs in a different direction.

As Lippman(1997asserts, our opinions and behavior are responses not to
itself but to otropsrodpthat world. It is the pidtthateshapeocwnrheéaed ings
and actions, and these gmilgtumperfectly reflect the world that surrounds us.
experiencehef world is landdebyt 13(pLippman s reference to a largely indirec
experience refers to how the public often experiences and forms perceptions
ther media consumption. Cultivation theorwexkobeae heahS6 Exposure to
cultural imagery will vdleqer s concept ¢Pieegéjit$000) . The theory suggests f
heavy viewers exposed to mass media will have attdtwidds tloate wonctl st
displayed in the media they consume rather than is in actual reality. Propa
a tool for altering perceptions of reality. These perceptions of reality ar
particular messaging framésagiewmslurgents have the capability to perhaps in
opinions, behavior, and even perception of the world by exposing individual
and by their choice of framing device. Heavy exposure to such videos (cultu

especiwlilasr an impact on these perceptions



Irag
Irag is lodatedhe Middle East, partially bordered by the Persian Gulf. Bord:e
include Itenthe Ed&&twait to the south, Jordan, Saudi Arabia, and Syria to t!
Turkey to thehnokt has an area of 437,072 square kilometers (168,753 square
slightly more than twice the size of Idaho. The majority of Iragis live in
Irag’s capital city, and is centrally located. Somea®iabra ma johe ciduEls, incl
Ar Ramadi and Karbala in the middle, and Mosul in the north. Irag has the f
population in the Middle East and North Africa with an egpiematddlytoZ8, 221,
2008. Islam is the predominant reddthondeérnpempent of the population. While
majority are Shi’ite (Shia) Muslim$5 amuentin@ushi Muslims make up an
estimated332percent. There is a small minority of Christians and other reli
comprising the other adirnemtmslcentasfihgority of Muslims and Iragi s are nof
members of insurgent Mgpreugdhahhistine percent of Irag s population was under
years of age with a median age of 20.2 years as of July 2008. Irag has the
oil reserves in the world. 0Oil minarmpuwatdhterftent of the country s GDP
(Central Intelligenge 28d&rcy

0il productisnconcentrated in the north in Kirkuk, Jambur, Bai Hassam,
Butman, and Baiji. 0il fieldsicimdeh&usmaitla Bnd Zubeir, and until the Gulf V
0il was exported via the Gulf Amayaat IKhaddation, smaller fields can be fou
Luhais, Nahr Umr, Buzurgan, Abu Ghuraib, and Jabal Fauqgi. 0Oil production an
interrupted mssult of armed conflict initially with Iran and later by alliec
Gulf War. Production befofieaghera¥raht its helghtmwbkion berdelysn
1979 eclining to 7&0,000M0 barrelsim H8§0 with the skardr ofThd Gular
and UN sanctions impepedssed production and output capacity and until 1996,
exports were forbidden under the terms of the UN sanctions. The only except
by the United Nations was 65,000 b/daxpoitay was Jaallowed to resume parti:
exports in 1996, as partfo®ittherbomdm designed to provide for the humanitar
needs of the Iraqi people. UAdenr tlhprofopmm 1.76 million b/d of o0il were expc
Encyclopedia of tthendNd n..

The Gulf War in 1991 was said to be a result of the invasiam of Kuwait

July 17, 1990. Iragi leader Saddbmdtussezlirthem of waging Economic War on



Iragq by flooding the world s oil market am@d retsesvindhati rafraander both
countries. American involvement was swift as government officials from Kuwa
met and then President George H. Bush condemned the actions of Saddam Husse
was passed by the United Natgodzapedgoiremove all forces from Kuwait by Janu
15, 1991. During the months between the invasion and the resolution deadlin
including the U.S. military, began preparing for offensive operations. Huss
resolution deadand on January 17, 1991 coalition forces began Operation Des
which started with an air war againdt Afdertdiwealerks of air strikes, grou
troops began their operations. The ground war lasted 100 sraagreddflooce the T
a ceaddre agreement. The Liberation of Kuwait was announced on March 6, 19¢
War: A line in the sand, n.d.).

Attacks, carried out by terrorist organizations and individuals, have
world. On September 114h20Wdyld Trade Center (Twin Towers), in New York, an
Pentagon, in Washington DC, were attacked by terrorists killing about 3,000
hijacked four jetliners to have them fly directly into symbolic U.S. landma
93, crashed instead in the Pennsylidmimecmisg mynarmed passengers revolted
against the hijackers. This may have prevented the death of many individual
been killed had the plane reached its intended targg®y11CkmhysshenWhite Hou
Report, 2004).

Al-Qaeda, a known terrorist organization, claimed responsibility for tr
George W. Bush condemned the aceeds ehdAfathered an international coalitic
fight against all of thepserTbrisingeonational campaign led by the U.S. bec
known as the Global War on Terrorism. Coalition troops began Operation Endu
entering Afghanistan in 2001, after the attacks on the World Trade Center a
drive out thkafalan oppressive ruling group whaeslsopperat iZohs.

Coalition forces, composed mainly of U.S. and British troops, invaded
2003. This action began in order to overthrow the government of Saddam Huss
war, akr was believed to be in possession of Weapons of Mass Destruction (WMI
a severe threat to coalition troops around the world. Saddam Hussein was al
supporting terrorist organizations such as Al Qaeda and wfolatipgophe.human

The Iragi military was quickly defeated and Saddam Hussein was eventually c



convicted of human rights violations, and executed. A new democratic govern
established. Howeverfhan years latetredBal%ition continues to fight the
insurgency (Iragq War Timeline, n.d.; Gulf War to If&&gMdar 20D3zuq.d230
Timeline of Operation Iragi Freedom, n.d.).
YouTube

During the time period data from which the present studyawmas drawn, Yo
active player in major political events taking place in the United States a
throughout the world. O Leary (200 rewuiderstisat campaighewst crucial
election in recent me¥ouTube has a video recordtafetbhampag@B) .

Bellamy (2008) points out that YouTubefbedasé pol fuidal player in the
2008 presidential campaigns. For example, Barack Obama and Hillary Clinton
candidacies in Web videos, Senator acan®iéstidedfichmIlMcCain was caught on
video singing Bomb Iran to the tune of the Beagh &ud Bardzk-lizramadinn
former pastor, Rev. Jeremiah Wright was shown shouting God damn, America!
were circulated on YouTube (B&)lamy, 20

Learmonth (2008) discusses video postings on YoeDWBpresddedimnglthe
campaigns. He found Obama s campaiome pdsdfsdre times as many videos as
McCain s, although McCain had a high numb®he o@bamwd ewampaign dsteed
from appearances around the country while the McCain campaign posted mostly
ads. Some of these ads even ended up on national TV providing free televisi
Obama campaign was also dominant on social ,neddmookiagds MySpace.
Learnmonth reports Sepdember 2008, the Obama campaign had 12.9 million views
compared with McCain’s 5.8 million with and that they posted 206 videos com
McCain s 40 posts, six of which had sound butsnoitedey chadenf@oR)
from the web analytics firm TubeMogul, in September 2008, McCain’s average
were 150,948 compared with Obama’s 59,253. Learnmonth reports July web hits
margin with McCain at 3 million You®mperwdeWws Obama s 3.2 million. Consider
the narrow win for the Obama campaign (9.3 million) in comparison to McCain
(Learnmonth, 2008), the issue of media presence, including usage of resourc

should be considerpdsasbdae influential factor of win/loss ratios.



YouTube has had such a powerful impact that it was credited as having
cause of Virginia Sen. George Allen s destroyed campaign. YouTube posting o
Macaca video, which ddts fmirtward spiral, was viewed 360,000 times (O Lea:
2008) . While literature is increasingly being published about the president
(Bellamy, 2008; Leazhd®@h) Leary, IHBsh, 20p8there is nothing as of yet

examining Iraghgemisuuse of YouTube during the same period.
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CHAPTER 2: LITERATURE REVIEW

Overview

This literature review attempts to operationalize terms, inform the re
insurgent groups dmddirscyss typiadol lyalties, Islam, Strategic Communicatio
(propaganda), Middle Eastern and Insurgent produced media. Further, an over
of credibility literature, media effects, Agenda Setting, Framing, Cultivat
influence of violentSoeddl Identity Theory, and Diffusibnlefthenstadyon.
does not test the related theories except for framing devices, the theories
explain possible relationships between the sample content anhstellia effects
this chaptemmects the theories which may in part explain the phenomena exam
present study, followed by the research questions used to explore the conte
Operationalization of Terms

Often terms such as insurgency aseteritdoikt aaxencrete understanding of
their meaning. In order to conduct dialogue on the topic of insurgency, a s
term must be fo@merterinsurgency Operddfibmess insurgency as an organized
movement aimed at the overthaowstdfubed government through the use of subver
armed conflict (Headguarters, Departm€ptuntértihsukgmycy OperaEMbnd
08.22, 2004). Bard O Ne2QQl}bdoklmissirgency and Terrorism: Inside Modern
Revolutionary Warfhnfees insurgenay siaxruggle betweemudingngroup and the
ruling authorities in whddhirtheymomrp consciously uses political resources (¢
organizational expertise, propaganda, and demonstrations) and wolence to d
or sustain the basis of legitimacy of ormolirt i3 pspects of

For the purposeerefionalizhegterm insurgency, the definition provided
U S. Central Intelligence Agency (CIA) will be used. The CIA defines insurge

Insurgency 1is a protractedl bdryismatlivity directed toward completely o
partially controlling the resources of a country through the use of ir
and illegal political organizations. iTrmshudgeryt caerinfidaeya

terrorism, and political mobilization, for example, propaganda, recrui
covert party organization, and internstdesadnadtiviwgaken government
control and legitimacy while increasing insurgent Chhtr@lidedtdegitima
the Analysis of Insurgency, quoted in Daniel Byman, Peter Chalk, Bruce
William Rosenau and David Bremdsnin Outside Support for Insurgent
Movement,s Santa Monica: RAND, 2001, p.4)
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The CIA s definition includesdtetrroxiwmgeay known Imsmridents
terrorist acts as a tactic (Byman, Chalk, Hoffmagn, ®JdBkmed, H&sBimnnan
(200p points out in Hinsuwgekhgnyd Counté&nsurgency In, Iether an
organization is consideredongafteatroaepends on your standpobntStdite U
Department defines terrorism as premeditated, politically motivated violen
noncombatant targets by subnational groups or clandestine agents, usually i
an auence (Rex Hudson, 1999). There is further distinction between terror:
tactics. Tegrxbxrirsdt differentiate between comkeomdratsrdrsd rhrerilla tactics
are generally attacks on military or g®kcoammidsll&EpMg€adlister
2003) .
Insurgentr&ups in Iraqg

There are thread categories of insurgents associated with Irag: secul
tribal, and Islamist. According to a United States InstitRdeamf Peace Speci
2005), many insmrgembss these three classifications share common interests
solely within any one particular grouping or category.

There is a difference between the Shiite militias and insurgency, whic

Sunni groups. Shiite miliits aydrestalllist yeaeedlitoward Sunnis and less towards

the United States. Sunni insurgency groups take issue with the U.S., the I
the militias (Berger, 2007).

According to Baram B£2003) insurgents generally cledmppimany thr
identitgsedotivat Bofor theiAmantdan and goternment violence: / secular
ideological, tribal, or Islmodtly fizslémistes either theamcddrmgioery arfd
radicals who might one day reach an atcowrflowdes awoadltilte Iragi government,
fall unddttraradical Salafi and Wahhabi Islambgppsochementomial never
occur Baram staflks,identity and motivations of most insurgents are elastic
multifacetd8Baram, 2005, p.1).

Most rEBgi insurgeamsalso beaselbgorize8uarni nationalists, moderate Sunni
Islamists, and Salafists. Sunni nationalists focus on nationalistic goals,
focus on promoting an Islamic form of government undefiShayidoraexampdeSa

the groupQadlda in Irag, move to build a Muslim empire (Berger, 2007).



Estimates of the number of insurgents cabeoidudbe thefiraesient
nature and degree of secrecy among members. U.S. milibdrggdestromaBeB0in 2006
to 20,000. Iragi Intelligence officials issued figures upward of 40,000 fig
160,000 supporters (BBC News, 2006). While it would be near impossible to o
insurgent groups in Iraqg, pheafephgmwiovgde an overview of some of the key
groups.

Salem, Reid, and Chen (2008) found videos from the following names of
insurgency groups:

Al-Jabha @3lamiyaMhfjAwama allragiya (Islamic Front of the Iragi Resistance)
Al-Jaysh &dlamil-fliraq (Islamic Army in Iraq)

AlQiyada #Muwahada IMiijahidin (Mujahidin Central Command)

HarakatMigawama alslamiya frhg (Islamic Resistance s Movement in Iraq)
Jaysh -Ataqg Aklami (Iraq Islamic Army)

Jaysh dihad Aslami (Islamad Army)

Jaysh Hijahidin (Mujahidin s Army)

Jaysh 834 ifaMahsoura (Victorious Group s Army)

Jaysh Ansafumha (Partisans of the Sunna Army)

Tandhim €& ida fi BiRadidhyn Jadéda s Organization in Mesopotamia)

Controlling foendeffierspelling, in addition tBBEhEGE@NEmmups, a
article, Guide: Armed groupbudes Matphiideen Shura wlhickthéy sayg an
umbrella organizetliohing five insurgent groups. Kimmage and Ridolfo (2007)
grop 1s also part of AlKgaddagar Iraqg.

Both the BBC 2006 article and Kimmage and Ridolfo s (2007) study inclu
Sunni Nationalists, Shia Militia, Mehdi Army, drhacheviBedo Bridgadeargest
Shia party in Iraqg, theo@iupremer the Islamic Revolution). Kimmage and Ridol
(2007) also provide a list of some Iragi insurg€rhabednatprodecéos:Madia
Production, Global Islamic MedHa]Frdadia Adenter,FamdaAlIntitute for Media
Producion.

As Alexander, Kyle, and MdQA&DBpstier out in theitherfzedsz Insurgent
Movement the tribal ethos is the basis for most security, economic, and pol

Irag They explainirdwgt culture is made upumwfofa kwyeliffits continuum



going frdmestrongest to the weakest ilignmeedifatld oesmily, then extended family
tribe clanregion, Muslim Ardtslimolrabs, all. didtsirmal ties come before the
separation between Shimiafdaf§ue. Alexander, Kyle, and McCallister s example
Iragi will side with Sunni Irag in a conflict with Persian Shia. While part
are indeed important divisions and are most often divided by &inni and Shia
influence must not be disregarded. Iraq is based on a tribal society where
thousands of years. At least 75% of the popwlébioneobfIthg baéohgndred and
fifty of the nation s tribes (Alexander, ,BRPDS,) .ard Mdea SiinstieArab parts of
Irag there are ten large tribal federations and hundineeés ¢fibmsl Enandubediu
tribal units (Goodall, &TMebberwég, 2006) .
Islam

Islam is believed by Muslims to be the only tilkahelighenAvdb God
word Islam literally means the submission or surrender of one s will to A
a word meaning peace. Its adherents are called Muslims. The religion i
religiomselddaon Judaism and Chrilstvmernfyislam is said to lexpardssed den
its final form by Prophet Muhammad in the seventh century (Philips, 1995).

Islam is considered a religion and way of life for Muslims and promote
and forgiverlss Iclamic Affairs Depd®&®9n Islam places a strong emphasis
moral responsibility and accountability and the majority of Muslims are p
women and men, family and community oriented, and wish to live in peace and
than in warfare (E2p05Sitp,:qsiliam is the second largest religion in the worl
Christianity and the population is steadily increasing. There are around 90
according to Esposito. Islam is spreading throughout EuropegrAgaa, Africa,
most notablyhin Soviet Union, China, India, England, andagbe GapticdlStates
and citwksch include large numbers dhdluslEiaris, Marseilles, London,
Manchester, New York, Boston, Chicago, Houston, DelawitThande Liogi dmges
quickly becoming less associated¥Westleron peapdre and increasingly applies to
West as we(Elsposito, 2005).

Globally, the majority of Muslims strictly follow rules concerning mod
divorce, inherfeadeayg, intoxicants, gambling, diet, theft, murder, fornicat

Some Muslims living and traveling to the United States and other Western co
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Western customs including clothing styles yet many adhereest shysct customs
(Esposito, 2005).

Muslims believe that God revealed the Qur an to Muhammad through the a
They regard the Qur an and the Sunna (words and deeds of Prophet Muhammad)
to Islam. For Muslims, Muhammad was thevhfd neelceggnogmhaetevelations from Allah
over the course of two decades which make up the Qukdhiminl$85)entirety (Al

Muslims do not believe in the divinity of prophets and see them as hum
times have been used to work mizhciebebal&l Other prophets recognized by Is
include Adam, Noah, AprMbsms and Jesus (The Islamic Affaif®8P¢partment

The Qur’an is compiled of 114 soorahs (suras), odeehRaitrersthilles ,soorah
spiritual, social asdemoarmd pwsovide guidance for Muslims to follow. Muslims
toward the hadith, writings about Muhammad s life and practices, especially
does not specifically address an issue. Muslims believe the Qur an is perfe
Ardic form and translations are only to be considered interpretations. All
expected to pray in Arabic and most learn Arabic at a young age even if it
language (Maududi, 2002).
Five Pillars of Islam
Followers ofm have duties known as the Five Pillars of Islam.
1.) The first pillar is a declaration of ones faith called Shahadah which i
part they reclfeilizha illawhidlaeh translates to there is no Fhd except God

secondpart of the Shahada is Muhammadun rasula Llabhhammadsistthg to M
messenger of @bsllamic Affairs DepanitaBint

2.) The second pdptayerscalled Salat which are obligatory prayers performed
day at dawn, nodaftminoon, sunset and nightfall. These prayers are consider
direct link to Allah. In Muslim countries there is a call to prayer called
broadcasted by mosques for each prayer. These prayers are done facing towar
Mecca(slamic Affairs DepanitoBint

3.) The third pillar is an obligatory charity called Zakat. This charity is
assisbward the spread of IMishisnAliveakat individually wieirehd 1is ajpout
2.5 percentheifrapital if they can affisridntiacc &8 fsd rs Deparntadint

4.) The fourth pillar is a month long fasting ritual. Each year during the
Muslims fast from dawn until sundown abstaining from fdet,iahrsinkKihasel sexua
who are exempt include the sick, elderly, neyivartliaidsnem whoj@ane pregnant



ornursing. Women do not fast while menstruating but make up the days missec
the fasting ritual during puberty gamdedIsdremicadirffairs DepadtdBéint

5.) The fifth and final pillar is a pilgrimage called Hajj. Those who are p
able to perform the Hajj do so annually. This pilgrimage is to Makkah and u
around two milédophepeach year. Adherents attempt to make this pilgrimage at
their lifetime. Some of the rituals for Hajj include walking around the Kaa
touching of the Black Stone , and running seven times between Mount Safa a
(Islamic Affairs Depantadint

Sunni and Shi a

Therdas been one mhisttoric division of Islam which is between Sunni ar
The Sunmbke uBb5 percent and Shi a 15 percent of the world s Islamic populat
separation occurredldte t7th century following disagreements over the religi
political leadership of the Muslim community. Muslims were divisive over wh
Prophet Muhammad s successor (Esposito, 2005; Philips, 1995).

Sunnis believe that theafiplss Wwene the rightful successors to Muhammad
since Allah (God) did not specify any particular leaders to succeed Prophet
leaders had to be elected. The Shi a mb&kegapt theaselronfl Islam. They believe
that the coustinl/awoof Muhammawhs Prophet Muhammad s rightful successor. The
Shi a reject the legitimacy of the Muslim caliphate. There are other differ
of Shi a and Sunnis, however, both are adherents of Islam (Esposito, 2005).
Jihad

Jihad mes "to strive or struggle" and has two different forms for Musl
greater jihad is thesindmviditieht striving to live a good Muslim life and fo
of Allah. This form of jihad includes adherencsltm tBagémuea,p20Ddrs Fhel
lesser jihad, according to authotsA fesgemrae a violent struggle for Islam. Thi
is also subdivided into twoIBdmms, tder lahd pfaddldathadb the land of
conflict.

There is a distbetaision defensive and offensive Jjihad. When the existenc
is threatened by some form of invasion there is an individual obligation (f
Muslims to be part of a defensive jihad either by direct fightiryg, financia
or prayer. If an Islamic State isMatidokedwey andomhe attacked country does
not have the strength to fight alone, neighboring Muslim countries have a d

is also global Muslim responsibility ifMa&hdsdig 2082 Enough
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Offensive jihad is an attack ormkuffjidedssuydmitato Sharia (Quranic law)
The offensive jihad is a collective not individual obligation. The Muslim
umma, was required to engage in a jihadlshamxpganchigteoutalthe world so that a
humankind could benefit from living within a just political social order (
Based on a sincerethsflsilesm is the will of Alsdhmssame Mulling to wage jihad
Some of the morealkadfithese pmiplforming insurgent groups.

The Pew Research Cemttamatelle total population of Muslims in the United
at 2.35 million. The PMusdepomd@mericans: Middle Class and Mostly Mainstrear
(2007)suggested overaddt sfigop Islamic extremism was lower for Muslim Americar
compared with the global population of Muslims. However, Muslim Americans a
than other Western European Muslims to reject Islamic extremism. Among Musl
the Pew stwdmdf more acceptance of Islamic extremismAfmicanidemerican
Muslims. Furthengey MuslAmericans were much more likely than older Muslim
Americans to say there is sometimes a justification for suicide bombing in
Mo st Muslim Americans believed the U.S. led War on Terror was a sincere eff
terrorism and only 40% of Muslim Americans believed Arabs carried out the 9
U.S. (PeResearch CentZ&7) .

Middle Eastern Media

Middle Easternamedntil aslyeacemthe 199Bawe been tightly controlled by
theiaffiliated governments EGEShliddhe 2005%)azeera, netwotkunched in Qatar
in 199@as become the bestakrdunte televisiowihktwomkiderably limited
canpetition. That limited competition includes SaucB&NBEayhEbaAbn
Dhabi TV, Dubased Al Arabiya and a few others (darmmsraHis) beeh noted
for being fast moving, has video heavy newscasts, and haspolatikcahpws which
social, and religious issues previously udtauchéadl bygherbsmémith, 2005,
p.7). They have had guests on their programming such as Donald Rumsfield,
Colin Powell and the Ambassador to Lebanon (GalRDddhedAde8matkxpanded
s programming to be offered in the West, offering a perspective not found
syndicates such as Fox News, CNN, NBC etc.

The programs oidakéera are said to be relatively free of censorship. Th

be at least somewhat tru0Mi)las®dtjazeeragtates, On 10 October the White



House announced it had askmd jblmeUffvetelewmeswomrks, ABC, CBS, CNN, Fox

and NBC to cens®aella footage and that -nmimuietlbntfereradd National

Security Adviser Condoleezza Rice urged all the American network chiefs not
of Bihaden p(lle)All five networks followed the request anc afgyEedenot to a
from AQaeda. Mibkelklshe U.S. First Améngmennot technidakley satnce Rice

had phrased it as a 1HopudEhad also attempted tdaheseaAdnd British news
censor their material but were refused since both felt it would be wrong to
speeciMi(les 200511 . However;dadveera, according to Campagna in his 2001 art:
Foreign Pojlhay been notably soft on its coverage of Qatari aTfhfamrs and of
family in partimi8Par  (

In general Arab medireflfexrred to wars whidlhempddtferently than most
Western media outlets. RalpRB&enogemMiddle Easpoéipeott during the 2003
Gulf Wa’Amb broadcasters mostly frnmgadiwedy. They sometimed] iSsddathe
on Iragbut frequently calledgrésstiof.oA Iraq, , the U.S. Attack on Iraqg ,
Invasion of, Iamdi on occasion called it U.S. Terfoxiasboncdlrbed it the

War of Liberation and most commonlira@irerastomoMNegative frames of the
second gulfweae broadcasts in Arab mekdizzeaa,ABbhabi TV, andirdbivya.

Other forms of media available in the Middls.Eastated IReddi ah®avh, a
24 hour, 7 day a week HmededaRArabic language radio station that began broac
March 2001 broadcasting in FM in Amman, Kuwait, Dubai, Abu Dhabi among othe
American funded is Alhurra TV, launched FBhrtuedyS#at2680&orgress
Broadcasting Board of Governors, 2005). Alfkedighedfoytmulitdly eoRld
were codered for research purposes in thtkedesseetatisovmedly many magazines,
newspapers and the like also publicly avakaaslble in the Middle
Insurgerinternet Media

The penssaid to be mightier than the swareé. khosumrdgentuse this to their
advantage. Their weaponry includes computers and the Internet-where they u
mail, instant messaging, chat rooms, blogs, dismomssinphefnetimByoWVodoé
(Ford, 2007), omhireds, guidgbowgmzines, and streaming video (&eimann, 2006
Insurgentiss of new maohi@ides an edge they would not have had once. They are

of breaking through the media monopoly long dominated by thélWenteand have
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over the communicagtriwcess. No longer does the United States have complete cc
the discourse taking placexpainsn dth the World WiHelWebr, 2005; Halloran,
2007; Gallagher & Smith, 2005; Whine, 1999). Ten=shes Indmenetotgd gina

out ofSUfears of vital communications network failudeaduattagothkmrtisl nuc
the Cold War (Douglas N&O@Gd)is tool created to Eotsctulrierdbility.

The Internet provides a global community whereaditndied degl sanoon share
ideas and conduct dialogue. The exchange of ideas can unify individuals und
whether it is for peaceful reasons or insulsdEntisesd aed tdolcafor providing
information or strategic comfpurdeaddarmda) and psychological warfare.

Insurgent groups exploit the Internet since it is easy to access, has
information, and is suggested to be influential on public opinions, and the
not yet been able tohdmfdat strategies (Goodall i Mcktheaewey,2006) .

They create graphically appgaiiggedwwéld pages with imagery, multimedia, and
selected content (Kimmage & Ridolfo, 2007). Weimann suggests from his exten
insurgent médiiad on the Internet, terrorist or insurgent groups tend to avc
drawing attention to either the violence or the death and destruction that
He says they routinely change web site names and URtkedoomuaditheyetting h
service providers (Weimahn, 2006a

Web pages, blogs, and video uploads allow for a selective presentation
and are a useful, effective messaging tool. The Internet is being used to p
multiple langmagssveral different forms with several target audiences in mi
to incite fear in the enemy or recruit new members, messages can be strateg
information across quickly and at minimal costa). gl fteddnaote , @ Grnet
allows easy access, little to no regulation, censorship, or government cont
for huge audiences throughout the world, is wvirtually anonymous, inexpensiv
and maintenance, is an interactive medimml GirMeddiag dand has the ability to s
coverage in the traditional mass media.

As Paul EedZ®07 expert on the Middle East suggests aboutsal Qaeda s w

The Web site is central to al Qaeda s strategy to ensurelthat its war
continue even if many of its cells across the world are broken up and
are killed or captured. The site s function is to deepen and broaden w
support, allowing al Qaeda or successor organizatiameya@anflish for recr



political backing. The whole thrust of the site, from videos glorifyin
Islamic legal arguments justifying the killing of civilians, and even
radical Muslims that, for decades, the U.S. hts Oeshrwmgiadam, wamd
that they nmwdtt Hack.. (I 3)

Al Qaeda has published several online magazinedjihade¢TheiNgigawt al
of Jihadlso, Al QakHaBasttar Trainingifampbimonthly online magazine that
contains detailed anttell organization and management, weapons training, ph
fitness, and even wilderness survival training. Some issues focus on how to
operations, negotiate release of hostages, and collect informatdion on targe
sites provide information on how to build explosive and chemical weapons, p
photographs, directions, codes, and technica&l edgtlaislisest (e mamngs
2006 .

Messages are strong and often highly influentialxcenrst exakmyl ef rodm an
the online January 2004 issue of Al-Jddedly #elaennal(2006b) whtdhded
the following statements:

My Muslim mujahid brother, can you not see Muslims killed in Afghanist
Irag Can you not see thefcthesehildren completely torn, their skulls ¢
scattered all over the television screens? Can you not see the Muslims
condition of shame, humiliation, pain, harm, and injury? Can you not s
headquarters of the wamrtWwesAfabian Peninsula and that the center of al
logistical support was this land, which the Prophet, may peace be upon
be purified from the polytheist?

You have seen the war on Iraq, and you have seen how iall the mili
the land of the two holy mosques were in the hands of the Christians,
bases, and even mheecivilian Arar airport has been changed to a milita
because of its strategic location, which was indisp@tdhle in attackin

According to Whine (1999), several Islamist web sites are providing pa
communications to members and sympathizers. For example, The United Islamic
Association in Europe psateddsramembers onlyge andidésirs, thbe may
haven for instructions for militant student activity. Strategic communicati
members may make use of passworded sites such as this allowing free exchang
without safeguards to prevent harmful contéhitl lgsttiimammertdsle published or
pbs.org (2007), stated that a U.S. think tank had published a report on its
armored vehicle being used by U.S. forces in Iraqg. Miller reported that wit

had been linked viwordyp=mdecteddadlda website.
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Propaganda

Strategic communication is the more politically correct term for what
known as propaganda. Adoldufiiitderis imprisonment in 1921, wrote Mein Kampf i
which he said, The functiondefdpespagh lie in the scientific training of t
individual, but in calling the masses attention to certain facts, processe
significance is thus for the first time placed within their field of vision
doing this so skillfully that everyone will be convinced that the fact is r
the necessity corrdgt,lext,c.1926/1969,. pHidder s broad defining points reson
with that of scholars who have long shupes@dndse art of

Propaganda was neutral in its origins, having been coined by the Roman
in 1622 by Pope Gregory XV. The Pope encouraged Catholics to propagate th
Propaganda as we know it derived from the Laitcdh mgarspadaxrespmanad
(Halloran, 2007).

The term propaganda has taken on a negative connotation over time as
became increasingly aware of its powerful usage, and especially as it becam
Nazis during WWII. Strategi@tdomuraisc a term, is commonly used at present tc
propaganda (Halloran, 2007). Throughout this paper the terms strategic corn

propaganda are used interchangeably.

The goal of strategic communication / propagarfdalesicesteadicudies wandi
behavior of a given populous. Propaganda is the attempt to influence the p
audience though the transmission of ideas and values (Taylor, 2006, p.15).
Report of the Defense Science BoerdnT&8skaFegic Commun@t&tcenof the
Under &cretary of Defense for Acquisition, Technol260%), and bogestiashe
effective, strategic communicators must understand attitudes and cultures,
of ideas, adoptcemdvanformation technologies, and employ sophisticated commur
skills and strategies. Further, in order for it to be persuasive, messages

Social psychologist Haroldleszssweetl 6 factors of marketing propaganda ]
text, Propaganda Technique in the World War (1938). These recurring themes
were as follows:

1. Fasten the war guilt on the enemy.
2. Claim unity and victory, in the names of history and deity.
3. State war aims.
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4. Strengthen thefbthaepeople that the enemy is responsible for the wa
examples of the enemy s depravity.

5. Make the public believe that unfavorable news is really enemy lies.
disunity and defeatism.

6. Follow this with horror stafidghe Therkstwdroy sits before a tubful of 1
captives eyes was first told during the Crusades. Horror stories shou
authoritative.

George C. Bruntz s book, Allied Propaganda and the Collapse of the Ger
1918, set speEcdfiiypes of propdyamdzz. (1938) suggested the following types:

1. Propaganda of enlightenment: Get true facts to the people and army
country, negating the false information they are fed by their own coun
2. Propaganda of dedpmmgt: tdAtbreak down the morale of the enemy by shos
that death, disaster and defeat face him.

3. Propaganda of hope: Present to the enemy civilians and army a pict
land, if they will only lay down their arms. PrEsidesdn WHdEoDs gave th
America s war aims.

4. Particularist propaganda: This is aimed at factions in the opposin
seeks to divide them into antagdietddli graggoisnst Protestant, the peopls
Alsac&orraine against the Bruddhiarnast war.

5. Revolutionary propaganda: This is aimed at breaking down the gover
enemy from within. The propaganda by the Allies in the last war aimed
German people against the Hohenzollerns.

John Corner (20Q¥V)s article Mediated politics, promotional culture an
propagandadescribed practices often used in propaganda. A condensed versior
practices is as follows:

1. Lying. Deliberate construction and circulation of false informatio
2. The withholding of information. Censorship, overlaps with lying
where denial is involved

3. Strategic selectividomIssedotiof disadvantageous information or inc
of questionable material to gain support

4. Exaggeration. Distomtahgopresepositive or negative

information

5. Explicit or covert affective appeals to desire or to fear, persuasi
argument (ex audiuml materials)

6. Use of a rhetoric of visual display and/or linguistieastingcture Org
and of value in ways outside of the rational content of6the communicat

One additional caveat, as asserted by Lumley, is that propaganda is pr
veiled in one way or another as to (1) its origdestwr isoradoesd, (@3) titee inte
methods employed, (4) the content spread, and (5)thkevriesuhbBayaccruing to

combination of these (Lumley, cited in Taylor, 1979).



Historical and current examples of propaganda are abundant. Included a
examdes to illuminate how strategic communications / propaganda have been 1

Around 500 BC, Sun Tsu, Thetrtinof "ax capture the enemy’s entire army
better than to destroy it; to take intact a regimentiead tbmpatyp, dest@ogquad
them. For to win one hundred victories in one hundred battles is not the ac
the enemy withoutngfiighttihhe supreme excel8lBAncssUn( Tsu s quote makes use of
Bruntz s (1938) notion of propaganasiad oderdemisphiizing the enemy. His use of
psychological manipulation is among the first reported.

Alexander the Great f£n 3tMBucted his armorers to create oversized arm
breastplates and helmets that would fit giants , lmenTheoermdningop@ibeetota
battle, the oversized armor was placed out on the fields in order to induce
withdrawal of adversaries, who had Alexander’s troops outnumbered. This cre
was succesqRolise, n.d

Alexarsglr s exaggeration of the truth can also fall imborersimilar cate
storiesWorefmouth about the giants must have spread quickly, brought down
morale, and made their enemy feel less self assured.

The Reign of Terror, duenaoly RewoFution, was a campaign in which sevent
thousand people were executed publicly, kefardhkegeauderighly
publicizeddused as propaganda in order to ditsplaycpb@efeandamong the people
(Weimann,2000a

World Warsdwheavy usage of propaganda by several nations including the
States. For exanplByreBident Woodrow Wilson established the Committee on Pub
Information (CPI), also known as the Creel Commission, in ofdetr to manipula
popular opinion into favoring the war in support of the United Kingdom. Thi
encouraged press censorship and wrote themed sEdddwesteGhahsk P I

succeeded within six months, in turning a pacifistapepwhehgemringto a hyste
population which wanted to destroy everything German, tear the Germans limb
war and save the wok¥ld. Ip.should certainly be noted that Walter Lippman an
Bernays were part of Wilson s Creel Commiwmesiman aFfheamong the top cited

authors in the propaganda / persuasion field even today. Among other works,



known for wriknimlgc Opin(b®¥22), while Bernaykhevtdrleting of National
Policiek:Study of War Propadd&ita.

Much of the wartime propaganda was invented by the Brititshh ministry wh
influence global UBemkayg, 1942). The British used the#Arlaofiirol of trans
communication to their advantage in distributing propafamga adgainst Germany
dropped propaganda leaflets, and such, into enemy countries from airplanes,
a large population with their message. After the war, Germany admitted the
propaganda was very effective and in 193BpfEBwadd B&nMeliPary Science at
Brunswick Technical foddedédat the English campaign of lies was one of the n
effectual weapons used against us, conducted on thoroughly sound psychologi
English propaganda was run entamslythe Germbh by so(BREmEr=sys, 1942, p.

238) .

During WWI, the German s use of propaganda / psychokadicdab wmrfare was
ineffective. They did not concern themselves with the morale of the German
home. They utilized, saboragéesm and censorship, as well as making the effor
foreign countries, distributing unexciting leaflets and mailing thick acade
conclusion of the war, they realized their use of propaganda imnirthe foreign
enthusiasm and inflammatory cgr2BBprds well as being too tactless, too ope
too obvio@Bernays, )1942

Vladimir Lenin, Marxist revolutionary and leader of the Bolshevik Part
theslogan, Power to thaed&eivedlg to emphasize strength and gain support. Le
wanted to imcrewolution where a power shift would go from the bourgeoisie (
classes) and given to the proletariat (working class) and peasants. Lenin s
Soviets eptefnber of 1917, rallied up these classes and spoke directly towa:
empowerment. Lenin stated, Which class holds power decides everything, an
is based, obviously and unconditionally, on a majority of €lumiapnlation ca
popular revolution . He went on in great length about the meaning of Powe
and referred to the middle class as pretty bourgeoisie who make only par

hand out promises and search for adl €oeatin,ofl EKGUSRE. 63)
Lenin used propaganda techniques isudrder fidnmnfluence public perceptic

He believed the majority of films should be entertaining, thus draw in the
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then create revenue to assist in thereergastzarcidwnof the Soviet film indus
The rest of the film could contain propaganda content. He understood that £
propaganda weapon, especially in the rural areas where they [films] are no
therefore oprganada will be particularly sucge&8¥%Qp2p KBdykHorom

reorganization of the film industry, the Lenin regime also attempted to c
Films were only made if they projected the particular imalgg of Soviet Russi
authoritTkssecontrolling the propaganda believed that it was most effective
tension between good ,amt eawsil and them , opposing forces. This allows f«
audience to then see themselves in the forcesigdesdt s lend ayzEgiadadss
opposing the propa¢baghord 979This good versus evil dichotomy parallels the
America s stance on terrorist activity.

A year after Hitler s rise in power in 1932, as Ewald Banse pointed ou
Germany Prewsr for War®W34)the Nazis were effectively manipulating and using -
such as the Heil salute, the swastika flag, and most importantly Hitler him
attention to using propaganda on the home front, sendingwpihlhphlets to every
insistence that the swastika be displayed at ever¥hbasasshmbdlsnaGermanyl
considered very inflammatory and it is illegal to dispéay thy swastika flag
Germany (Bernays,) 1942

During World War II, HitldwehsduSe@dbthemes of traditional German patri
and Nazi ideologicalWimdtihe intentions of brainwashing the German people tc
in the dangers posed by Jews, the Nazis produced documentari®kesuch as the
Eternal JewIggswsted that the Jewish people were motivated solelgndy lust f
that they were a ,pacdsiitdy differing from Aryan in body, but the soul, for
no soul (Baird, 1974, p.6).

Hitler s propaganda campaign also eonssispedchds ibbamdiences
where he ralNatednalistic pride. The perceived mass support also had a qui
the people. There was a large bandwagon effect where the people bonded toge
perceived as the greater good.

Hitlexpn his Berlin Septemlers@asch, 93k alked about having always worked
toward and pursued a peace policy and used the linkine Isoydsiedrf aamd al front
know how grave a thingHidners 1938))He thpnt forth sevemaddsleto



Poland and, referring to the Polish leader Mr. Benes, stated, The decision
peace or wadp. 81l). Hitler dismeacddgntial war on Benes niof lomghilds;. The
following year, in hi{#Hispeech t98%) Reichstag in Berlin, September 1939, Hit]
referred to himself from then on as Jjust [the] first s@ElLdBdfiecof the German
emphasized, My whole life has been nothing but one long struggle for my pe
restoration, and dpny.G&mmre was only one watchword for that struggle: fait
people. One word I kavdemewmed: that is, (surdndeer wanted to appear one
with his people and daahmtegeaber gwederh he mdade sure to use & mfxtur

shame and fear tactic to avoid being opposed. He stated, Whoever, however,
oppose this national command, whether directly or immdderecitlhineghzad lddfail. W
with traitditsler, 1989) .

Also during World Wer BiTL,t itdh Broadcasting Corporation (BBC) used a ve:
inventive form of psychological manipulation. With the threat of German inv
the summer of 1940, the BBC began broadcasting a radio show, listened to by
gave Engliedsdns topthential German inT¥Tadetdnes were given in German and
English as a .lassomding to Major Ed Rousey (Retd: t

and so it will be best if you learn a few useful phrases in English b
your first leestmke DIE KANWBERFAHRT . The Channel Crossing. Now,
just repeat after me: DAS BOOT SINKT. The boat is sinking. The boat

DAS WASSER IST KALT. The water isH®KALISEVery cold Now I will
give you a verb that shoudefibk. vEgyin, please rweapeatl @GERRENNE.

I am burnibg.BRENNST. You are burning. ER BRENNT. He is burning. WIR

BREENE N. We are burfiHRgBRENNT. You are burning. SIE BRFMRREN

are burnirn8ouse, 4.,

These statements wetevef&ad played into the existing rumor spread by Brit
that the British had a device that could set fires in the Channel whenever
(Rouse, n.d.).

Tokyo Rosas the name given by Allied forces refemhigppakdnspveral Engli
female broadcasters of Japanese propaganda during World War II. The most no
was Iva Toguri d Aquino. Directed at American GI s, the broadcasts attempte
morale using a mixture of American musiof dmddpi dglakrdghties and sacrifices

Federal Bureau of Inveshiddirmrer servicemen report tales of unfaithful wiv

drafdtoger®fau2008) Army analysis did not support any negative effects on trc
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caused by the Tokyo Rdsesbsobut did find reason for concern over the appare
of intelligence regarding U.S. ship andFé¢deopl nBwvessmntsf Inveshnildation

The Political Warfare Executive (PWE) was Britain s propaganda agency.
responsibfler developing and dissemfserahmangpaonbpaganda. Part of their propagan
campaign included faking German documents. Some of these documents were dir
the Arab world to decrease the support and popularity ofrsitiittide fiorArab cou
Historical Revmew Included in the propaganda aimed at the Aralabmrtld were st
German soldiers turning Mosques in Tripoli into brothels. Other false docum
the German public including a report whae thenGepomassn gas to kill their ow
soldiers who had been wounded. Thisdislseamegsle tmeople of Germany and cause
dissensi@®nstitute for Historical) Review, n.d.

By 1941, the Britwirimegdyw believed much of thbifrodmstkmsls a result
of the careless release of sensitive information Brisdilsh enropdgands leave
during World War.dI To combat this, they develodadcampaacpgagdnrected
toward their own soldiers reminding thempithedsszemoaths klosed. Part of this
campaign included posters showing people in everyday situations, such as si
table, discussing military secrets and not seeing Goebbels sitting behind t
propaganda campaigntwaremind soldiers that talkangcoatre Bisddiyh
propaganda during WorldnWa. IT

Moving ahead, the U.S. during the First Gulf War, used psychological o
attempt to get many of the enemy soldiers ttedgs@&pPtmilAppnoxemflets were
distributed and reached about 98% of the 300,000 Iragi troops. For example,
dropped on a specific unit letting them know they had twwutmandemmithin t
be attacked. Loudspeakers wepebubadtasd surrender appeals, harassment, and
deception tapes (Rouse, n.d.).

AccordirngRouse(n.dl Psychological operad¥@mhp are those wmpdloy
the planned use of communicatiaes HMumain st udes and. baimwdoeate in
taget groups behavior, emotions, and attitudes that support the attainment
@4). PSYOPis intended to induce responses required for a shorter time peric

duration of a bombing campaign.



The Voice of the Gulf aeldikegmtworoadcasting in January of 1991 and
continued through April of that yeamefbPamengheheswere a total of 2072 news
items, 210 hours of live broadcasting, and 330 hours of prerecorded program
PSYOP messages disee witkRouse, n..d.)

President BudR0€81l¢ongressional address on Thursday, September 20, 2001
days after the 9/11 attacks, included some very strategic words. In respons
that occurred on September 11, itddwhhiehGlgbal War on Terrorism, President
(2001 )state@n September the 11th, enemies of freedoacttommiwdeda@minst our
countryerePresident BuY8hO0lasserts the enemy must have committed these att
because they dalnmt fireedom,S.ahéartfelt Comheeting the enemy with anti
freedom, was an attempt at repelling any thought people might have regardin
for the attack. Further, the connection atSemotcd e mcdinttheeihaho

freedomIn the same address PresidéfitaBsshsaid,

In Afghanistan weQadédadi vision for the world. Afghanistan’s people hs
brutalized, many are starving and many have fled. Women are not allowe
school. You eanfabhled for owning a television. Religion can be practice
leaders dictate. A man can be jailed in Afghanistan if his beard is no

The United States respects the people-aft@fgashjiswanare currently
its largemtces of humanitaridmu@iwe condemn the Taliban regime.

Here President RuBMhlattempts to show how backwards the Afghani system :
frame them as against their own people, especially women. Then he emphasize
humanitarian aid ttdiebTilsg into a more favorable light to the Afghanis and r
a veiled threat, you support the Taliban regime, the U.S. takes away aid.

President BU2B0lalso addressed Muslims directly in attempt to suggest
a fight agaimst Heskaid,

I also want to speak tonight directly to Muslims throughout the world.
faith. It’s practiced freely by many millions of Americans and by mill
countries that America counts as friends. Its teadhipgandréehgsed and p
who commit evil in the name of Allah blaspheme the name of Allah.

These comments connect the U.S. wilthdmedng piawving a large Muslim
population. In some of the final lines of his speech, Bush attempts to call
terorism civilization s fight

Psychological warfare and propaganda have been used heavily in Afghani

dropped leaflet bombs depicting a Taliban member beating women, with the fo
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Is this the future yowwarndhifl@rényour womerRouse, n.d., photOthgr

leaflets with information about the attacks on the World Trade Center and t
also dropped, as weldfragutEhxgdradios set to a frequency that broadcast mess
the U.S. militehy people of Afghanistan (Deonard, 2002

The . government s choice to embed media reporters within the troops
was also a strategic move and is, in a sense, propaganda. By embedding jour
the B. was able tdAmgwnieca (and abroad) a glimpse of war from the American pe
The images captured are carefully comtrodiednintthe dhoice of where the
embedded Jjournalists are taken and by what is considered to be or not to be
Security. A report found on the Inter Press ServigerMiaterdend®ahrebsite
Jamajlprovided an account of journalist Zoriah Miller who claims he was cen
military in Iraqg. However, the article providedad hbewyi vecegltamsesrinf wh
Miller from to include over 20 Marine s burned remains, a visual of skull c
shards, and body parts being picked up with buckets and bags (Jamail, 2008)
images and scenes may be justifliably censore

The Broadcasting Board of Governors in their 2005 Annual Report discus
America(VOA) a strategic tool used toSenhmmagee ik diomSteinkterests
overseas. The report stated the VOA broadcasts more thamges0dth hredis in 44
and an estimated 50 hours in 23 languages on television with a weekly audie
100 million. The VOA is perceived as highly credible since it seemingly pro
objective International news accounts JlHdherer ,iScattBhiae on media
selection and framing for all media stories covered. The VOA appears to be
example, the report states 77 percent of Alhurra s <VOA television> viewers
Radio Sawa s <VOA radimerlki stbdsr their news to b¥nrieeédaBftetes Congress
Broadcasting Board of Governors, 2005).
Iragi Insurgent Strategic Communication

Strategic communication by Iragi insurgent groups has utilized many of
covered in preaxiaoysles. Insurgents employ disengagement practices including
displacement of responsibility, diffusion of responsibility, dehumanization
euphemistic language, advantageous comparisons, distortion of sequence of e

attribution of Bfamdéese, the displacement of responsibility is widely used



insurgents as victims who have been forced by their oppressors to defend th
enemies are framed as a merciless enemyhehiedeengp wio Urave no moral restraint
(Weimann, 2@P6Insurgents violent acts are framed as the weak mans only wa
against their oppressors and the Jihad frame is used to raise it to the sta
Laden displaced responsibilityped spsedeodmddra, October 29, 2004 by
saying:

I say to you, Allah knows that it had never occurred to us to strike t
became unbearable and we witnessed the oppression and tyranny of the A
coalition against our peopéeand Pebesénn it came to my mind And as I

looked at those demolished towers in Lebanon, it entered my mind that

the oppressor in kind and that we should destroy towers in America in

taste some of what we tastéedthey be deiderred from killing our women ar
children. (Aljazeera)Net, 2004

While bin Laden admitted to revenge, his message asserted he had to
to save their women and children.

Binladen s attempt at getting a messagd owstmade asswell s suggestions
and was highly effecfaden Bontactefazdera and either arranged or sent pre
recorded videotapes of interviews or statements of him speedndegd The nature
video allows him to be anywhexdahset fidotage is aired, to say what he wants, -
up the environment as he desires. This tight control overSmedia frame rese
journalist embedment with deployed troops.

Binladen s strong sentiment and statements boouwhy Bboiite fildmgtarn
world and a sense of calling and duty to many Taliban and other extremists.
taped statement causing fear was, I swear to God that America will not 1iv
peace reigns in Pall@@Estilii®he. regdetion of footage only reinforced the fear (Mi
2005) .

Graphic, violent images have been used by insurgents with the intent o
demoralizing their perceithé #eshgrn world. For example, one video in 2006
the bodiesbddcted soldiers Pfc. Kristian Menchaca and Pfc. Thomas Tucker. T
uniforms were covered in blood and one soldier s decapitated head had been
body. The soldier s chest had also been cut open. The video$hpnad out by the
Council, played an audio message of Osama bin LadehaagawAb@Wdngab

Hussein, & Mahmaif}6) . While violent acts such as those described have not |
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overwhelmingly common, the message intent, causing fear and demoralizing th
common. These tactics are similar to the Reign of Terror during the French
earlier in this paper and Hitler ssthpeateagainst non

Weimann (204)6 statdésrrorist rhetoric on the Internet tries to present
images and arguments in which the terrorists appear as victims forced to tu
achieve their just goals in the face of a brutal, merciless enemy devoid of
Demonizing the enemy, playing down the issue ofingribdamei doimsheshise of
violence, and proclaiminygipgamessages areeq@ids stigad on most terxpr sites
8).

Roderick Jones, in his countert&xMfiiosik lahogLearn: Virtual worlds anc
Strategic Communicatabes, dingeno be seen whether any government can fight
effective information war within virtual communities, given the freedom of
the individual user as opposed to the constrictions governméfit?gmployees wo
Jones refertsheared tape and bureaucracy the United States and others go thr
develop propaganda. Especially when it comes to response, a quick turn arou
the B. is caught up trying to get message approval, limspngetsrs taxre often po:
YouTube and other websites within hours of an event.

The Internet empowers insurgents. They can find information such as h
explosives, chemical weapons, providing maps, photographs, directions, code
detils of howr use explosiWesmann, 200f). This information may increase self
efficacy which according to the persuasion literature should have a higher
behavior (Perloff, 2003). The increase in extremist eddteidoal matyocaclse som

Al Qaeda allas onlpmblations to iSewtdealihad dkhe Voice of Jihad
These serve as ideological indoctrinationWeomasnfoZ@f.t Remedaing the
Internet propaganda tool from insurgeottlssr tdangaricisl,y querceived groups 1is |
a simple task. Weilk@fihgoints out, Al Qaeda for example, is quick to change
names and URLs every few days to avoid being hacked or taken down.

Corman and Schiefelbein (200&@hrerostid@tesdia / communication goals
used in jihadi operations.They attempt to legitimate their movement through

frameworks, propagate their movement by spreading messages to sympathetic a
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attempting to increase theid imsgdbBadvbades of operation, and intimidate thei
opponents through fear tactics.
U.S. Strategic Communication Comparison

The United States spends millions of dollansurgeatingessagesr in
order to countterddtghly influentdednmesgents are producing. The real probler
that the individuals crSatfimgechend$sages are mostly of American origin ther
While they certainly try, it is difficult for a West@eséerho fully understa
viewpoints on g®&sga There is a cultural component that impacts perceptions
consumed. Images and words have different meaning across cultures and time.
the B. attempt to compare Saddam Hussein as being JjustAdokphAdotpbrHitler
was known for his hatred and extermination of Jews. Iragi peaopftkubave long
were fond tdfis comparResvrer.d.)Another example wherg. dhiel Winderstand the
need for aWeshern perspective of materials usé&dowas TheD&sested
leaflets on cooperative EPWs (enemy prisoners of war). Some of their sugges
remove any trace of the color red since it signifies danger to Iragis, show
beards instead of the clean shbayeed fayelmelricans, and to add bananas to a b
fruit being offered to surrendering Iraqgis since bananas are a delicacy in
advice was to remove thought bubbles as these are not known or used by Ir
common inetlWnit&8dates (Rousd,. n

The 5. creat&Adio Sawa an Amerifanded Arabic language radio that began
broadcasting in March 2001. dlkE ermadegjebeople under 25 yeassraaldtasht in
FM in Amman, Kuwait, Dubai, Abu Dhabheamengas and is available in digital s
24hours a day, 7 days a week. It airs popular music interspersed with news
programming. Alhurra TV was launched February 4, 2004 and has also been a
Independent studies hmvieotshowRadio Sawa and Alhurra TV to be perceived b
Middle Eastern listeners as reliable sources of information and to show res
intelligence and danlitedeStétes CoBgoadsasting Board of Govdijrs

While these wegelyax success, the Shared Values Initiaedcvegd a series o
television commercials was not as successful. This initiative was intended
with positive messages about Muslim life in America, but failed to take int

pereived unimportance of such messages by the Islamic world. Muslim life in



little bearing on the larger issues the¥. WaseséntimgllTbesUof leaflets over
country of Irag and has had relative success.

Regardless of Ameslicaess stories with strategic communication efforts,
expenditures have been costly and there have been many instances that have
American credibility (Goldm&mfijic200F;the Under Secretary of Defense for Acqu
Technologyd drogisti@904; Gallagher & Smith, 2005). Insurgents often make u
virtuallyfaest media and have a thorough understanding of the culture they c
(Goldman, 2007). Utilizand Taghell &9 Social IdentityIlosncgehfs ma
better understand the implications of imagery pertaining to their culture a
media may automatically be seen as more credible-gromimg Affmodrnexhesiert biarck
for the Americans is the slow pace of gethihggabpaondamithtreny channels. Ira
have no red tape and can quickly disseminate messages without these channel
(Goldman, 2007). Insurgents are using strategic communication such as YouTu
which are usually anonymousyejinérpé&rpianeous, and uncensored @W&imann, 2006
2006 . TheSUin comparison spends millions to create commercials and leaflet
clearly from a Western perspective which has ledSnadgesonbdklhiave the U
upper hand in wiheamgs and minds of the Iragi people (Corum, 2004).
Credibility

Messages must be perceived as credible in order for people to more rea
recommended idea or behavior suggested. Research suggests higher perceived
message souwscaeilated to higher persuasive capability (Fahoum & Width, 2006)
credibility is known to be a Sorsbitemedoe Jommunications directed toward Ira
since messaging so often comes from a Western perspective. Howgesr, Iragi 1
appear to be more readily accepted. The credibility issue is a problem for
efforts in Irag (Gallagher & JRmseph, NZ@EABD2) asserts fifty years ago politic
struggles were more about the ability to conteolnfovmatraomsmitii seatoday they
are about the creation and destruction of credibility.

Credibility, as a field of study, dates to the time of Aristotle who t
of persuasBenldqff, 2003159). It is definecdsybpMcEtmsiktude toward a source
of communication held at a given time by a receiver (McCroskey, 1997, p.87

not a thing. It is not some sort of overcoat that we put ©oh asdatake off at



perception of us that liespeopiéetof whiom we (Hatk, Friedrich, &,Brummett
1983 citedParldf2003 p.1)59

Credibility is multidimensional in that there are several components t
communicator s credibility. The most important of thesd ictmoersnts affect
perceptions of a source s credibility are perceived trustworthiness, expert
(Perloffj03) . Trustworthiness is derived from a person s perceived honesty
safety 1@al). Expertise is defined akgye tdre diduillp0) (the communicator
possesses. Goodwill is the perceived concern the communicator has for the a
communicator must have at least one of these components in order to be deem
context with which the commooc¢ussican complicate credibility. Examples of s
factors are the size of the audience, the role the communicator plays, and
communicator / audiemmmundcator s approach to credibility should be flexibl
change dep&nd on the situation (Perloff, 2003

Credibility is diminished when words and actions do not match, when s
directed to multiple audiences are inconsistent, when overt wodoeovert acti
cofunded andlocated(Gregory,6,2@) 6 One example of diminishing credibility fc
U S. stemmed from the discovery and publicity coverage of images of detainee
Ghraib prison (Amr & Singer, 2006; Trent & Doty, 2005). These images did n
positive messd&gexfdtegic communications were attemptitfuthadsermdiadndre
consequences regarfimyddibility (Jones, 2005). An example of credibility re
funding source was the CIA s two decades of covert funding for Radio Free E
Libety which were disclosed by the predmden ttee fifiidlisng source was leaked t
the public thegd¥is¥nment lost some of its credibility botHGakgoag,and at hor
200) .

Social scientists and other researchers havendbexitexamfinesksude C
related to credibility. Credibility issues span across fields and appear to
throughout time. Perceptions of credibility may influence prospective buyer
brand, vote for a politiciansmekerpersuaaiee a positive attitude toward quit
smoking and the like.

Studiesn credibhbitey included nonverbal behavi@d6(Maacha,

Garrido, & Herra@63; Pogue & AhYun, 2006; Rockwell & Hubbard, 1999) such as
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appearancéacial expressions and general body langu&@ge, exadpmeyement.
nonverbal cues related twexesfbimid ity Education literature (Paul, 1988; Pogr
AhYun, 2006). Pogue and Afafimn ssiggested an increased level of &Awgtructors
behaviors such as smiles, head nods, eye contact toward students etc. were
increase in perceived credibility, motivation, and learning. Paul s (1988)
students perceive males as generally more creflibée .witlhwareimppessive
introduction of credentials this gender difference diminishes.

Still other research has been conducted to investigate whether opinion
and low credibility sources are maintainethevé&iowal gediendsef19952)
and what role communication apprehension plays on interhessonal perceptions
communicating (McCGmoskRichmond, 1976). Hovland and Wed53) Agpdthesized
participants who originally found a source yowhale dwoer ctradabfidriget the
source, but remember the message. Thus, over a period of time, participants
chances of taking on the position advocetedibytiyhsohaowe. The sleeper effect
particular interest Ismoaisseainittizmsl evaluations of credibility may become blr
time. The takeaway from this study is that perceived credibility of a messa
time as memory of specifdwisdlhiesegHovland & Weisl952)951The resfltthe
study conducted by McCroskey and Richmond (1976) showed that people who are
apprehensive about communicating are viewed more positively, more socially
possibly more academically successful (depending on gkemareambf study), and
opinion leader. Those with less apprehension about communicating are more 1
highly credible.

Media Effects

In 1944L,azarsfeRdyelson and Gaudet (1968) investigated the effects of g
communication. Their researchtlsahisedPresidential election campaign. The ¢
textThe People’s Chofittest published in 1948 provided a new perspective for u
media effects. The prevalent concept at the time was based on the hypodermi
where it wabkidéved media had a significant, powerful, direct effect on audie:
their assumptions, their study results suggested media effects were minimal
direct, powerful effects of a mass media on the audithzestlwase misgaiaksio and
social factors thatd bpfihiemcdormation. Lazarsfeld, Berelk6§) ahdusdudet



many voters regard family members and close personal friends, not the mass

influences in Bhendeeking processfélakhaBerelson, &18&8de, iv) .

Resulting data demonstrated only 5% of people had changed their voting beha
media messages. Contrary to Lazarsfeld et al. s expectations, exposures to

were a rather poovrpoddiroting behavior. The influential individuals who pas

information to others were labeled opinion leaders

Stemming from these findingsephd&lbwoprocess of mass media came about i
which the role of opinion leaders was addsdelHatznabhd®ersionak
Influend2006), further built on this notion. Through their research study c
Illinois, they found not all viewers take the same active role in their med
individuals may act raslemgdiariso sharing their thoughts and opinions with othe:
who may not have the same consumpisioThesetepinion leadeesgewkoally
more informed, may consume more media than the average person, and tend to
than theerage person. Therefore, even if an individual does not receive a 1
from the media, they may still receive the message through opinion leaders
a social network. This concept of opinion leaders lakermlBofau&e&gncohcept i

Innovation research by Everett Rogers (2003).

Agenda Setting and Framing

Bernard Cohen observed, the press may not be successful much of the t
people what to think, but it is stunningly succseswhat fn teihkng its reader
about .The world will look different to different people, depending on the
for them by writers, editors, and publishers of Ide. dagiears tdfesr seiad thiis.
statement to a function of AgenddaSsettngg Agena process through which the
media communicate the importance of various isstése pnddlevent{Cohen, 1963
cited in Rogers & D&&&ing.558).

Current understanding of Agenda Setting takes into teeccmgredhefre is a
power of the press, while also takihefreetomacdowiioice by media consumers.
Agenda setting is a three part process where there is a media agenda, publi
agenda; all three agendas are interrebhated, (R8881s & D

There are various levels of Agenda Setting that should be noted. The f
media use objects or issues to influence the pulwhat thBheuhddia shiogdest
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think about. The second level asserts hedharbotesdstdrest of the objects or :
The media sughewpeople should think about the issues. The third level is in
asserts there is a salience transfedcioobs thdRanedilals, 2002) .

Key concepts within Agerglal rB=lbifden gatekeeping, priming, and framing.
Gatekeepers are those who have control over the selection of media content
2006) . Priming occurs when the media puts emphasis on certain issues that t
perceived importantmesefissues. McCombs and Reynolds (2002) assert, media s
primes the creation and expressiof.b4d) epidnigasgar and Kinder state priming

a possibility at once morensehtéatard than-ssgemideg(cited in Rogers &
Dearing, 1988, p.568). Framing, as will be discussed in mudle gueshitzer detail
selects and depicts only some aspects of reality while ignoring others.

Agenda Setting helps explain why people tend to prioritizetthe same is
and suggests if individuals are exposed to the same or similar media they w
same way.

Walter Lippmann, was the first to note Agenda Setting in the 1920 s. A
things, he was a Harvard graduate that transativoonedefobdmsbeiamgiam to
serving on the Creel Commission (propaganda campaign aimed at changing Amer
about entering World War I), then served as an advisor to President Wilson
Points at the Versailles confereb¢e OQRend€rLippPann s greatest contributior
was his bBoklic Opini(d®97). He is well known for his catch phrases, the "M
of Consent" where he asserts the modern world is tooocdnpbexitforetihtogenera
grasp. While naks worHs, the average viewer would not be able to see past me
Agenda Setting.

Lippmann1997writes:

The lesson is, I think, a fairly clear one. In the absence of institut
which the environment is so succteslsfthbtythepaoralities of public life =
sharply againstendselred opinion, the common interests very largely elude
opinion entirely, and can be managed only by a specialized class whose
reach beyond the locatlays Thisrrespbmmsiittlegcts upon information that
not common property, in situations that the public at large does not c
be held to account only on the accémRpblisbe@pfacbn, 1997, p. 195)

One key study, doMexisll McCombs and Donald Shaw (1972) on Agenda Sett
examined votéemsthe 1968 Presiawmpdiigd .h& authors hypothesized the mass media



set the agenda for each political camphide amdiemCEuerdfcattitudes toward
political sisfheir study conducted interviews with 100 voters who were not c
voting for a particular candidate. Participant s perception of the key camp
compared to a content analysis of the mass media occurringsatThee time of t
data suggested a significant relationship between the emphasis placed on di
issues by the media and the judgments of the voters as to the salience and
campaign topics. Participant s judgments 4apecansd mediaf teverage suggested
an agenda setting dfinmassnmedia (McCombs & Shaw, 1972).

Frames are, constructs used to assign meaning to events, occurrences,
and cultural artifacts, thus functioning to dfayainliizes e vEamemnitcs Eatdi on
(Snow, Rochford, Worden, & Benford, 198&épmmbniyrogakesuse of the Social
Idatity Theory (Tajfel, 1972), creating frames that suggest viewers who are
are part of-greuipn Building on umiifyimgsstsuch as commonality of religion (I
Nationalism, community etc. (Alexander et al., 2003), insurgent groups use
preinsurgency mindsets, recruit and/or create supporters (Fahoum & Width, 2
frame themseigesbelievers , on a path to salvation, and who are being oppre
occupying force. They often appeal to codes of honor sugegdstomgupieérsiduals
for their famblywrs and often promote revenge krblipngembfRwmrimutter
2007)Regardless of the particular insurgent group, the commonality is an at
of grompmbers(Fahoum & Width, )2.00he sentiments used-gawmlinda al
(allegiance to the clanwatahrylpe) (adlegianséate,tNationalism), calls to
defend Islam and to protect the innocent Belidvedrevefrromcchelibehsnon
sentiment is not necessarily used exclusively. Most often insurgent groups
than different with simidsmmtissmmianent (Alexander et al., 2003).

Framing, an important aspect of Agenda Setting, refers to including or
from a message that may alter the way a message is perceived. Topics presen
include certain informetidrs @f view and exclude others. It is up to the vic
of the message to interpret what he or she thinks about the subject, but fr
impact theidgments and attitudes (DjatPemEntaa®h (1993) stated,s tho frame

select some aspects of a perceived reality and make them more salient in a
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in such a way as to promote a particular problem definition, causal interpr
evaluation, and/or treatment recommzndation (p.

Frames glel an individual s perception by their particular representatic
reality on a particular topic. They help determine which parts of reality b
2008) .

While we do not remember or are not able to recawé aré ekpbkedmeéssages
frames can make a message more memorable and comprehendible. Framing can ap
anything from an entire story to the practices of naming. For example, as R
points out in his article Gulf War Famédid JuthegWelséesacond Gulf War
named it, Operation Iragi Freedom , the War in Iraqg , Iraq war or Gulf
slightly positive way the news organizations framed the conflict by choosin
Berenger (2004) also pdunitsgothe 2003 Gulf War; Arab broadcasters mostly fr
in a negative light. They sometimes used the U.S. War on Irag, but freque
Aggression on Irag, , the U.S. Attack on Irag , the ©U.S. Invasion of Irag
cakd it U.S. Terrorism on Irag . Negative frames of the second gulf war we
Arab media onJdxleera, Bhabi TV, andArabiya. The particular naming frame chos
may impact the overall perceptions viewers take away (Berenger, 2004)

Osama Bifiaden is notorious for using creative and powerful framing in
instance, in many of his interviews he referred to Coalition forces as the
fighting a war against Islam. Crusaders from the peaspectisvaoctfpbtkbetMiddle
Binladen has also contdatzedrml and either arrangedecorsledt vpdeotapes of
interviews and / or statements of him speakingcofdednwidee aflpws him to
be anywhere at the time the fpotagsayswhatree wants, and to set up the envi
as he desires. He is albotsethepatrdcicular messade chrdamgpically use strong
sentiment and statements bringing about feiy todnangehnsetled Galling and dut
to manValiban and other extremists. An example of one taped statement caus
swear to God that America will not live in peace before peace reigns in Pal
repetition of footage only reinfad¥ememivihe Feleanddd, .2003)

Bush s words also use framing devices in order to bring about a partict
reference to his audience abroad and in the Unitedl8Uehess RaEerEimd to Bin

One , the Evildoer and making statements like we 11 smeoke him out of his



indicative of a clear hatred and implied-kadegivsitikehele @ewi¥.and the U
of course would be opposite to that.

Often television and other media programming is riddled with stereotyp
representations that framenchaparteecslar way. Andre (2007) states a stereot
conventional, formulaic, and usually oversimplified conception, opinion or
group, event or issue considered to typify or conform to 4@ .ulksmmiisog patte
statges stereotypes prevent us from seeing clearly, not only in the sense th
conflicting information, but also in the sense that they keep us from under
allow us to see. Thisvdrs drymositive stereotypéroabbuneshiip.

Walter Lippman (1997) states that the subtlest and most pervasive of
those which create and maintain the repertory of stereotypes. We are told a
we see it. We imagine most thingsebedmoe tlkemxpAnd those perceptions govern
deeply the whole process of pé&®eption (p.

Media sources must select only certain aspects of reality to depict, a
may at times be stereotypical. The same holds treretdcrairmienti sion news,
programming, and even YouTube video content.

One assumption of this theory is the audience may be swayed to feel a
salience of the topics to which they are exposed by the manner in which the
However one sdmmring is in the assumption, individuals are not able to see p
frames, which may stndiesl be the case.

Agenda Setting may influence what people think and Framing, an aspect
Setting, influences how people think abom&dihe €specialAlryg if seen as credib
by Western viewers, should be able to influence what issues viewers think a
discussed and the way in which they are framed may influence the viewers ov
thoughts, opinions, amVeredtedmsvior. Frames of Americans or Arabs as stereof
may reinforce such stereotypes.

Those who have researched portrayals of Arabs and Muslims in th
entertainment media have repeatedly found negative stereotypes. A study
(1989) found that Americans have a general picture of Arabs which, though
and incorrect and almost invariably, negative at times bordering on racis

Islam have often presented Islam and Muslims imt anAsinfesorAmeéeiddgs do
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not distinguish between Arabs and Muslims and think the two terms are syn
reporting about Islam and Muslims automatically tarnisHpwvihgeaArabdy
formed a perception of the world hededimantthdestern media, viewing Irac
insurgent YouTube clips should reinforce stereotypes of Arabs and Muslims.
worlds Muslims are not Arab, this assumption will not 1likely be separa
YouTube. Arabs and Muslims abéksemayas terrorists.

A Pew survey conducted Sept&ipe003 finds that 74 percent of those
were very closely paying attention to the news and 90 percent chose tel
source of nélmgldy, Khagils Capelo002). erdet streaming video is becoming
increasingly used and could eventually be in competition with televisiorn
Septembertﬁattack received major global attention. The Pew survey was condu
days after 9/11, which viewers dafgirmation about. As Weimann s book discus.
a group has received major attention for an action such as an attack tha
placed online, then other groups are more likely toa)folllmse (Wedimeeaks, 200
although rdgee, are likely to draw viewer attention and reinforce stereotyp
and Muslims as terrorist while also creating increased fear and perception
dangerous.

Cultivation

The Cultivation theory, developed bgr Cexpieré&erbow hpagurexto
cultural imademrg a viewer sepbnef reality (Piefeepne@leéxplored the effects
of television programming on the attitudes and behaviors of the American pu
Pp.281). While Gerbnemsdid sfestudies S3n theré is no obvious reason it would 1
apply outside of.tH&i§ theory focuses on heavy viewing over long periods of
focusing on singular events. Heavy viewers, according to Gerbner, are those
more hours a day of television. Light viewers watch less than four hours a
Zillmann (2002) state, in the typical U.S. home, the television set is in u
a day.

In the Ai9%%0s, Gerbner began to study théeleflisdomoe onf viewers ideas o
what the world around them was like and called his series of studies the C

Research Project.
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The Cultivation theory states that heavy viewers exposed to mass media
attitudes more conshstaéat which is displayed in the media they consume rath
actual reality. It asserts heavy viewers attitudes are affected by what th
Heavy viewers make assumptions about events they have not actunfély experien
based on the depictionstshewnsbon (Gerbner Mdugpss, & Signdrdigdl)li For
example, they form assumptions about prevalence of drug usage, crime, and O
and weapons of mass destruction.

Television socializebnpmowdye that teaches them a reality different t
actual one. The more exposure individuals have the more they believe this r
may still be influenced by the media, but are less likely to floerh this alte
tolookowardthemsources as well in order to develop their perceptions.

The Mean World Syndrome 1s one possible effect of Cultivation. It oc
television viewers believe the world is a much worse place thppemnt is in re
for example, i1if viewers watch a large amount of programming showing violenc
wrongdoing. They may feel the world is a violent place to be in. It may als
fear. Individuals affected by Mean World Syndromee mayebélke¥yg thefaail
victim to crimes related to terrorism, hijacking, etc. One example of this
Hawkins and Pingree (1981) study in which their study suggested that wviewin
programs was the strongest individduad sootalibodality beliefs about a mean a
violent world.

Mainstreaming means that television viewing may absorb or override di
perspective and behavior that stem from other social, cultural, and demogra
represents ditogdnization of divergent views and a convergence of disparate =
(Miller, 2005, p.286). Individuals who get their perspective mainly from th
theory have a homogenization of views. For instance, the slamdritdies media pu
or war should be seen in the biased nature of these individuals viewpoints
have other social, cultural, and demographic influences their perspective s
and representative as a whole.

Resonance 1s anotlepat gomoposed to explain differential cultivation ef:
groups of viewers. The concept suggests that the effects of television view

pronounced for individuals who have had related experience inépeal life (M



Individuals who had more direct contact with the bombing of The World Trade
example, may have resonance. Thus, the television portrayal may be particul
Gerbner, Gross, Moxdy8ngnorielli (1980) explored MandsResamange
relationships between amount of viewing and participant responses that fear
serious problem. The researchers drew on results from a recent sample colle
Opinion Research Corporation in March (976r Theinssweébming in this study
showed that the relationship between the amount viewed and the fear of crim
shown in some categories, but not in other categories. For example, the hea
medium and high income groupsewér&ehy to give the fear of crime response arn
the mainstream . The subjects in the low income group, both heavy and ligh
apt to give the fear response. The results for resonance suggested the as
among emales and among those who live in citliide ayid culmestt arsesels and
environmental factors may resonate with television s messages and may even
(Gerbner et al., 1980).
Cavendeand BondMaupin (139 conducted a content ameelyistiss oMdst
Wanted and Unsolved Mysteries. The particular programs depict actual crimes
reenactments of the crime. The shows are audience interactive in that they
call in to the show if they haveoanyhénformetpoasented. This form of televi
has become a part of the viewer s reality since by participating in reality
audience is part of that reahidBon@Emrsridersuggests this makes the televisior
reality almostingdishable from any other aspects of life.
The Cultivation effect h&gdeatlantissooddr effects (Shrum, 1995).
Firstrder cultivation effects refer to the effects of television on statist
the world (Millerp.Z2B0H . For examplerdex £iffffetct would suggest that heavy
viewers would overestimate the likelihood of being the victim of a crime (
These individuals may estimate the likelihood of a terrortcstimettack or fall
carried out by an Arab at a much higher statistical rate than is actually 1
Secondrder cultivation effects refer to effects on beliefs about the
world. For example, -@rdgecomfifect would suggest thats heavid dewnore
likely to view the world as a mean or scary place (Miller, 2005, p.287). A

news media coverage of any war, such as The War on Terror , individuals ar



general nature of the world as pegdtipessihdéy only see the Mi8ldle East or U
etc. as a bad place deriving from the specific news content consumed.

Cultivation theory is based on several assumptions. One assumption is
between heavy and light viewers in tchereabetrgepdtiodies establishing a causa
relationship between heavy media consumption and perception of reality are
assumption there is an objective reality. Whether or not there is an object
state of speculatebataendldadstly to be mentioned here is the assumption culti
can be observed or measured. There may be other elements or factors also in
individual s perceptions, which are overlooked in the Cultivation framework

One shortcominQubtfivatidreory (Gerbner,id%fRat not all research has
yielded evidence supporting the assumptions of the theory. Gerbner and othe
evidence of Cultivation through small, but significant effects over time; h
researchkasge not found the same evidence. For examplebyaDsttdy,conducted
Chadee, Farrall, Gilchrist, @btd4Barfoistcer no relationship between fear of ci
and quantitatively assessed consumption of various types ofianedid,laand that
to most attempts (tbadifed¥er such a reld@hiship

Stemming from the Cultivation Theory, Westerners with heavy exposure t
messaging may have a sense of reality that coincides with the reality depic
programing. As suggested by Mean World Syndrome , if the particular Arab m
viewed has a large degree of violence depicted or images inducing fear, as
Iragi insurgent videos produced, viewers may see the woaznd piaeemamd violen
may feel it is a world in which to fear.

Most Americans receive their information Sfrhvased imerd Inedia and
there hbsen an increase in the perception all Arabs and Muslims are terrori
national securmbyorAty of Americans now say that Muslims are disproportiona
violence (Deane & Fears, 2006). Slone (2000) found that media portrayals of
violence, and threats to national security provoke anxiety in individual vi

Conservative and liberal experts say that American attitudes about I:
fueled in part by political statements and media reports that focus almost
Muslim extremists (Deane & Fears, 2006). If thisase fhevtaewepng aAralmcr

extremist video content such as those posted on YouTube, especially those
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attacks against Americans, should fuel Americans negative attitudes about 1
further.

For heavy viewers, whoseresamblefewhat they ve seen in the media,

resonance , as suggested previously, may occur. For heavy viewers of mostl
which has likely influenced a stereotypical view of Arabs and Muslims alrea
potentially occurlife raepbears to resemble this cultivated view. If Iragi i
videos of actual documented beheadings, attacks etc. which arewereal live ac
people, resonamge,occur albeit through the secondary sourceisflankideo scree
between reality and reality as depicted through a live or real video imag
astiis generally concepiveniBeddura, Ross, andiRddisigs (1963) that children
exposed to aggressive content viadough mosdeslvicai dn mediated exposure were b
affected the same, this link should be further pondered and examined by res
resonance does occur, this should reinforce attitudes and perceptions of Ar
insurgents and/or terrorists
Violence

Societal concern over the potential harmful effects to viewers of viol
have spurred an abundance of research. While potential negative impacts of
the Internet are still in infancy, stuckiced dhaeesamliorey effiftesrips of exposure to
television vidbsmmaeling to Bryant and Zillmann (2002), scientific research
of media violence extends back nearly 75 years.

Gerbner (1972) defined violence as the overt expedwstbnoef physical £
without a weapgalnst seldtherompelling of action against one s will on pain
hurt or kiddesmkctually hurting @edbnklrdndgGross, Morgan & Signorielli, 1980).

Research examining whether viewing vidlentt amedksiess eaggressive behavior
has been a focal point in countless prominent research studies. Berkowitz (
aggression as any form of behavior that is intended to injure someone phys
psychologically) . (Botter, Vaughan, afrdrg, Hbwley (1995), similarly define
aggression as, any action that serves to diminish in some physical, psycho
emotional manner 97 (.

The Pain Fund Studies were the first major scholarly examination of po

effectsl arere conducted in the 1930s. One of these studies, conducted by Dal



content analysis of 1,500 movies. Dale s results revealed a heavy amount of
content. Blumer (1933), also conducted a study which revealed many individu
consciously aware they had directly imitated acts of violence they had prev
violent movdeted Bnyant & Zillman, 2002).

The 1982 National Institute of Mental Health (NIMH) suggested there is
effect relationsheip \betwieng of media violence and real life aggression. NIMI
conclusion based on laboratory experiments and field studies. There was no
viewers become more aggimesitle studies suggest a positive correlmtion betwe
to media violence and a@dtedfiprant & Zillman, 2002).

Hennigan, Heath, Wharton, Del Rosario, Cook, and Calder (1982) compare
of American cities with and without television access. In direct contrast t
stdies, their results showed no significant difference of violent crime rat
examined.

In 198Wjilliamas(cited by Bryant & Zillmexgm@&P changes in a Canadian
town before and after implementation of rathenamslipococessrrHer study
suggested an increase in exposure to media violence lead to increased aggre

Paik and ComstdeR9 (performed a-ameihysis examining 217 studies conductec
between 1957 and 1990 related to televisiomsgiivd drsfmaiorsigdfheir results a
suggested a causal relationship between violent media exposure and naturall
aggression

A National Television Violence Study conducted in 1995 analyzed the am
and context of televiseetweehen®84band 1995. The study examined 2,693 videc
programs ranging from cable, premium cable, and broadcast, and did so for d
day and a range of program types. Findings suggest most television programs
violence, pextpmits go unpunished in 73% of all violent scenes, and violence
almost as often as it is punished. Singer, Slovak, Frierson, and York s stu
television are exposddittaide mf violent prodramringlovak,sdFyia York,

1998) .

Research sheds light on the impacts of violent media content on aggres

Feshbach s (1972) study suggested that when media violence is perceived as

elicits more aggression than media pertetvedsasMedingpbitrayals of violence
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framed as morally justified tends to elicit more aggressivegbehavior than
morally unjustified Backemtez &£c&, 1966). When viewers identify with the
aggressarf an act of obsenveqd thele aggression against a victim is enhanced
Berkowitz, 1972). Further, when violence is described as motivated by desir
aggression is elicited from the viewer than the santchamodlierse @Esemnilkduted to
Stonar, 1973¢en@nd Stonner (1973) also found violence regarded as being mot
vengeance is associated with lower subject ratings of inhibitions against a
nonvengeful aggression.

Gunter s research (1985), suggested tehtwisrien sdewession based on
contextual cues of thecpbetdBayaht & Zillman, E60Z2) factors appeared to
explain the seriousness of ratings of violence for research participants ra
violent scenes. These fardakbsmerkegitimacy, type of act, and consequences.
Feshbach s study (1972), Gunter s research suggested increased realism was
serious.

Particular characteristics of violent portrayals most likely to elicit
Comstock (1977) weesented as (1) rewarded, (2) exciting, (3) real, and (4)
the perpetrator of the violence is (5) not criticized for his behavior and
intending to injure WidtetdctimPhillips, 1983)

One possible effect related to heavy consumption of violent programmin
in violent behavior for individuals with borderline tendencies. Some indivi
over the edge just enough to react by enacting violemces sBaedisesmedia aud
number in the millions, even very small statistical effects can translate 1
problems. If just one person in several hundred thousand is influenced by a
commit a serious act of aggressdamsedieEncesiafli several million viewers watcl
that movie might héidran{Bryant & Zillmp#/72002,

The Social Learning Theory, deriving faadmriteie Teaode €843,
suggests media characters serve as models fiamr aggremsi vien fdeleawce viewers
behavior. Whether violent behavior is rewarded or punished wolhld either dis
imitation of the ¥Bhwanbr& Zillman, 2002). Key experimental studies conduct
Bandura and his colleagues 11801961 1863,abrovide a base for understanding Sc

Learning and potential media effects stemming from violent programming. Sin



experiments today are unlikely to pass the required internal review board (

previous studies swchrassthil pivotal to our understanding.

Bandura et al. s first key study examined results from an experiment i
were exposed to aggressiwsggmebssiore adult models [in person] and were then f
the] amount of imitatiive ileaa new situation in the absence of the model (B¢
1961) . The results of the study showed those subjects exposed to the aggres
reproduce significantly more of the aggressive behavior than tlkhat of subjec
nomaggressive groups. It was also shown thataggbgestseigrbthp arpressed
less aggression than subjects in the control group. These results provide

occurrence of learning by imitation (Bandura et al., 1961).

Banduret al. further explored the same phenomenon using a similar expe
design, but through film mediated aggressive models versus models in person
took a step further and demonstrated potential media effectissiodh viewing agg
programming. Today, more so than in Bandura s time, there is an abundance ¢

programming on television neetd aiBanderd 963) .

The results of Bandura et al. s study suggest importance of the propos
study of analysliragd insurgents messaging on YouTube, since many of these -
violent acts committedilfie aggaessive models . Bandura et al. s findings ir

exposure of subjects to aggressive models increases the brnoksglondty that s
aggressively when instigated on later occasions and subj€etmowdbdsviewed t
and the frddiated models do not differ from each other in total aggressivent
experimental groups expressed signifiessitdey eheriamgrthan the control subje
(p7). Thewsss also significant gender effects found in the Bandura et al. stt

1963) .

Another possible media effect is Catharsis. Feshbach (1955) suggested
Catharis onothen that viewers of violent media who are angry or frustrated
fantasy aggression then purging their negative emotions by viewing the cont
behave less aggressively (Bryant and Zillman 2002). Someppestadch studies h
Catharis (Berkowitz, 1965; Feshbach, & Fngdigshifaadn) , howdreemajority of

studies have suggested instead a causal relationship between viewing violen
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an increase in aggressive behavior (SmithO&; merersstedmmerdstein, 1998;

Comstock & Scharrer, 2003; Paik & Comstock, 1994; Singer & Singer, 1981).

Repeated exposure to violent media content may cause a psychological s
emotional adjustment to occur. Bryant and ZillnairongZ0@R)sernssidritz sdmion may
occur where initial levels of tension, anxiety, or disgust may diminish or
levels of negative emotion associated with exposure to media violence may r
to resm to violence in (ea80)lifeBryant and Zillman state, As people s sens
to violence become increasingly dull, violent behavior may increase, 1in par

not recognized any longer as behaviomrtladd eph28()d. be c
Reality of Viollenderaqg

The reality of violent acts in Iraqg are rarely discussed likely due to
nature of these acts. However, there is potential fommthdsTuleality to be in
video®awn Pemlitter (2003a)ints a bpiuthlre sfviblenBembitter staueiscide
bombings, beheadings, mutilation, cutting out tongues, cutting off ears, am
eyes, genital mutilation, and dismembering dead bodies are common and wides

Perlmuttd20073uggests, the cdmpadgn promotes victimhood as a recruitmer
technique with the goal of indoctrinating moderate Mudlkmherimto racist and
ideology and to elicit global sympathy as an oppressed population. The camp
justifies violent actreeiowar@nemies.

Fedayeen Saddam and Republican Guard troops were known to torture and
have included violent acts such as Dbeatings, breaking bones, gouging out e
off of high buildings, chopping off findgsyrsguethisgandtgeaongres, piercing ha
with electric drills, ritualized mitnidatieslkingsmpudad bé&eeddirtdger,

2007, ).

Iraqunder Saddam s régome&idespread and systematic government sanctione
torture, rape, mandla@benmurderMay of 19%4&ddam Hussein ordered surgeons to
remove the ears of army defectors and those who refused to repomt for milit
of judicial punishmeatnkNblers were administered. During the Mmwurse of thre

1719, 1994, an estimated 3,500 men lost their ears.



Beheadingsreealso common. For example, the Mujahideed btlié&n decapitate
perceived enemies of Islam. Similari¥grddu Mwesalkredwn to videotape
beheadings of hostagesulmngrdade War on terrorism thus far hundreds of civil
soldiers have been decapitated as the direct reBetrtmoftésdamse ideolwegy.
and Afghanistan dismembered corpses are regularly found in mass graves and
aefrequently found by soldliefhe ppacfice of behdading waptives is often
justified since it dates back to the Prophet Muhammad 768 C.E. (Perlmutter,

Violent acts are often videotaped such as the videotapedlaritafal behead
Nicolas Berg, Kiml$udack Hensley, Eugene Armstrong, Kenneth Bigley, and nun
other victims by Abu Misradwals group al Qaeda in Irag (Perlmutter, 2007).

Insurgents posted an Internet video on June 20, 20 sofihaito Mawkrican s
been abducted, brutally mutilated, and murdered. Pfc. Kristian Menchaca, 23
L. Tucker, 25, were members of the 101lst Airborne division (Perlmutter, 200

The video shows two white bodies with tattdEfedmgremerfoimsd in blood. One
of the soldiers has been decapitated, and the head sits next to the body, w
open (Wong, 2006, p.10). Their bodies were mbtrappedd amordoicdsd
explosive deviklksy {ined vthe feading to the victims. Their eyes were reporte
gouged out and their bodies defiled (Wong, 2006). On July 10, 2006 the firs
September 22, 2006 the secotittevindéadlafed American soldiers was issued on tFt
Internet by the &mmjadhdra Council (Perlmutter, 2007; Wong, 2006).

The Social Identity Theory

Social identity is «mdmareld) as a persomfs sedifselerived from perceived
membership in social groups (Chenp&2lLbph2@0&ords, individualsetend to ba
their identity partially on groups to which they belong.

This theory was first developed in 1979 by Tajfel and Turner in an att
intergroup discrimination. This theory contains three main components; cate
identificatiamgm@ardi son. Categorization is defined as placing ourselves and
categories, such as Christian, Hispanic, or male. Identification is the way
associate themselves with specific groups. The group, or growws, an indiwvid
identifies with dsotheadd those groups that he / she does not identify with

groups. The last component is cwhpehlrisodjviduals compare their groups with
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groups. In this comparison a favorable bidsthesgfoumedntwwich the individu
is a member (Tajfel & Turdeed &heéen & Li, 2006).

A definition of oneself is derived from the characteristics of the gro
belongs. Thisdefsaehftion is a partcaofcepgtey AP . Individuals base how they
should feel, think, and act based on the memberships in their social groups
individual s perceived notigmotihat bkkavnor and perception of itself are

stereotypical and normative, lewhschothbemceigirogpostbehaviorgasuput
stereotypical. This stereotyping leads to competitive and d&@framinatory p
intergroup conduct. The degree to which this occurs is based on the nature
betweenetlyroups 26¢p) .

Social identities are evaluative as well, in that an evaluation or com
group relative groupserHodbgrry, & Whit@95). It is suggested this evaluativ
property of social identity provideas tdehanet ilvatsivah a way as to gain or pre
the comparison ofgtdwep iA-gntup that supporsgrdiip. iPhis in turn favors onesel
as well (Hogg et al., 1995).

Regarding the proposed dissertation study, Social IdentiEswgrkBheory expl
who feel they belong to the insurgent group may derive their sense of ident
from that group. Insurgents may draw upon nationalism, religion etc.

Research on White Supremacists groups use of the Internet suggests n
religion and definitions of responsible citizenship are interwoven with rac
collective identity for [their] groups, their members and potential recruit
2005) . An asserbudd be made the same, excimdragefheotéd be said for insurge
use of media including the Internet, YouTube etc.

White Supremacists use media messages that appeal to nationalism, reli
responsible citizenship to create a sense of collective reéachinhyg and for th
potential recruits (Adams & Roscigno, 2005). Further, as was found in the W
literature, interpretative frameworks simultaneously identify threatening s
corresponding interpretation, and make reccmuemdattsonsnfo

Trepte and Kramer (2006) conducted a study utilizing social identity t
potential gender and national identity effects on selective exposure to ent

study found partsidigdaatt series thgprigatgonirsts with their own sex higher th
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protagonists of the opposite sex. Contrary to their hypothesis, participant
countries sampled gave similar ratings to seriescpuntdugedndnthbsér home
produced abroad. Thetdefortudy did not support a strong bias toward viewers
identity.

Insurgemtay call upon related tactics to make media viewers feel they ¢
larger group and theftiewems including Israeéhislsimendimdrhe Wesielrh, w
are the-gmdup. This may increase the barrier between them and the United St:
becomes an us against them approach. Once strong attitudes are built an
insurgency media, it would then likely beddmeculrtctem sciongiberhict these
messages and persuade message receivers in a different direction. As Perlof
strength of attitudes may influence message evaluations and judgments of co
Furthdafgureen Wangrber and her coll@ffifestatestrong attitudes are probably
anchored by other beliefs and gvdhess marskinesistant t@aciopriigdber,

Hodges, & Wilson, 1995 BérédZfiA3, p.56).
Diffusion of Innovation Theory

In his book Diffusion of Rogevdalidmjefines diffusion as the process b
which an innovation is communicated through certain chanhe lmemlverstame amon
a social sydipemn).

Research in the area of diffusion began in the early 1900 Is with Gabri
judge and lawyer. He was the firstutrwendthbde nehe i8leas follow as they are
adopted by individuals over ,ti2#)3(RBlgexscurve is still relevant today. As s
by Roger$2003 when the rate of adoption of armttawwshigpedisupve is the
result. Some individuals will adopt the innovation very quickly, and then a
of individuals will adopt it until the numbers level offcarvehwitdpbef the
have a steeper slageerlen fimnovation diffuses through the social system, wh:
diffusion will have a flatter slope.

There are four elements in the Diffusion of Innovation process. The fi
which is anything (practice, idea, prodwathadeas bgyiag ned. Next,
Communication channels that are the mode by which messages concerning the 1
exchanged between individuals. The third element is Time and it contains th

innovatitmrision process, whimd it thkesian individual to adopt or reject



innovation from the initial knowledge of its existence; (b) the time in whi
adopted by an individual or group relative to other individuals or groups;
adoption during a specific period of time the number of individuals that ha
innovation. The final element is Social system which is a set of interrela
engaged in joint problem solving to accomplish a gcomtddlgpal (Rogers

Individuals are associated with one of five Adopter Categories, as d
(2003), based on their innovativeness, the degree to which an individual i
adopting new ideas than other members of a280rialnmysaemrs (p2.5%) adopt the
innovation first and are considered Venturesome. A few preconditions must
be an innovator, substantial financial resources are helpful, high level
and the ability to dehiglWidbgaee of uncertainty about an innovation (p. 28
Adopters (13.5%) will adopt the innovation shortly after the innovators and

opinion leaders of any category. To many individuals they are the indivi
with on adopting an innovation. Because they are respected, their adoption
triggers the critical mass to begin adopti8g) th€henRevayiMajorpty (34%)
adopts an innovation after the Early Adoptersibaengtéheitrreheery del
innovatiecision procesE32@4) . The Late Majoritwgskepklical and the adoption
of an innovation (after the Early Majority) may arise from peer pressure or
relatively scarce resources meahe thatemosiniby &bout a new idea must be remo
before the late majority féeltbhatomtllid) sdlaggards (16%) are the last grouj
complete the innedediisieon process. The individuals in this group look to thze
to makelecisions about the future and are very careful in when dealing with
adoption. Due to their limited resources, before adopting emvimoedation, th
that it will sul8d€®@5fp The percents for each categorySare Imatdwatiohs
may contain higher or lower percentages for each category.

A limitation with this categorization system occurs when the adoption
is incomplete or the innovation is not being used by 100 peersdrntnof the soc
(Rogeys 2003

The innovatdemision process is part of the Time element of diffusion
five distinct steps as conceptualized by Rogers. Knowledge is the first ste

individual is first made awardacof arttk abfreovwest information about what the



innovation is and how/why it works. The second step is Persuasion, which ha

favorable or unfavorable attitude is formed regarding the innovation by a
is the next step @& thevalwice to adopt (or reject) the innovation. The fot
Implementation, in which an individual begins to use the innovation. The fi
Confirmation where an individual tries to get support for f£he mbeeds sion that
and may change that decisiofiorfthappomtvation is (Rogefslifll

There is no set time table for diffusion to occur. Dekimpe, Parker, an
studied the global diffusion of technological innbrvatsonEhagrbssndoc0 cou
differences in timing of a country s implementation stage (Rogers, 1983) an
confirmation stage or a country s full adoption of an innovation. Results a
contagion effect where the more countpites tthrathemdernsm@dr the international
experience with an innovation, the chances other countries will also implen
increase. Countries with homogeneous social systems reached full confirmati
laggard countries exhibwtiédtasttary diffusion rates (DekimPpayv®ayker,

2000) . Countries trying the innovation later may reach full confirmation so
benefit from previous adopters experiendegywittBekhapteehnal 47)2000, p.

One pemtial shortcoming of the original Rogers concept is the assumpt]
will go through each step of the process. However, this is not always the c
government of a small countryecitsd cremiakael, decides ty rmmmkdetedn old
technology with a new one. In this case it is impossible to differentiate b
implementation and confirmation steps (Dekimpe et al., 2000).

The main contexthiioh Diffusion of Innovation is applied today is thougt
diffusiofi technological advancements. Television, the Internet, and cell ph
technologies have diffused quickly and are largely enjoyed by populations a
Western dominance over media is starting to be challengefl bychhe expanding
technology by thkstmrn world.

Conceptually, any message, including Arab messages can be diffused if
circumstance. However, it is through innovations such as satellite televisi
streaming video such as thatTwaosb messages are being diffused. Mainstream we
media has long dominated the air waves in the United States. Through the in

of satellite television, those possessing this technology in the West are n
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channeWwith Arab media they would never have been exposed to on the mainstre
the innovation of the Internet, allows for Arab messaging to be almost imme
inexpensive channel of communication, and can be received by mass audiences
200@) .

Diffusion of the Internet Innovation

Every innovation has a startilimgexleste belJen as a theoretical construct
J.C.R. Licklider at MITHanerdwibxioned a globally interconnected set of compu
through which everyone cklivdacgoess data and programs flomireest s@ilte
2000, p.. Much research into this concept was done in parallel during the 1
RAND group, and in the United Kingdom. By 1969, the initial ARPANET, the pr
the Intéyneas running with four host computers connected into it. After thi
quickly added to the ARPANET. Work continued on completing network software
the firsttiHsst protocol, the Network Control Protocol (NARJE, was completec
device protocol, would eventually be replaced by Transmission Control Proto
Protocol (TCP/IP) which is more of a communications protocol. However, the
NCP in to ARPANET allowed users to develop appldadain on¥.2 Inmedut the first
applications designed was electronic mail (email). For motrkethangastecade e
networ&pplicati{baineet a2000) .

ARPANET, which grew into the Internet, was based on the concept that n
independemetworks would all be connected together and that these networks -
random designs. This is kneamchstepenre. The owner of the independent netwo
the choice of network architecture. This provided the opportdesigmeflornnetwo
accordance with the specific envieromesnt mements of that (hetmerket al
2000 p)3

In the beginning, with a limited number of networks connected to ARPAN
it was fairly easy to maintdie lodtistarf Eidixt addresses. As more and more
computers / networks were connecting to the Internet, a change in the manag
Internet was required. The Domain Name System (DNS), developed by Paul Mock
able to convert host namewwywstiskdu, into Internet (hddmessgt 2Z00)

The Internet was first designed to support resource sharing, remote 1lo

grown to support hundreds of thousands of applications, including email, so


www.fsu.edu

videorsming, over the Internet telephone (Voice Over IP), etc., and is acc
of people worldwide.

The Internet has changed drastically over the last 10 to 15 years. At
inception, those who knew about the World WideaWebhaduddynodea the affect 1
would have on the future and the way society would use it to conduct day to
usage in the western world has now reached critical mass. Communicating wit
networking, researchingethe pheehora of information, conducting business, e
all be done online. According to the Internet Usage Statistics from Interne
June 30, 2008, 248 million people in North America are using the Internet.
is an increase of 129% from 108 million in 2001. There has be&ntannehormous
users over the pasgeamesierlThe same study from Internetworldstat.com also four
population of 6.6 billion on Earth, 1.4 hinklid@hieaophareae o up 305.5% from
361 million in 2001. The largest percentage increases were in Africa and th
which increased their number of Internet users by over 1000%. North America
highest percentage oflatherpamiline with 73%2®epimbe he stated in his article
Who uses the Internet, what they do, afduwklathat mdamse 248 million users i
North America, 136 million are Americans, 67% of which are older than age 1
these people first get online? A Portrait of Early Internet Adopters: Why Pe
Onlineand Why they stayed, an arti¢le0&peiledtls results from a survey showin
50% of the people surveyed first got online becaufeldbwpdrbgnabrkeaiths,
31% and school with 19%. A survey was conducted by Stanford University, ask
respondents to select from a list of 17 common Internet activities they con
overwhelming majority of 90% selectediembylthsyadoacin just about any surve
conducted, email is typically the most common activity. Forty percent of re
Consumer to Business transactional activity (online purchases, etc.) Approx
respondents use the Imtdmdmtertainment utility and about 25% selected chat
activity. The use of chat rooms declines after the age of 25.

Rogers (2003) states when studies examine the education level of those
technologies the results showitthatmopeorgbeication tend to adopt the innovatic
quickly than those with relatively less education. Along the same lines Har

in the case of the Internet s global spread, this suggests that countries
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populadnis will be more likely to show higher rates of Internet diffusion th:
educated citizemd) (pHargittai (1999) also found evidence that suggested ecc
and telecommunications policy were among the mostf sa Inianitorpredirttenrseto
connectivity. Beilock and Dimitrova (2003) examined Internet usage rates ac
and found per capita income was the single most important determinant of In
across the nations studied. Othernmmpmortanterke openness of a society and
infrastructure, and using telephone and personal computers.

Cultural differences may also have an impact on the diffusion of innov
Strauband Kamel (2003) examined Arspecifitarsocialanbrmeschnological
culturation regarding acceptance of the Internet. Their study was a mixed
approach in part a quantitative field study and also a qualitative analysis
format comments., L8thawrnd Kamel s finsliggest Arab culture can both inhibit
encourage technological innovation and how Arab cultures can move their eco
quickly into the digital age.

Diffusion of the YouTube Innovation

Jawed Karim founded payment processor PayPaluiwkdchneR&9Pladgr $1.5
billion and a mere four years later, received $65 million in Google stock w
bought YouTube from him for $l(KEeldillisorBavréGarcia, & TomliRAB6i)

YouTube, founded in February oFidleRharirsgalnternet website that provides fr
video streaming. Users of YouTube are able to share miiitismeB&iwrtlips (Keela
Garcia, & Tomlinson, 2007) . wathaflebechased by Geagle. in November 2006
and has struck sgaitndeals such as CBS, BBC, Universal Music Group, Sony Mus
Group, Warner Music Group, NBA, The Sundance Channel (dodTmkheay more
Company History, n.d.).
YouTube is a video sharing platform and also offers a personal profile

chanel page and enables friending (Lange, 2007a). The process of produc
uploading them and sharing them on YouTube can be done with relative ease (
Haridakis, 2008). The website allows individuals to limit plopsicsilncaccess t
technical features suchoamdy fStimatdsyic tagging can also be used where the vi
uploader uses keywords known as tags to describe or identify that wvideo.

such as cryptic references or tags, kromoupmaniygtprmevdmt the general



population from knowing how to find that video. Individuals may also use s
readily understood by members outside of a group (Lange, 2007a).

Video makers can have one or more YouTube accourttsst®br e pressens
that while one video may be flagged and taken down for a reported violation
may go up under a different account and/or video name.

YouTube is essentially a database with a complex record structure, org
and good search features. All videos include descriptive data, detailed usa
statistics, provider profile, viewer rankings, viewer comments and a Relat
where thumbnails of-redlajexct videos are displayedfthatemaegtbeoothe viewer.
Users may search the 15 broad subjects such as music or comedy and have opt
advanced searches to include Boolean search, language, length, relevance, mw
count, or particular tags. Conteatdcdagtatbllmsontent may be flagged by users
objectionable resulting in YouTube staff examining the video and either kee
flagged or removing the video for violation (O Leary, 2008).

YouTube does collect usdms orithile thegeddmedot addresses or personally
identifiable infptihetyickw track personal information an(® diegirtyl behavior
2008) .

While YouTube attempts to protect freetonmdods speechrules and guideline
in place. Some of thedns rasthide icontent such as bomb making, graphic or gr
violence, someone being physically hurt, attackeduytovidewmslaftedsidenss,
dead bodies or similar things with intent to shock or disgust, hate speech,
intimidation, inciting others to commit wviolent acts, etc. Postings such as
removal of these videos. Infractions may result in the uploader being banne
YouTube accourduTube staff review videos that haws heeppfbpgdade by users
24 hours a day, seven days a week in attempt to determine whether they viol
Videos that are deemed a violation are removed. Repeated violations can lea
termination without being allowsd adcowrtesatd lmgged videos that are conside
not appropriate for all viewers but without viotrettioncheyd whishtaxe agey
viewable for users who claim they areagsdoulbesaommuofitypuidelines,

n.g..
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as:

YouTube defines hate speech , shocking and disgusting , and dangero

Hate Speech

"Hate speech" refers to content that promotes hatred against members o
group. Foranast racist or sexist content may be considered hate speech
there is a fine line between what is and what is not considered hate s
it is generally okay to criticize a nation, but not okay to make insul
alout people of a particular nationality.

Shocking and Disgusting

The world is a dangerous place. Sometimes people do get hurt and it s

these events may be documented on YouTube. However, it s not okay to p
gory content phamasily intended to be shocking, sensational or disresp
video is particularly graphic or disturbing, it should be balanced wit
and information. For instance, including a clip from a slaughter house
factorynmfimg may be appropriate. However, stringing together unrelated
clips of animals being slaughtered in a video may be considered gratui
is to shock rather than illustrate.

Dangerous Illegal Acts

While it might not skeemsdwiyou can t show something because of what vi
theoretically might do in response, we draw the line at content that s
violence or encourage dangerous, illegal activities that have an inher
physical harmath.d&his means not posting videos on things like instruc
making, ninja assassin training, sniper attacks, videos that train ter
illegal street racing. Any depictions like these should be educational
shouldmt be designed to help or encourage others to imitate them.
(YouTube Community Guidelines, n.d.).

Lange (2007a) conducted a year long ethnographic project analyzing how

participants developed and maintained social networks t Imngmlstfiiordiangs sug

sharing of videos is reflective of different social relationships. Some stu

YouTube publicly private where video makers identities were revealed and

relatively private since it was not hedeldemarstisated Otprivately public

behavior where their videos were widely accessible but the video producers

public. Due to the nature of insurgent video content and legal issues regar

content, it is vwakssilelleips for the present study would mostly fall under

public

P

YouTube offers an immediate connection to people who share a history,

opinions, and the same creative interedtly .(Dohehths 00%he considered a

vlogwhich according to Labpecdf®f@ins text and often photographs, features



a central mode of communication, and may be viewable to the general public
select group. Vlogers can use the Internet <and YoxPuse>ans dimearss to e
difficult issues and thereby achieve greater understandfingl pfabseself and o
creating a discourse transcending socialehoshtagiessamdt paes to be
questioned and refashioned ( 1).

Innovations suchiBs&cometimes run into problems. Viacom, in March 20
took legal action against Google in a $1 billion lawsuit, claiming YouTube
from artists who were not being compensated for their work. Viacom ordered
removal of oveWUOOlips of copyrighted(Beates;i 2I00He lawsuit does not
appear to have slowed its users down.

The numbers of YouTube users (both uploaders and viewers) is growing e
every day. A 2006 article reported YouTube hadnreadaed tplomdéd to the
website (Hof, 2006). YouTube also receives high monthly volume. The number
streams, the way usage is measured, from April 2008, as collected by Nielse
wasmore thdnbillion. These streams wgrevereW8dbbmillion viewers (Nielsen Ne
Release, 2008). During the time period examined for the present study, bet
December 2008, ComScore determined YouTube reached a full 25 percent of all
queries in the Unitedi&tatemrcles were conducted on YouTube (an estimated 2
billion searches) than through Yahoo which had 2.7 billion searches between
December 2008.

YouTube has made its place in some classrooms. Mu(ZEIg )atick diesdkvick
use of Yob®y digital stories, and blogs as a tool in their language arts mi
curriculum (Mullen & Wedwick, 2008). Agazio and Buckley (2009) explore how
be used to illustrate theoretical content, involve students, and inspire in
methods for use in Nursing education. Juhasz (2009) too has incorporated Yo
classroom. A professor of media studies focused on activist media of noncon
a course, Learning from YouTube , where all cousseWdebswvax posimedts
and open to the public.

One potential problem with YouTube, according to Techcrunch blogger Er
is that large portions of YouTube videos are watched on otherlaittes in embe

viewers anywhere otherethafhrdm YouTube do not count towards the total views
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video. According to Schonfeld, YouTube spokespersons responded to this issu
autoplaybacks are not counted toward thenuinbelrke divpdweyed on the YouTube
sitebecauseoplbybacks are not viewer initiated. The spokesperson also sugge
videos are not affected by this (Schonfeld, 2008).

Another issue for YouTube that is often a concern for most any technol
is other competitors. Thus famrms asuddesmumfouTube has not been met with enon
competition to deter viewers from using the site.

NBC Universal and News Corp. launched a video site called Hulu, offeri
TV shows and movies. Hulu has met with great sucosssfatvtiesetrsngnmillio
advertissmrch aBank of America, Best Buy, and Nissan. Hulu has legally obtair
content and contains full versions of many popular television shows such as
movies such as Jerry Maguire. Unlike Hulown Yoofubeddes &hips rarely more tha
five minutes long. One potential downside to Hulu for viewers is the obliga
30 second commercials. Considering the number of viewers and presence of co
televised medium, thdeslyifairdel a major detractor (Lowry, 2008). Frustrated
20 percent of the advertising revenues with Hulu, CBS plans to showcase man
shows on YouTube instead utilizing a new YouTube Feature View format which
Hulus (Sullivan, 2008).

Technology is appreciated by some and feared by others. Kidder (2008)
concern for the proliferation of YouTube stating, The grandly democratic p
and its Ifhkt they allow everyone s work tohbdeegomaslyeénandpsburying each
individual work under gigabytes of competing data, stifling the identity vye
amplification, recognition, and response (p. 53).

YouTube, commonly used by insurgents to disseminate messages, also all
diffuwsi of ideas and messages across a global population including the Weste
increased exposure to Arab media and Iragi insurgency messages, such as tho
the dissertation study, are capable of reaching tha maskas sebthisf anklbws tio

cultivate perceptions of reality which used to be limited mostly to weste

and agendas.
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Diffusion of Social Movements

While most Diffusion of Innovation research has focused primarily on t
advacements, Kern and Nam (2008) examined a social movement utilizing colle
emergerec of citizen Jjournalnemya&somanim South Korea. While the authors did :
differing cultural visions, ideas of its purgcsetlandystupsctwensel interes
successful at realizing their goal. Kern and Nam do not mention Rogers (198
on Schumpeter s Th&éoFfygnovation. SchumpeterdeflO¥s8y innovation as a new
combination of mefnproduction (cited am REHA; &74H) . Kern and Nam state
Schumpeter s concept of indewabthoncrehtive despriixEli4sh) and that this
disrupting force in the economic system is required for economic growth and
and Nam, 2008).

Army Captain €hepher Ford (2007) appears to be suggesting a similar di
occurs with insurgencies. He states:

An insurgency must maintain popular support throughout its course, an
increase it during its later stages. At the oufpgmdnt thee miowvsumgents nee
radical idea, discussion, or plan from something concepttalato somethi
physical (usually military) manifestation of the movement. The movemen
require support as the government mobilizes tof gefwend aifts position
monopoly on the use of force within the country. As the insurgency mat
progress from guerilla to conventional warfare as it seeks to destroy
injure) the national power andlasgelrl fehmmirdrases of operation. As thi
occurs, violence increases, and the insurgency must Jjustify the violen
attain objectives the people will support: more security, more prospe
national power, and so forth. (p. 86)

Ford ®xplanation suggests several stages to obtain popular support and to s
Connecting the Literature

Social Identity Theory and Credibility can be intimately tied together
This is shown in the United States gousrmmentremchttémp hearts and minds of
Muslim world (Christie et al., 2006). Their approaches included leaflets,
commercials, and a radio station. In this case, the people from the Muslim
themselves theonp and th&edn$tates asdheuputThe reverse is true for people
from the United.SThetemessagedwanteSU governmertto the Muslim world were
seen by them as messages fxpmue anuk thus had low credibility. This lack o:
credibility mekédif very difficult for those in the Muslim mwwdsld Zo change



study was conductEdisyrie et al. (2006) to determine whether people with a
heritage from a predominantly Muslim country will find U.S. wmiblic relation
credible than will people without such a heritage (Christie et al., 2006).
used to determine credibility survival messages, countering disinformation,
communication. The Muslims found the messages enudilanleMestrimdibhh all
categories. This study has revealed key intergroup differences in the cred
messages to the Muslim world (Christie et al., 2006).

AgendaSetting / Framing and Diffusion of Innovation also connect. The
which an innovation diffuses, if it diffuses at all, starts with gaining kn
innovation. Individuals can learn aboughinhevatssnmethacouThe media have
most likely framed this information in a specificamdennke indovddwatotpersu
think about the innovation in a certain way. A studg edndudted by Meledad
Rogers & Dearing, 1988), found that mass media contenn hiokm gy asbesxr effec
agendas in individuals who parhVveipatednsnabout the topics on the media age
(p568), Rogers and Dearing (1988) state This finding [by McLeod et al. (1€
consistent with the conclusions from research on the Diffusion of Innovatio
individual s expomse mexlia channels often creates awareness of new ideas, !
interpersonal channels are necessary to persuade the individumd8)o adopt th
This indicates that for an innovation to diffuse an individumdtmost convers
after first gaining knowledge and these discussion increase the influence o

According to Rogers and Dearing (1988), not all researchers in the fie
Setting / Framing believe that the agenda of masas amedia aild alwhyws diekl s,
that there are some circumstances in which an individual is not influenced
agenda. One such circumstance arises whapathécmédramedium, is considered by
the individual to be a low aeedilic idxamgoler given by Rogerg 4h88B¢arsn
that a Wall Sweat may feel that the National Enquirer Tlkelkesw Yeoeklible thar
Times If a story comes from the less credible source and it is rejected by
of thi the media has failed to sway the individual with its agenda.

Cultivation effects, as suggested by Gerbner et al. s studies, shape r
viewers of television, and arguably YouTube among other programming. These

reality thet feom media are made up of the reality presented in media frames



then may have an impact on viewers perception of the world and also help f
which they live.

Social Identity Theory may help explain how twi déder & cullibereaace o
content. How they feel about the particular source being presented, via per
membership, should impact their overall acceptance or rejection of the mess
Arab culture, there are social gmotupesra&angfagifye religion, tribe, nation,
insurgency group. This should be a potential explanatory factor even if not
directly.

Individuals are more likely to accept a message if they deem that mess
and from adidrke source. Drawing from previous credibility studies, several ]
connections to the dissertation topic can be made. Regarding Iragi insurgen
YouTube, if viewers see the message coming from a credible clamjce (i.e. a r
they should be more likely to accept the message. The reverse should also b
seen as not being from a credible source (i.e., an out group member), the m
likely to be rejected. While the partidguWwdr ldhssebeatkamiasting viewer effec
such as perceptions of credibility, the potential impacts of these percepti
should be acknowledged.

Agenda Setting suggests viewers are made aware of only particular issu
(throudraming) and these particular issues and concerns then become salient
viewers. Framing, a subset of Agenda Setting, was chosen as a theoretical f
must be specific framing devices used in the productrothooéxpiprmedia. In or
specific tactics and appeals being used by Iragi insurgents, their particul
to be examined. This framing examination should paint a picture of how Irag
using YouTube as a strategic communication tool
Research Questions

This dissertation is an exploratory content analysis of Iragi insurgen
YouTube. A combination of theoretical perspectives and quantitative analysi
examine the following research questions:

RQ1 : How have astegic framing devices been used by insurgents using YouTube

recruiting?
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Cormanand Schiefelbein (2006) provide an analysis of three strategic gc
communication and media used in Jihadi obegitimatstdédfhehglokbal Jih
movement through social and Islamic religious pfriogresedrikef, tReitrthmessage
linking it to-widerMdslim struggle and utilizing political communication to
bases of operations globahtymidadidhput témedmy on notice, and cause fear in
their opponents, in particular the leaders and people in the United States.

Research question one has a focus onahbeppsspbdsgt inh impodatdson
of Corman and Schiefekba@tmement. In partdcrdsegarth question examines framing
devices Iraqgi insurgents are using with regard to their YouTube messaging a
functiofif intimidation occurs as a means of recruiting, this may too be a f
motivation used. Intimidataicin oirs behavior to compel or deter an action by cc
extortion, duress orfUtnhttedtStates Department of Zf¥ipudilure,

Fahoum and Width (200¢) &rameéng is a vital component of the recruitinc
equation. It allowsecfaoittleto use culturally familiar words, symbols or nar
(stories) targeting the potential recruit which resonates and incites an em
subsequently opens the door for a future relationship based on common opini
eventually trust. Frames, similar to metaphors delineate different ways of
issues (p. 6). Benford and Snow (2000) assert three types of framing are n
successful recruitment: diagnostic, prognostiagranst hotfimatiimgnalaimd to
persuade potential recruits that a problem exists and need to be addressed
presents strategies, tactics and targets, and motivational framing convi
action (p. 8).

RQ2 : How have stratfegindng devices been used by inswubnbs asimgcdol for
spreadingtH S. sentiment?

Weimann (20&)6states, Terrorist rhetoric on the Internet tries to pres
images and arguments in which the terrorists appeatruss vactimsemoectd
achieve their just goals in the face of a brutal, merciless enemy devoid of
Demonizing the enemy, playing down the issue of terror victims, shifting bl
violence, and proclaimipyipgamsges are aklgissratsed on most terror sites
(Weimann, 2@P6p.8) While there is an assumption insurgents are using YouTub

spread afitSl. sentiment such as has been the case often with their web pages,



frames by which dtee doing this and if it even appears to be the case needs
Will they demonize their perceived enemy? This question also addresses Corm
Schiefelbein s (l&idation factor as mentslone Reamarich question two
addressethe frames by which Iragi insurgent videos may or may not be using
antll S.messages including intimidating content for individuals not supportir
RQ3 : What major themes (assertions, statements, arcamentsedadnyg thdsumggnts
using YouTube?

Holsti (1969) daftheme as a single assertion about some subject (Hol
p.1l16. Iragi insurgent themes are examined using a quantitative analysis of
content. Research questian tkpéerasory question. It examines the major then
in Iragi insurgent YouTube videos. The study examines themes using the cate
(videos portraying the insurgency group in a positive or favorable light),
Unit@ States / Western world in a negative or unfavorable light), and defen
respond to a prior perceived or real attack on the insurgentThgissup by the W
themes wea@apted from Keelan, WilsgarciRgvisd Tomlinsofi7gre@darch.

The first two research questions examine specifilaoeandsingglaretl to R
RQ2 spreadingUaftmessages, and frames related to intimidation for indiwvidu:
supporting the insurgency. The third reseamxchoqes dint@rpretdmen findings and

makes no assumptions as to the themes / frames that will be found in the vi
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CHAPTER 3 : METHODOLOGY

Overview

This study employed content analysis procedures to systematically code
obsemr; and quantify the representations within the population of video cliy
criteria. Berelson (1952) defined content analysis as a research technique
systematic, and quantitative descnijpestncofitehé nd adémowniEs) .
Similarly, Krippendorff (2004) building upon Berelson s previous definition
analysis as, a research technique for making replicable and valid inferenc
meaningful matteo the contexts of (fBir use
Units ohallysis

The goal of this dissertation was to rmepassestattimHootead ire
population of Iragi inswgrpestedideoYouTube. General descriptive statistics
for comparison among videos postethdyrgegetidricups and shed light on the typ:
video content. The unit of analysis examined was the individual video. Unit
elements of the content which the frequencies represent (Berelson, 1952,
provided an analydies enftire colletdeasestfing criteria.
Populatiof Sample

While the overall population of Iragi insurgent videos posted on YouTu
every effort was made to obtain a sample of videos that would be representa
popdation. A purposive sample of viddoscawaseardemtsdmpling of all YouTube
videos was unlikely to yield practical and applicable resuthtes nuiibervolume ©
and length ofswedewrithim reasonable amount to exlmhteamblect iah
videaseeting the crigswmsaedwfor this study.

Thevideo colledbironhis study was made up of all videos on YouTube yiel
search term Iraqgi resistappeciflred twati@ e disciuisf§edm thesdafe
October ,28008 to December 1, 200&he Duumengperiod examined for the present s
the end of ectahd December 2008, ComScore determined YouTube reached a full
percent of all Google search queries irarmthéendthiamalt SdtaZzed billion
searches.

The broadest term would ideally be 1Iragi insurgent. However, due tc«

connotations very few videos from initial test searches yielded anything ot



insurgency 4 proideos. Changing the térmesdostdmag instead gave a more
positive identity frame and in initial analysisrytetBedawsddws tnesmting

Iragi resistance applied acrgssupsswigdnay Iraq, this term was deemed broec
enough and applicable cifliatspeof Iragi eliminates insurgent activities re
areas such as Afghanistan. The veésebss fygnatiges] such as Al Qaeda that may
exist or have members in other countries.

The time period was noteworthy as it enpotpgssiest dat the United States
presidential election, the actual presidential elections on November 4, 200
month of data after elections.

All videos for the searchniteial Fgréownllopdelde reseanduotober ,28
2008.Daily searches for the same search term were conducted to obtain any v
the studies end date DecembBrfdrmatliddh such as title of video, length of vic
uploadedymber of views, and star ratary rmodedethaey were downloaded.

Some videos could not be dberhosddry had been flagged as having objectional
content. In this case the URL was logged along with the standard informatio
to online for analysis. For all driceocsicesch loablEye fhosieleaseet inghe
preestablishetiteria were used for analysis.

Ifvideos are found to contain violent, graphic, or terrorist related c
reportedammd removed by YouTube moderatohs.YoATsbgsdér who uploaded the
video content has the ability to remove their videos. For any given day, w
be added, other users will delete their contentvailablthesa tiseadovd dettlse
not remain constant. Howsvaplomddd to YouTube were colffecteledsedych
term providing the most complete detsibdélection

The dab€Thursday, October 9, 2008 can be used as an example to provide
idea of wrhesinder consideration. AedopcHubers Iragi resistance on this date
yielded 247 video results. This is the raw number without filtering criter
YouTube provided was a seanclvifairaotitthing uploaded today, thihis week,
month,or vdrnme . For mhéeerate, vdideos were uploaded that day. However, i
should be noted, it was possible the same video may be uploaded by differen
uploaders may have different names for the same video. Also, there was a p

researched pasxwders not noticing duplication, resulting in some duplicates
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used for analysis.b&matdreelatively little identifying information is provid
YouTube about those who have uploaded the informatiomhedirresititod opossible a
skte with any certaintan whettivegent posted the video. Given the criteria of
of an insurgent group logo or mention of belonging to a particular group, t
assumptiarhasome if not most ofsthel¥edeed have been created d&wydinsurgents
their efforts
Downloading video clips

Each video was dowdasdng the free download site, Tech Crunch
http://www.techcrunch-ypomt/gesovie). Videos were saved using the following

naming schem title used for the video on YouTube, date uploaded onto YouTub

these titling conventions was separated by an _ (underscore). For longer Y
five words were used. This naming scheme was used in hed&rthe wrdekg sort
for duplications. Every effort was made to remove duplicated videos before

were logged and tracked using an Excel spreadsheet and later imported into
Criteria

Four setsrdferia wereousssess a YouTube clip as being an insurgent wvid
(1) Clips must have an insurgency icon or explicitly state the group they r
(2) There has to be reference to the insurgency inirnshergemtendranc. be a pro
(3) Only conhenhtuspdimarifinglish speaking, had Endllesh subttontainmred music
only we used with the exception of simple references to Allah (God), and
(4) The clip must appear to be realistic in nature, and not a spoof which c
comedic, mmrious, or satirical nature of the speaker(s) and/or graphics (tl
somewhat subjective).

The first criterion was chosen in an attempt to select videos with the
being Iragi insurgent vidense Theaprege, statement of specific group repres
and/or flag depicting a particular group, allows for analysis to be conduct
The second criterion was chosen as a safeguard attempting to select only in
Vide footage is often taken from one video and put together in another wvide
that are ondiyngarmmgency should eliminate videosuwitgere: niordividuals have
borrowed footage and reframed it for their own purpokeseb€catseha three was

researcher has limited Arabic language ability and coders for the subjectiv


http://www.techcrunch.com/get-youtube-movie/

knowledge of Arabic. In order to accurately assess the frames present it wa
only select videos wherenipfeseatwds in a comprkhenddrmat. However, all
videos including those in Arabic were downloaded and/or URL s logged. These
inclusion in future analysis. The fourth criterion was chosen in order to a
that were notsarmmateive of actual Iragi insurgent video. YouTube has a mixtu:
present including satirical videos for the search term that joke about insu
not represent Iragi insurgent groups and were not analyzed as part of the s
Coding

After the video content washebresaedg¢her coded objectiwtadata such as
rating system, number of t{(dewsApeparmdixTWdpgraduate students from the Florida
State University, Department of Communication, wecedemployedrdsrpeer
prevent researcher codomgtlheamore subjectivie neEsmmrnsesiere trained by the
researcher on the use of content anediysicsdmetdons,guidelihes and
operationalization of darmsgdaand cedhtseverpractice coding ex&heyses.
were able to ask questions and get clarification during training in order t
was clear and consistently coded.

Viewing and coding aftuvbddeplace during 290¥ing pegsonal laptop
canputersquipped with the Medi&ocBHéapewere asked to conduct analysis in a qu:
environment free from di¥tdestiers .provided to coders on a jump drive (stor
device) and could be viewed as many times as needed umatedeodimg pabduce acc
each video. Coders vimmledramitdeos while coding their findings on paper codir
provide (see AppendixPBEper formslaeee input directly into SERAS software
analysis

Coders were each provided withomsimfedhecxcoiding scheme, a review of al
instructions and training materials / review, mdtosgl adid hf el ectfreordmcecopies
of video content. The researcher remained in close contact with coders ask
they had any quesdarnoconcerns.

After obtaining a Hfifppsiredtdrff alpha on thereéntebdéddey test, the
researchead codsrviewaapproximatel yvthned ofsthgective wmbadexrial each. The

researcher input all objective codingldechars stame odfting system.
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Coding Scheme Reliability

Researchers need to consider consistency in their analysis of the cont
communications (BerelsorhilPid)lusdeonsistency between analysts where differ
coders produce the sdmes mhem they apply the sategeetiesf to the same
content (Berelson, 1971, Conkiktencys measured Teroto address Berelson s
point

Inteaoder reliability was measured in order to determine agreement bet
This is ianformative measure to determine the reliabilit#agéstH&2008bJding scher
states, One way of defining the correctness of subjective categorization
corresponds to the decisions made by other people wihir atpioroacds kK hel tda tege
same set of instrugttriwhess afor making the @ecildidtayes also notes, If
subjective categorization decisions turn out to be inaccurate (i.e., unreli
study are primarily detemsEnedildoedthive decisions rathereshah the deatw
being analyzdédl9)These points emphasize the importance of obtaining a high
the inteder reliability measure.

Preliminary doder reliability tests werengoadtrc&édidgrsession for
coders. Any discrepancies or ambiguity among the coders and the categories
before the studyAdegan sufficient tthmirdseprcher andocciered iater
coder reliability eddckhred diamds woding just over 15 percent of the video c¢
meeting criteria (&heidess)lting Krippenddalifsplalmth sufficient agreement
between the researcher and each coder.

Riffe, Lacy, and Fisugd®s88) the same contentheusedufdr study not be used
for training pu¥pdsesised for the training session were from the search tern

mujahideen and did not include any videos used for the studies search ter
combatants on behalf of a jihad mehesestrilggde. The term jihad is often
refer to the religious duty of holy war against the infidels, to extend the
nonlslamic territories; it is derived from the word jahada, which means to
(Alexaert al 2003). The researcher asserted the term mujahideen yields si
the study s search term without having the same exact videos. Mujahideen m

specific, but sufficed for training purposes.
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All content categothemeafidnctions coded werebgnshgzedsearcher
the purpose of handling multiple responses possible for one content categor
function, each possible response was entered as a separate variable.
Coding guidelines

An initreVidw the researcher of all videos downloaded deferadmeleted
if criteria werBheetesearcher and each coder coded subjective material for
onethird of 4haldeos that metitsdheia. Objectiveswmalteas addbwnloaded and
title of video, were only recorded by the researcher. Specific coding guide
the researcher and coders in order to obtain speciThe dadandoguldééinesalys
included operationalizationicfstandsyrdsaforvicdelisignd a description of each
variable being measured.

Adaptim®plem, Reid, and Chen s (20@8hemeditme hliefre]l classes were
used, and-ckiibided into #wereey(25) content categories Theareaedasiaded
every class whels codled onlsultiective classes in Table 1 to include express
event, targethemedfunctiSmedippendiR to view the separate subjective code she

and Appendix F to view the objective code sheet

Tablel : YouTube Iragi Resistance Video Content Coding and Analysi
Salem et al. (2008)

Class Content cate@onygent feature
General Title Specify the reported title of the video
information

Type of vided®ocumentary attéckluding suicide attack,
Hostage taking etc.), Social Documentary
people affected etc.), Tribute, Message,
Training

Length ofpetipy the clip length minutes and secor
Duplicate Specify ifidee wppears to be a duplicate
already coded (yes, no), clarify in writt

used for same video etc.

User interacticof times viSpexd fy the # of viewers for date of acqu

Star rating dysttear (poorfatrs Hasesome) .




Table 1 Continued

Class Content cEbtegemy feature
Date ReportedDdateevideo was uploaded to YouTube

Acquisition deEte video was obtained by the researcher

Production LanguageSpecify laggu (English only, Arabic w/ sul
English subtitles & music, music only, Er
other

Special effeditego(s), English subtitles, Animations, N

Accompanying Secular music, Hymn musie, sBygmiersic, Non
music N/A

Production 1 (poor quality) to 5 (high quality)
quality

Extremist grodlxtremist giSpawify the reported group name
name

Expressions Non-wverbal Kissing, Hugging, Celebrating Wedsijog cingd
/crying, Angry, Neutral/ambiguous, Seriotu

Reference to Arab Media, Western Media, None, Other/ur
media

Appeals Religious, Nationaddtsidrngl E/ affedk,S.Anti
Antilsraeli, Wadtbdern World

Event Tactic Suicide Bomb, Bomb@nmpmuicide bomber),
Grenade Attagg8hkooting, Bladed Attack, Hija
VandalismGrounghicle AttAtkcraft Attack,
(verbal extwen), Motivational speech, Re(
Religious speech, ParamilithBoytagbdking, /
Kidnappipgrtillery / Mortar / Rocket / Mi
AttagKBRN (Chemical, Biological, Radioloq
Nuclear) Atfauklear/unknown

Weapon Bomb / Improvised Explosive Devices (IEDs
Mortar / Rocket / Missile, Grenade Launch
weapon, Poison/biological agent, Automobi
vehicle, Assault rifles / guns, Unclear/U




Table 1 Continued

Class Content cEbtegemy feature
Target Victi type Humanitarian/-@eernment Organization
(NGO), Government Official and/or Personr
Iragi / Middle Easténdilitary Personnel,
Religious Figure, Healt®.CArWestern Civil
Journalist / on business gw®ther, Unkn
Victim GenderMale, Female, Unspecified/ unknown, N/A
Victim Victims are specified as being from: U.fJ
characteristicsIsraeli, Iragi / Middle Eastern, Unknoj
Facily type Specify attack on: Military Base, Militg
Airports & Airlines, Business, Government
Political Party, Paramilitary, Transportg
Energy Infrastructure, Police Facility, N
Religious Institutiloresy W&hicle, Ship, Ho
Unknown, N/A
Facility Facility type was specified as being usec
characteristdN®Z0O / UN, Iragi, Unknown, N/A
Theme Function Acclaims (portray the insurgency ¢

categorizatt or favorable light.)
Attacks portray the U.S. in a negative o1

Intimidation, an act or behavior to comp€g
action by coercion, extortion, duress or

Defenses respond to a prior perceived dahq
insurgent group by the Western world.
Attacks are considdrel®l. asdrit iment

Clips would be categorized as having a re
if
They portray the insurgency group fav
They provide &aztlion including a sugy
roa

Clips would be categorized as having effi
suggested individuals are able and can b€
task suggested
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Table 1 Continued

Class Content cEbtegemy feature

Clips would be categorized as ambivalent
neutral or ambiguous.

Coders also make note of possible other
the video.

Clarification of terms

For the content cabtegopynying mysiac hymn fiigxther defined. For the
purposes of this study, a hymn 1is aotypeeofAkbaly thadt) whereas secular
music 1s popular songs such as pop/rock music.

For the content category Extremist group , this refers only to Iraqgi
groups other than Iragi insurgencies are outside ofsthdyscope for the prese

Nonverbal communication, according to Guer@ZiBlacd udedhit
messages that people exchange in intemdadt the excepxtwmndsf Guerrero and
Floyd s (Z@0&ed in Guerrdecoh& 2008procemsiented persmectincludes all of the
forms of <nonverbal> communication except for unatténd&debphaviowlaxp.
nonverbal frames examined for this study include positive, negettcve, and ne
While this list is not inclitsitwee romhwelrbadess it should allow for a general
types of nonverbalsseamseicedo Rejoicdngoptsion would be synonymous with
celebrating. A neutral / ambiguous person would be one void of showing part

Regardingfareacto megdiArab Media refers to media that clearly comes fz
Middle East /emdhas an Arabic logo Fackeas NRArabic version only), Western
Media is news media originating from the Western World such as CNN, FOX or
Nonerefers to there being no reference to news medunkabwallsufdgéstsOther
there is reference to news media, but it is unclear or the coder does not k

The content categppgals provided several options wxgldnyabifom. short e
Religious appeal would try to motivate or influence individuals based on :
statements rdflafedamic (Muslim) RelNgtioonaidsor Arab / Iragi nasienalism
nationalistic ideology appealing to albng to thes@drwhowbeld and/or Irag. Th

appeal is based on a common heritage and culture. Emotional / affect appeal



pleas with imptional intensity or those tugging Ratrhearisst singsl be an
appeal for othens e Jjimsurgency s causeUuhilEn#istraeli, andielteirn

World appeals all use a negative portrayal or calkemgons.rally against thes
Adaptations / Reasoning

Salem, Rei&d,Chen (2008¢oding schemrcluded in Appendiaxsddapted for
this study and the differences are as follows:

Under General Inforfaftemet al(2008) libBbted items of which Source and

Batch #vere deleted for this study as the source of all video clips will be
the reshdercwill not be downloading them in batches. Length of Clip was adc
in order to make statistical connections for analysis in this study.

In Type of vidBocumentary was subdivided into docummmtary attack

social documenbacyuse there is axadiiffdrmraming between Rhepiaganda

whiclwas also under Type of video was removed as all the video clips in tli
considered a form of propaganda. User interaction was addedmbes a class to
of times a video was viewed as of the acquisition date and the rating the v
from viewers. These were collected using the same measurement method as Ke
Pavrfsarcia, and Tomlinson (2007) used in theimsstaudpurteutibdnformation on
Immunization: A Content Analysis, to determine the level of user interact
clip¥he Date class remains unchanged.

In Productio#,Multiclip was bemeusdhere was no connection to the
ressmmch questions being ekaiguagg now asks the coder to specify which languac
three choices (English only, Arabic w/ subtitles, Subtitles & music, music
music, other ) instead of just spEhifywdandongeboespwip simplification
of coding.

An Appealscategory was addedEkpreksionkass to obtain the type of appe:
made in the video clip including religious, nad¢d dhesEdessdricheretin fThamimgd
analysis.

Group Media agemame and Sub group weame removed frofxthemist
group clabscausehis would unnecessarily tdompdddiiate scheme. The Verbal

cantent category was remdielelmating / Reflebpimygy, /crying, Angry,

PG



Neutral/ambiguousmusSewoitherre added tdNorkéerbal categoryEmpressions
becausdehese have often been noted by the researcher in preliminary analyses

Sewrral items were altefiettiicsthtegory irEvEars class. Simple
clarifications pud¢hiag sut Chemical, Biological, Radiological, Nuclear atta
CBRN was done as well as other changesmisghAEsi Identyi, MortaMjisBogket,
and Grenade Laundhéop one content feature (which was Webkpondarentin the
category). This was done in order to simplify coding.

Several of the content features for théi coim enypeatregoanybined
into ommveérnment Official and/or PersonnpgdndDigpdomatist was added to the
category.VActifiender category was added to obtain the proportion of each ge:
affected by insurgent activity shown.

The Victim characterasidifasility charactewdsdiclsanged to determine if
the victim otrifgscwas from or beingmesedabsTN / UN, Irag, or unknown.
Salemet adpecified several countries under each category. Except for the Ur
Iraqg, these countries were deleted as it may be diffihguishfbetwkencoders to
each count¥#TO / UN was added distinguish between American versus Allied tr

Another claBseme was added to the coding scheme to address Research Qu
referring to themes found in the content studied. Clips were organized into
assertiormemEnt @ rguments, or cHalistsi defines a theme as a single assertio:
some subject (HObBIE]16). For example, an insurgent clip may be documenti.
insurgent attack on U.S. military vehicle or the like. Theckheme would be
U.S. military vebBhelelasses, event, target and themes, were used in analysi
overall themes. Each theme was categorized by functioXeedamg a modificatio
Wilson, PaSarcia and Tomlinson s (2007) opeamatItredd zerwdsagadapted
from referring to immunization to being Iragi insurgent oriented.

Issues

Coders viewed potentially violent content that could be disturbing to
large quantities. In order to preventb vdeesesshey rwadam aware their
participatisnverhuntary and that they may choose not to watch a video or qui
any time. A list of Univergitgsconoss liere providesbder bothAn

understanding / consent forntaveendyisiegned by each coder. This letter and tli



study were approved by the institutional review board (IRB) in order to be
harm was being caused tacoddesxfsmedr coder was given an incentive of $100.00 i

to enceoage quality, focuse@eeocBppgndibk.
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CHAPTER 4: RESULTS& ANALYSIS

Introduction

This study is a baseline investigation of how Iraqgi insurgent groups a
a means of strategic coomunThatresulting data provides a general overview o
of videos these insurgent groups are using and sheds light on areas that ma
resaaxch focus. While the dataoweimdicew of Iragi insurgent video content, it i
small glimpse into the communication strategies being used by the groups. T
resulting sample size should be taken into account when interpreting the da
there are several significant findings that efosrtdey afiorndidwdr potimtthe
resarch questions. golskdercentages are rounded to the nemgestitithol® percent
and anything below this rounded down
Interpretirmga (chduares)

The data obtained from video coding were inpatelnhe 3Ra3yEas af
frequenciaend to examhgmtential relationship betweensvmeiab bemeréhi
conducteand the Pearson s correlation coefficient was examined to determine
significance.

Becauseche sample sizevesyrstatl, the expected cell count for many of 1
related variabispiamhitest are also st@d) sthirasconservative rule of thumb
is to include no expected frequencies smaller than 5 fad smjgessits. dHowever,
more letal approach is also acceptable, sgnpuéawihy nomehmn expected
frequency of le8sshbhahd be Bsedusehsstudy is exploratory in nature and atte
to formbaseline for future studidsgral morke of hasdbwehhapplcéell count
below 3 being applied
Intercoder Reliability

Two independent coders were trained by the researcher on applying spec
videos as operationalized in the codebook. After initial training, each cod
researer coded a sample of approximately fifteen percent of the videos. Kri
was used to evaluate intercodeXmwidderddrifify.s alpha was conducted for each
subjective variable for each coder individually agermstethercestageher to d
agreement with the reBrarchémes ranged from 0.R2ctusé.@fhe small overall

sample size acquired after initial review for cibtperegntitofavidedtermdsned



appropriate for evaluation of sKalpbhendetrfiEen coders. The majority of wvariak
avalue of 1.00 for coder agmegemesnt .f&bting below 1.00imgledsm@nt
The following had a 1.00 faompererbdex the primary basearcher

the lower value specifiel fmodeagedast the primary ré¥ssselee as

follows: Serious (0.72), Nationaldkcid.{®)72Redmtbiting (0.72), Efficac

(0.72) and Ambivalent Theme Function (0.72).

Bothsecondarpders had a value of lagsinbsdnthebmpriresearcher

for the following vBelalgless (0.76), Emotional (0.76), Acclaims (0.72)

Attacks (0.72). Video coding was determined to be reliable due to the

Krippendorff s alpha scores.

After initial coding wsh amminEltettistical amahdutspwibhe additional
variable quality of production was deemed an appropriate exploratory vari
allows for analysis of correlations between the top insurgent groups with a
arm anduaglity of production. The researcher trained a second coder on prope
productiqmality resulting in a KrippendorfAlsd edbpghagofofr.Bbis variable was
completed by both axudiarys differences were tksrolygkddiscudbstween the
coders
Overall Video Collection

Video collection b&gherr028, 2008. On thatidetts agfresent on
YouTube for the search term Ira4d Residbtdnamuld not be downloaded so URL s
and identifying informateowideassthese logged so they could be viewed direct
YouTube for application of criteria FThdsddgmrEmnahysdeos were unable to
be downloadmtause fdlfagged content which was deemed inappropriate by one or
YouTube use¥sdeos for the search term were then cddesmeslr db,i1R0@Htil
with any identifying information for video unable to be downloaded also log

Criteria, as stated, were applied to each video to determine fit for t
wereeliminated for analysis besresmisxadteydupldadtesy have English or English
subtitles oramlyiand instead relied primarily or heavily on Arabic. Arabic
to Allah (God), as is common in Islam, were aicsgdtalflerd daosheares
eliminated because they did not include an insurgent group logo or make spe

their group, wdi® prmamsurgent videos, and/or were silly in nature and appe
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Individuals mocking indiftgentedead been trained to apply the coding sheet
appropriately and a high enough Krippendorff s alpha was acquired, several
ones available-amllyinead been deleted by either the user or YouTube moderato:
content violaRibEounsable viddmt met criteria wer&tamialwtrech were

examined online due to the downloading issue.

The length of videos ranged from 13 seconds to 10 minutes 50 seconds w
minutes 39 seconds. Most of the videos imabuded uid camhasies in 2008 while
some had an upload date as far badkpesdl&(aVi@d@ess, such as riomod 06
that remained posted on YouTube represent only a subset of those that would
during earlier time pertloasstedyprieegan.

The majority of upload dates for qualifying videos had only one new vi
individual date had more than 3 vihddéometpildzdegiad i fyingTheikterda new
is used here loosely. Many insurgentted deod tdre aeppin of the video content
unclear. Also, many videos are a compilation of other insurgent video clips
there are sometimes more than one insurgent group icon used in a single ins
Insurgent Groups

Twentyweght insurgent groups were identified inihkarvedEospsMamy
very little representation in the videos, and while they were included in o
analysise (AppendiB, only insurgent groups with 5 or more vidgosudor a parti
were of an independent focus. Many group logos made reference to a particul
had joined another group or changed their name. These were combined for ana
most recent updated listing of groups, thennettdwmss dndegrbupther as
documented by the IntelCenter (2008) in their Jihadi Logo ID and Iragi Rebe
After combining group names as appropriate, there were only 4 groups refere
videos. These weapae Aslam §,9n=10, Islamic State26%, Imadgd), Iraqgi
Resistance%,(2d=13), and Jdusfahddeen (13%, n=adnalAkksonducted included
each of these individual top four beausyzeEhéygrauwesthe highest presence over
and should be masseaerg@ative of what viewers are likely to have exposure.

Two of these four groups have dsmedTabddm¥pted to creating their videc

content and acting as a media representative to the public and members of t
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provides a valbpoldrunity to examine top insurgent media groups both with ar

media arm laying the groundwork for future study.

Table 2: Top Iragi Insurgent Groups With and Witho

Top Insurgent Groups With Media Arm

Ansar dklam

Islamicatse of Iraqg

Top Insurgent Groups Without Media Arm

Iragi Resistance

Jaish-Miljahideen

Production features
Production features were examined to include presence of one or more g
animations, subtitles, and music bttdgular ndnairn, and production quality.
Almost©3% of videos had an insurgent logo present (n=50). Videos that d
logo present were required to mention the insurgent group in order to meet
videos showed insurgentsrtwiidihlar pgroup flag so this was considered the insu
represented. The presence of a logo (insurgent icon) allows viewers knowled
insurgent group represented to associate the particular video content with
videos me a compilatiomimfupgency footage and displayed multiple logos.
Most videos used anima,iorss33()61such as animatddddicpgosk).
Creatingdeos waimatigmeentially require shandasediftware expense

However, themated videos did not exhibit significantly higher video product

Figure 1: Animated Logo Fadu JahistesiVided)



The frequency of English speaking and use of English subtitles suggest
creators of videos ilmdhedesdmple made an active attempt to engage English sy
members of their audience. Many videos also used the universal language O

without any &ebtotr speaking in thésdsabildos

Table 3: Overall Video Frdé&gquehangsage and Mu
Category Frequency Percent
English Only 2 4
Subtitles and Music 7 13
FEnglish w/ Music 6 11
Arabic w/ Subtitles (music 8 15
Music only 20 37
Other 11 20
Total 54 100

There was a mixture of music types,(lboth sgoulend secular, and no
music) found in the video cdldE®)ioMusEenged from upbeat to depressing
mourning in tone. Choice of music could be representative of the audience t
attempting to target.hVsdeodiawimusic may be attempting to draw in a more gl
audience. Hymns (Nasheeds) are predominately associated with the Middle Eas
to fewer individuals on a global scale. However, Nasheeds are generally mus
theme andawm appeal to the global populatifdrsam fsdhesdnats prevalent were
videos that fell into the category of other , 20% (n=11). Videos that fell
not fit into any one single category. For exampde,afimgiskheovatwatthere
along with insurgents speaking in which case subtitles in English appeared.
light music in the background.

Top groupxamined watha media arm had &®nilyg=3) videos with secular
music present compdPgd (hs8)fovideos for top insurgent groups wWilis a media a
could suggest groups with a media arm are attempting to reach a more global

Eightfour percertl6) of videos representing the top groups without a me
had presence of hymnedNamheic. Top groups with a media ar&®3had Hmaix in
videos (n=12). This may suggest both groups (i.e., with and without a media
are attempting to appeal to a Middle Eastern / Muslim audience with the top

mediaarm giving this population greater focus. Given the substantial presen
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secular music and hymns, it appears groups have both a Middle Eastern / Mus
audiences in mind.
Production Quality

The variable Production &@uialed ythexoverall quality of production for «
video. A Likewe scale was used ranging from 1 (lowest production quality) t
production qudlhe¢ywriteria for evaluating production quality wa®0%n adaptat
iVIE (Innowtidmdeo In Education) rubric for judgind.omiete cyyadoidiyetwiaos .
associated with unclear scenes, such as night attacks, where the viewer was
much of what was goimg ammera stamkpr out of foddslradgrainyofage,
and/or inappropriate use or lack of transitions between scenes. Medium qual
with overall good production with nothing exceptionally outstanding. Some s
been slightly grainybot stvakwll camera work imsisepmlemsriety of shots, cuts
and transitions were apphapeiratproduction quality was associated with well ¢
put together transitions wherevemngreEkantssentbeamality, clear images without
grainy or shaky footame,imathide impressive animations afldg okrighraphdcs
audio, camerawork, editing, transitions, and graphics usedlalel& of the high

provides an overall frequency count of videos with varying degrees of produ

desribed.

Table :40verall Production Quality of Videos F
Category Frequency Percent
Low quality 4 7
Low-medium quality 4 7
Medium quality 10 19
Highmedium quality 16 30
High quality 20 37
Total 54 100

The production quality amrabddecol lapsed to examine potential relation.
between videos associated with having the highest prodhiighi omadudlyitand Mediu
high quality categories were combanedwtohtgkageality Owridbldl wvideos
coded &7 (¥36) had high quality video Hwodietta csuiggests more than half of th

videos collected fell into this category.
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The studysanalyzed the relationship between top insurgent groups (both
without media arms) and high qualiSsremaduet pearcdnel pfvideos for top
insurgent groups without a media arm had highcauzalrad; 3@ odn=t omf
videos from top groups with a media arm.

Irag Resistandedigdality productién (arl22 of their didessraml
Islam had 70% (Besfh.of these groups had a higher percentage of high quality
their videos than was bheesearalih sample co®ldoeS8ddie Islamic State of
Iraqg had a lower presence of high qu&ldbdg gnedict anod Faishiaken had
high quality producttiom=3) 4©¥ their videos.

Video Types

Videos fellornentaxr moreleo typdse TabikDocumentary attackshevere t
most common video type wWwilm¥r41§The high percentwvdageosf documenting
insurgent attacks demonstrates the large amount of violence being depicted.
live footage of their attacks and posting them online to sites such as thei
(Weimann, H)or YouTubeMany documentarykatvideos depicted a range of activity
including the preparation of-adrtadkracierapraal attack, and (s8&egquesh
2).

Table 5: Video Types
. Percentage Pre¢
T f vid
ybe © +ae0 Number of Vidq
76%
Documentary attack a1
Messags 28%
< 15
. 15%
Social Documentary 5
11%
Tributes 6
. .. 4%
Instruction / Training >




Figure 2nsurgents Plan anVAtkeacRk9)

Often, footage provides ofoshe weapons being used which may have been
attmpt to demonstrate the groups fire power. The documentary attacks appear
the insurgency effort through demonstration of strength and successful atta

Similar to the fmesmenicies for type of video, the top fa@are insurgent qg:
predominatasyndocumentary attsmekTabbg Ansar dklam has documented attacks
in the majoritgwwiddeo€loser examination ofldhmmrredeals a high presence of
particular weapons anth tEmgefusoperandEightyercenttn=8) of the&leos have
presence of one or more items in the category mortar, rocket, missile, gre
assault rifles and/or guns present, 90% (n=9) have presetficel Wferidtomb/IED,

an insurgent atUa8knidnitary personnel.

Table 6: Top 4 Groups Type of Videos
Insurgent Group| Documentar] Social Tribut| Message | Instructi
Attack Documentar Training
Ansar dklam 90% 10% 0% 10% 0%
9 1 1
Jaish-Mijahideer] 86% 0% 0% 0% 14%
6 1
Iragq Resistanc | 77% 31% 31% 23% 0%
10 4 4 3
Islamic State o] 93% 0% 7% 7% 0%
13 1 1
% Of videos within the insurgent group specified, # of videos
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RQ1 - How have strategic framing devices been used by insurgents using YouTu
for re¢iting?

Several elements examined in this study provide evidence of some of th
being used by Iragi insurgent groups using YouTube with regard to recruitin
Corman and Schiefelbein s (2006) findings, Iwmadb ieswtdemipd ianopea
legitimize their movement within their existing social and religious framew
effective at gaining support and/or recruit members for the insurgency effo
need to feel the insurgent efworh thaforihhelief system amrd/dmasies] mecessa
religious, sati®halistic, or other concerns that are important to the viewe
portraying the United States as an immoral, cruel enemy aids in creating a
makes e&sier emotionally for individuals to support or join the insurgent e
sense wdlue, belonging to a community, and promoting a successful insurgenc
in the video collection and appear to be part of the recruiting process.

Video 6, for example, consists of frames that tie training exercises a
a community to which members belong. They depict insurgents in several phys
scenarios such as marching and shooting practicemhohliéawegrayewithdathen
all of the insurgents sit in a large circle with a lead individual in the m
presumably instruction. The camera then zooms in to a Qu ran where the vide
attempts to create a sense of mliort@iimdmhired igious overtones that suggest
positive group interests.

Recruiting Theme Function

Recruiting as a theme function was examined as a separate variable. La
the recruiting variable does not necessarily meave tthel grasipa dpesl nbor
video. In cases where the recruiting variable is not present, their recruit
disguised. Most Wi&sos&E[) demonstrate a recruiting effort as one of their t
functions. For each of thesdgwd fomoups, recruittepogrwesl in 100% of the
videoshetefore, recruiting is suggested to play a key role for the top insu
with and without a media arm)

Acclaims
Framing the insurgency in a positive light iirsginprawent doe meorait

likely to support and/or join the efforts of an insurgent group that they t



the purpose of this study, Acclaims are defined as positivdljpoattgrayals of t
three peroéntvideos in El¢iocmltlearly portrayed the insurgency in a positive
remaining videos were ambiguous such as night attacks where very little con
made out.
Efficacy

Most videos portrayed insurgents as noyrm lpeaves wiay disgp pe
similar to the viewer and capable of taking part in and being successful in
The variable efficacy examined videos for successful acts such as attacks
excerciswlsere the viewer should feel capablectd. dfifigcaag was clearly prese:
in 87% (47 of 54) of videos. The remaining videos were too ambiguous to war
having efficacy.
Nonverbal Displays

Analysis of nonverbal displays was conducted to provide an overview of
repesented. Most videos contained more than one type of nonverbal action ca
Celebrating / rerpsi pmegent %inl26f pidwhich demonstrated a sense of pride an
excitement by insurgents over their successful attadks arthdelofictadmg to the
threw tdhrearms up in the air dhegundg (see

Figure: 3 Insurgent Celebhirded nyb

Also common was the gesture similar in appearance paoetkatedfwatheace s
the back side of the hand. fihds wigh twes fingers raised and the others kept
and stand for a V foVevycempgionally connective to the viewer was the pre

weeping and crshiawn, 2815 of P4 These images depicted wedpdomudeacf s
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their deceasedsfrhel relatives or American soldiers crying appaderely in def

Figur4).

Figuré: B8. SoldieepingVideo 16

Never did a video depict an insurgent weeping or crying, rather it was
who were showing thlissy diBpe frame appeared to demonize and shame the Americ:
West who were framed as having been the cause of such grief which legitimiz
the insurgenAnger was only fo&ndnh)ldf the Ffhdeadbsence of apparent
extreme anwes of interest. Instead, the presence of a strong and successful
was demonstrated via nonverbals.

Religious Appeals

Insurgent group portrayals commonly used (&%jgiBusfappealBor a
frequency count of, meedlbgbExC. Before, during, and after insurgent attacks,
insurgency members were most often heard honoring and praying to Allah. Whi
religious reference is extremely common in Middle Eastern culture, it may a
of connectisdam and drsmrgency mindset in viewers. Many videos, as counted

religious appeal variable, cite the Qu ran either verbally and/or by writ
verses are clearly chosen to promote the insurgency effortentext may be take
Some verses cited in the video collection made reference to the rewards for
and presehti¢ in a most honorable manner. The verses often paint an image of
virgins to await them as reward for therrvmastgrdemd @ppear to be for the
purpose of recruiting via making Muslim viewers feel oblidYatsdsto take part

present also included some which suggested they insurgents were the only pa



and that they would withagdhnbetlievEens example, one video stated the followi
quote from the Qu ran in English, And (the unbelievers) plotted and planne
planned, and the best of the plannerd isnrmxb4(Jhrst famhe supports the
Social Iy Theory in that they are creadmimoprad e iimenTheye

was a difference in the presence of religious appeal betwedrhche tzop groups
media arm. Onky 82 of 19) of videos for top insurgentagaompkadith a medi
presencé this variable compaér¢d3tof689) wvideos for the top groups without a
arm. Out of the top insurgent oigds,deki dlacdlthe hegkeaste pf religious
appeals%8¢6 of dge (Table. Presence ofidheusedariable is only one potential a

for recruiting therefore absence of the variable does not imply lack of rec

Table 7Appeals Used by Top 4 Iragi Insurgent Groups
Insurgent Group Religion Nationali| Ant4JS | Intimidat| Defenses
Ansar dklam 40% 20% 100% 100% 30%
(n=4) (n=2) (n=10) | (n=10) (n=3)
Jaish-Muiljahideen 85.7% 14.3% 71.4% 57.1% 14.3%
(n=6) (n=1) (n=5) (n=4) (n=1)
Irag Resistance 61.5% 76.9% 100% 100% 53.8%
(n=8) (n=10) (n=13) | (n=13) (n=7)
Islamic Stafelrag 35.7% 14.3% 85.7% 78.6% 14.3%
(n=5) (n=2) (n=12) | (n=11) (n=1)

Nationalistic Appeals

Some videdssplay an attempting toa rRatriidna bigebd s% (424 of 54).
Nationalistic appealsegodtkmipe the insurgent effove fbraoegdl &£o
protect the Iragi homeland aWNddsbsipedpreexample demonstrates a nationalist
frame and appeal by depicting a silhouette of Iragi families walking togeth
colorful sun in the background andvangiaaygividegswdisplayed architecture an
places of cultural signific&mdéutrellriaghography such as the Martyrs Monumer
central Bagdhad are shown in some videos for the apparent purpose of depict
and positive cquanages of Saddam Hussein were somewhdtsdebgmcs.Video
28, 30, and 46, for example, depicted Saddam Hussein in a glorified manner

uniforffhey also depicted suffering of Iraqi people,irppesd add yaamdhges of
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children. Presence of Nationalistic appeals creating a sense of duty or obl
and its people indicate use of a Nationalhdtche afeaniike lgevdintamdaa it

and gain support

Figurk: Saddam HusseiPainadd&ideo 30

Top groups without a media arm had a higher percentrmgeaof their videos
Nationalistic apbeal2 (68 19) thep drdups with a medi&,afmof2d49). Out of
the top four insurgemseegfalflk (Irag ReEsdssthad a much higher gfresence
Nationalistic appeal&l@tof/713). The relationship between the insurgent grouj
Resistance and Nationalistic appeals was statpgstdE&athpusgihgriihEireantas one
cell count (@ TabdkeThis suggests that for the insurgent group Irag Resistar

larger than expected presence of Nationalistic appeals.

Table 8: Comparison of Nationalistic Appeals and Insurgent Grou
Crosstab
Irag Resistance
Not Prese Present Total
Nationalis Not Prese Count 277 3 30
Expected Count 23 7 30
% within Irag 66% 23% 56%
resistance
Residual 4.2 4.2
Std. Residual .9 -1.6
Present Count 14 10 24
Expected Count 18 6 24
% within Irag 34% 77% 44%
resistance
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Table 8Continued

Residual 4.2 4.2
Std. Residual -1.0 1.8

Total Count 41 13 54
Expected Count 41 13 54
% within Irag 100% 100% 100%
resistance
Residual

Std. Residual

Chi-Square Tests

Value df Asymp. Sic Exad. Sic Exact. Sig

(Z2sided) (Zsided) (Esided)
Pearson €$guare 7.31% 1 .007
Continuity Correc 5.685 1 .017
Likelihood Ratio 7.502 1 .006
Fisher s Exact Te .010 .008
LineamyLinear 7.179 1 .007
Association

N of Valid Cases 54

a.Computed only for 2x2 table
b. 0 cells (0%) have expected count less than 5. The minimum exp
78.

AntiU.S.

Another apparent recruiting effort is reflected in the many videos tha
States and/or West as mereg imhoaral occupiers that are causing harm to an i
Irag. Modtdews were deemedJ ADt(&9 48 of Fhese videos specifically stated the
wrong doing of or hatred / dislike for American people and/or American gove
U.S. appe was either verbal and/or was depicted in images showing the killi:
and/or destruction of AmericdRor propkertge insurgent groups with and without
arm, videaxew consideredJZhtiin% 9017 of 19) of videos Bxamikmeshr al
Islam and Iraq Resistance agpsared A% of their videod) .(fe Table
depicting their perceived enemy as being cruel and devoid of positive human
insurgents create a sense of hatred or contempdr toamyditlhraiy eseay.edsier
to support and/or take part in insurgent activity when the enemy is viewed

positive characteristics.



Intimidation

Intimidation may also have been used as a recruiting tool. Intimidatio
present 6% (41 of 54) of all videos examined. For example, present in the v
were gruesome depictions of charred bodies being poked at and beaten with s
mutilated bodies, and soldiers burning alivésoF ilop@eg Whikdwsome
bodies or victims were clearly U.S. soldiers, several others were too mutil
origin. This type of depiction may have been strategically used to intimida
leaving Iraq and/or supporting the insurddaroy makhhavientinsid been directed
toward those who would otherwise dare to question or act against the insurg
group may demonstrate support of the insurgents out of fear of repercussion
group. For both top iogpsgenthgand without eaame®i&416 of 19) of videos
had the presence of intimidatiomIsRamhaAdsdraglResistance had intimidation

100% of their vsdeoBaldle

Figuré: Iragi Insurgent Holihsm Séieae o

Defenses

Defenses, for the purposes of this study, are portrayals of the insurg
defense of the United States occupation. This appeal creates a legitimate u
on their perceived enemgt JFnosupg used defdidse@2irmf 54) of videos to place
blame on the United States (government, U.S. citizens, or otherwise). This
U.S. frame depicting the insurgents causing the U.S. pr&senezampdegonflict
video 2 provides one ex@mplé.®f as occupier frame and Iragi victim frame. I

point of view of a young boy named Maza whose mother had been killed in the



U.S. is blamed for the death and destruction of Irag and Maza is depicted a
forae to fight against the U.S. occupation.

Defenses attempt to provide a reason to support insurgent efforts and/
an active memBertywo percet® of 19) of top insurgent groups mithedt a media
defenses compared th #B119) defenses for top groups with a media arm.

Many videos in the collection depict ideologies that are common global
protecting yourself and those you care about from harm, honoring your relig
appeals. Insurgent mwimkegailling from these common ideologies to recruit ar
support for theilBexfafirme: sihe potential global span of audiences, insurgents
and recruit from a range of countries to include the UnitedocStattes. This st
answer the question of how effective the recruiting efforts are or what mes
would lead viewers to become actively engefgece itndhegdace effort.

RQ2 — How have strategic framing devices been used roy Yioslubeerass aisbdool
for spreading-n%¥i sentiment?

Iragi insurgdetd wonteoritairmemn abundaofZnt#J.S. footage whicls depict
an array of images and arguments to support insurgent grievances against th
There was a clempt aby insurgent groups tolk@readrAninient.

Anti#J.S.

Videos thad the varimaddd#E.S. presespecifically stated thebwrong doing
thédmerican peowlsl/or American goveramdné hatred or dislikBhifarithem
U.S. appgewas either verbal and/or was depicted in images showing the killir
and/or destruction of American propeniy £héosolvedramdeemed AMLS
(8%, n=48) For both Iwgginsurgent groups with and without dcomdira arm, vi
considered AnBi in%¥86=17) of videos exdimsiedgent grdmssr-Eslam and
Irag Resistance appedrefl. Ati100% of their videos (previously).Faéerred to i1
killing of Americans and/or destruction f whmephcdan cquiemdrt abundant in
documentary attack wvideos.

Victim Frames

U.S. mlitary personnel were depichedfadnshegentt attacka=39) 7&f
all videos colHewsesl:, this victim depiction was not likely intended to hawv
emotional attachment. Many videos showed attdd®sn=il momgaymilitary
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vehicle@®3%p=34) and most often did not show the face Bfethewardsdctims.
frequerghootings of American(FbddEetshere an animated alilwvwed fthe

soldier until the shooting occurred. Other videos provided footage of U.S.
(for examplmjt, never focused in on the face during attacks. The insurgent
be an attempt to remove emotional cdcaeress icdhsreamorse for the American victir
The researcheggesthat the purpose of the U.S.iwitdimodstamen the success of
insurgent efforts, an intimidation effort toward U.S. soldiers and U.S. gov

depiction of U.Ss scsldiaRor examplefimages of intimiddtigpnsssemndl

Figuré: 8. Soldiers Burnimgtteddl®rdeo 28

Figur&: Insurgent Shows off Helmut 661béadidso 16

Similar to Weimann sihtEiiwt stualyy mideos depicted the Iragi s as a vi
forced to vidksrmaese the U.S. occupation and destruction ofetAeagihameland.
victifirame was present H22] of the videdsgur®).



Figure: US Soldier Shown ThrEesstaen iGigyi Miadeo )4

For top Iragi insurgent groups watrhothis mfledme was Gredfemhed?
timg(8 & 19 Top insurgent sgmoiith a media arm ha@ ¢BbY 16videos with the
frame. While the group Irag Resigteanddamadverbape preddrecelragi victim
frame at® 5d7of 13 the remainingrohpse used the frame much lower than expecte
based on the overall percentage found in vidésseiBablihecdragttvontim
framéas ampparenitentional emotional connection made to the suffering of th
victims. Chpsemages commonly focused in on the pain, anguish, and death of
victinlChe Iragi victim frame is an attempptStosspremenBntad,Arewerreate

a supportive environment for the insurgency.

Table 9: Top 4 Iragli Insurgent Groups
Iragi s and Middle Eastern Civilians g

Ansar dklam 20% (n=2
Jaish-Muiljahideen 14% (n=1)
Irag Resistance 54% (n=7)
Islamic State of Irag |14% (n=2)

Attacks

The variable attacks examined the presence of negative portrayals of
Presenod such attacks occusré&c23n 4% all videos in thehesé lecdeos.
made statements or showed images direcidty welfatamtet aakated Hnited U.S.
States soldiers were commonly depictedths imdevatoldsotdiamlly as images
of Abu Ghredhtindieco surface in the video content. Other examples include U

beating Iragi chiddappearh to have been detained, invading an Iragi home in
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the night terrifying women and children, and shooting at and then running o
vehicle with a HUMVEE. These imagespatédmphtredstoward Amddieamds
the U.SVery common were images of U.S. soldierpobrotght Ityowiehrséhe intent
ofdepicting them as weak andEdghiemted percamntd8) of Iragi insurgent videos
contained anUinframe.

The followingmshbitgivley a aman labele@ife demonstratesghbtuve
she feabsutthe U.l8aw much sheres about her ,centtemyesires to beaome
martyr. This statement was spoken in Arabic and subtitled in English.

It s considered martyrdom whetherudlhykfildkdiagf or doing what I m
doing now. And I yearn to be martyred. My country is precious. The hom
precious. An American has invaded my country and occupied me. Maybe he
even rape me. Even if he arrests me, martyrdom ise thawiytdbm and I hop
martyred to serve God, serve my homeland and satisfy my conscience. Th
country is precious. My children aren t more precious. My soul isn t m
precious.

While some videos target their negative depiction at U.ISy. soldiers, ot
depicted members of the U.S. .dthvexrmesttly included dheéenBstshatisae
Figure 1l0Mowever, toward the end of the video BachbdkctObemmeyamie,the
topic affewidso(sd&igurel). This shift in focuswitbibhlre dedeBarank
Obama aBresident tdred departure of tHmiBmshration.

Video 37 provides and examplePodshdenexGeorge Bush was depicted. This
video dateslaetion of Barack Obama and thus provides an undersgéansling of h
have framed videos towapd#esehhemrdministration. The video started with foota
live MSNBC broadcast where Bush stated, At this hour American and coalitio
early stages of military operations te disapsopgkag,and ttaoedefend the world
grave danger. This statement was followed by many images of successful ong
attacks intermixed with Bush being confused, shaking his head, and making a
unintelligent gesturexedAlsowmre images of U.S. troops wounded, bleeding, a
over their peer s dead bodies. The video concludes with insurgents holding
weapons demonstrating their perceived victory over the U.S. occupation.

Several videoste@pBresident Bush and his administration in awkward mom

are negative portrayals 1(8se Figure



Figurg0: President George Bush Depictddidegaxr8vely

Video ®rovided a lengthy message directed mostly at Beraok @hema. A sy
video stated it had a message for Obama which was:

I tell him: vyou have reached the position of president, and a heavy 1
crimes awaits you. A failure in Iraq to which you have admitted, and a
Afghanistan to wheclktommanders of your army have admitted. The other tt
which I want to bring your attention is that what you ve announced abo
going to reach an understanding with Iran and pull your troops out of
Afghanistan o©odsieypwhich was destined for failure before it was born. I
you don t know anything about the Muslim Ummah and its history, and th
traitors who cooperated with the invaders against it, and don t know a
historyAbdhanistan and its free and defiant Muslim people. And if you
stubborn about America s failure in Afghanistan, then remember the fat
Pervez Musharraf, and the fate of the Soviets and British before them.
thedogs of Afghanistan have found the flesh of your soldiers to be del
thousands after thousands to them. As for the crimes of America which
appears that you continue to be captive to the same criminal American
the world and towards the Muslims. The Muslim Ummah received with extr
bitterness your hypocritical statements to and stances towards Israel,
the Ummah that you have chosen a stance of hostility to Islam and Musl
represent dihmeect opposite of honorable black AmerdbabszbikerMalik al
Malcolm X (may Allah have mercy on him). You were born to a Muslim fat
chose to stand in the ranks of the enemies of the Muslims, and pray th
Jews, althguwghclaim to be Christian, in order to climb the rungs of le
America. And so you promised to back Israel, and you threatened to str
regions in Pakistan, and send thousands more troops to Afghanistan, in
crimes ofAmkeican Crusade in it to continue

The nate of the widessage direcObdmat astil.S. and makes clear the
negative insurgent stance on the newlThdmesissdgativames Obama as an outsider

who comes from a Muslinbuthblselrosen to side with the Iedemi&hisfattempt
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to discount ObamMus$im may be addressisgusfieslamic justification for Jjihad.
Obama was seen as Muslim and the U.S. as a Muslim land, jihad would no long
obligat fomr defensiveWhemadhe existence dfs Ihlemtened by some form of
invasiench as an occupdteiren,is an individual obligation (fard ayn) for all 1
part of a defensive jihad either by direct fightioharftiyancraprepatrribution
However, it only holds true that Muslims mfisanuhditamto @tabekid attacked by
nonMuslim power and the attacked country does hbttbateghhdHMabdedd,

2002) .

Figurkl: 0O1d PicturkrefideBdrackbama Yideo )5

Defenses

Defenses (portrayals of the insurgent groupsaactbieqUnntde fensees
occupation) were us®dhxh2filof videos. These videos attemptedl.tSta increase an
sentiment by placinog Hldimmited States (government, U.S. citizens, or othe:
Further, the defenses created what may be perceived as a legitimate excuse
violence on thé2¥.8d 19 of top insurgent groups withoulseal mkedEmszis
compared tos 2dof 19defenses for top groups with a media arm.
RQ3 — What major themes (assertions, statements, arguments, and claims) are
insurgents using YouTube?

This research questientatdemptmine what other themes maylbaqgqpresent i
insurgent YouTube Viileexploratory variables directly measure acclaims, atta
defensesl]l codinegetsheincluded a sectidm bodddtitemal themes that appeared to 1

present in the video.



Acclaims

Presence of acclaimsagnwhipgloratory variable, was found to be helpful i
addressiR@1 which examined recruitirfgdliamess werseptteas a theme function
in %3 (n=50) of Iragi insurgent vAdebsimsmedlefined by for the research stud
were portraydldshe induggeup in a favorable light. In general, all videos pc
groups in a favorable light with the only exception being somewhat ambiguou
hard to make out. The words favorable lightbemayskheaniaieaddegicted
being used by the insurgency groups is often quite extreme. However, the fr
favoralldecausdt does not present this violence negatively and instead most
through celebration after successfuksativa@dkRdMamny pirdess depict large
stashes of weapons such as rockets and ,ggedadecumanthsuscessfulsettacks
Figur&?). Theseideomsppear to be demonstrdumpnce of strength of the insurgen
groupAnother common aspgcicclaims was the group identity of the insurgents.
depicted several insurgents working together to plan and/oftenndhowedn atta
theimamaraderaad celebratory nature togeth&sohftgroars. framed thetisr eff

as being the will,wifi@l lah mdsagweuld be considered a favorable characteris

Figur®2: Weapons Used by InsUrdentES

Attacks

Attacks portray the U.S. in a negative candinfatoxablleand ipfdsence in
43% (©=23) of videos exdhhirseedrariable also aided in -“AnawdrRQg Rhe
negative portrayal of U.S. soldorvesnmedtUw8s commomyver, also notable

was the absence of blame on ordinarysB&ESyurEBfd #ors exdmp in more than
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one message the insurgents directly confronted U.S. citizens asking them to
insurgencand discussing the@owmgasgof the American government. This additiona.
aspect of the frame sugg&steditwividres were nesanetg at fault for their

governmerd actions, the citizen has an obligation to confront the U.S. gover

change.

Figure :13 Insurgent Speaking to U$VE€dealians

Defenses

Defenses respond to a prior percedkreoh orheemdsatrdgent group drxry the U.S.
Western worMdst defensesisnsthdyidgeo collestiggesthe UiSoccupying Irag
against the Iragi peoplesdefiédddswtiiter insurieatwded the claimisthe U.S.
staling Iragandikihy innocent women and Ebitgnepercenin=22) of the Iragi
insurgent videos contained defenses as aSdthemdeFemedd dmuild up a seemingly
logical and emotional argument through a series of framingndesices. These
insurgent tactics against the U.S. forces in order to defend the Iraqgi peop
storyline of innocent Iragi s being impacted by destructive U.S. occupiers
successful insurgent attack in defense. For nsxamphe musidednd Hoedi sh
singing about the impacts of war and depicts images of wounded, crying, or
and civilians. The scenes include images of U.S. soldiers holding Iragi pe
Iragi civilians, some evem, widdirchinedre in U.S. led detention camps. After
developing a frame of Iraqi s as victims of the U.S. occupation the video p
quickens and the music gets more intense. There is a shift from still shots

insurgentacikist on the U.S. forces in Iraq. The shift in frame changes from It
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Iragi insurgents fighting back with successful attacks. This wvideo creates
an enemy occupying Irag and destroying innocent bdfadghestdnibieimagerngth
creates a perceived justification and need for insurgent attacks. Further,
recruiting, the video depicts the insurgents can be successful at protectin
suggesting the viewer too camsgoamdtlad in the successful efforts.
Emotional / Affect Appeals

Another noticeableptdsmet in many videos was the useraffemttional
appealBhirtyine percdm&E21) of theidsapgemndeos contained an emdafifma] or
ampeal.
Insurgertnclude mixture of such iappgdelisr viHepsexample, some videos discusse
the hardship of the American occupation and war on their lives and the deat
members and/or fri@metsimes insurgents show a guick glpmgiso loved one
(often a child) for whom they(asdd giirgil. Thegse appeals attemgffestttdhe

emotionsf viens.

Figur®4: Insurgent Showing PictEaamidivHdeo 16

Top insurgent groups withowrms epiresence of emobirafaflect appeals
in &3 (124 19 of their wvilleiss presence is higher than that for the overall s
statistically significant at a signifilcarc&abdel Iof comp@@iosdn? &
(50fl% for top groups with aheadd emxtmonal / affect apphis gppsahtis
present$8%llof 13for Iraqg Resistancef 10%Fort3Ansaislam, 21&dE 14 for
the Islamtda@tes of Iraq, andliof ) I4of videos foxiMigibdhideen.
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Table 10: Comparison of EmotiondppedlffesTim Insurgent Groups
Without a Media Arm

Crosstab
Top Insurgent Groups HetdhaeuArn
Not Prese Present Total
Emotional Not Prese Count 26 7 33
Affect Expectedodnt 21 12 33
% within Irag 74% 37% 61%
resistance
Residual 4.6 4.6
Std. Residual 1.0 -1.4
Present Count 9 12 21
Expected Count 14 7 21
% within Irag 26% 63% 39%
resistance
Residual 4.6 4.6
Std. Residual -1.2 1.7
Total Count 35 19 54
Expected Count 35 19 54
% within Irag 100% 100% 100%
resistance
Residual

Std. Residual

Chi-Square Tests

value df Asymp. Sic Exact. Si Exact. Sig

(2sided) (2sided) (Isided)
Pearson &¥duare 7.265 1 .007
Continwi€orrectfic 5.775 1 .016
Likelihood Ratio 7.259 1 .007
Fisher s Exact Te .010 .008
LineabyLinear 7.130 1 .008
Association

N of Valid Cases 54

a. Computed only for 2x2 table
b. 0 cells (0%) have expected count lemmmtbkapebte@heomnhiis 7.
39.

Martyrdom
Vided4 is one exampksxdanpdt fiespatmasivieeme opromot imartyrdgm
the presence ofiwhdehicted almost universallylThen whtewidkesesribes the role

of the Imam in redowitdihgd and encouraging mariquhdsd) (see
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Figureb:lIragi Describing Role (Gfdelma}d

This video is in Arabic with English subtitles. Exampli®sdéoom this vid
34). The Imameveals his stance on martyi@emlyHerbmoting Jihad and for follow
of Islam in his congregation to beddmesaysmartyr

The first drop of blood that the martyr sheds washes away all of his s
is why his body should not be washed or put in aughHecud. He should be
covered in his own blood that was shed for the sake of God Almighty. A
status at judgment day will be very high. He 11 intercede on behalf of
of his family and wed 72 virgins. And a crown of gems and pearls will
on his heahd he won t feel the pathwofldeniy feel EkikéE ghe bit
mosquito. This is the martyr. And he will be spared the questions pose
Angel of Death at the grave. This is the highest status a Muslim can r
is alive to MaEod.id the status we have encouraged people to aspire to.

A charactierthe same videp cdhéellarristates about martyrdom ahdfehe after

Just like them, we lose people. We can t win every day. We can t preva
day. Loss is hhevamd we accept that, even though it s not really a los
Because the ones who fall on our side leave this place and go to a bet
They leave this world t&ftdrw hereh is reserved for us, not for them.

Youngchildramppead in somé the vidieosthe sample colbdmetweme
shown as victims and others were depicted with weapons, pretend or real. Th

garb associated with insurgent group members.efTheyrapeeatowarbdea path of

Jihad some lookBngoung as 5 yealssEeddrEo).
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Figurk6: Iragi Child Holding Wedpon33

In tkvidebheyoung recruis: state

When they began calling for Jihad at the mosques we told the Imam we w
do Jihad. The Imams and tdelg¢verdedsus to Jihad. In the beginning he
won t reveal what he really wants from you. He will say, God bless yo
so young, return to your own life. Jihad for the sake of God is a very
There are people older than youtodowpoumg sftdd lthis. But the more

you insist to the Sheikh ornftheulkermp inshstwngl grant you

your request. Through the clerics and the mosques, they delivered us t
in Iraqg.

Alsohet Imam speaks about the propdmgwaihaefl.dHis statement suggests followe
careful ndlartmo innocent people. The particular statement, while supporting ¢
martyrdom, informs viewers there is a right and wrong way to take part in J

On many occasions wske® tthe people not to be reckless. If you tell
someone, Yea, go be widhd ddadbesn t know how to do it properly, he 1
go and he will only do harm to himself, his family and his own neighbo
has happened to lots of people Ind At Ghfaidiheer neighborhoods.

The guy fires on a tank from the middle of the market, and the tank wi
firing on the people, and many innocent people get killed. This isn t

Women Warriors of Jihad
Women take a role in Jihad mgehdheadndepicted in the video collection.
areshown with weaponBidgek/) and as supportive wives to their insurgent husk

Thiss not used as a variable in the present study but is suggested for futu

10!



Figurd? Irdbpmen Holding Weap@nsleo 16

Weapons / Tactics

This study collected data on the presence of weapons andgee tactics in
Tablelland 4). The abundantoffsecalli fe acftsviolemage impact the effect of this

particularamedithe viewer.

Table 1 Weapons Present In Iragi Insurg
Weaovon Percentage Pres
P Number of Video
. . 74%
Mortar/rocket/missile/q 20
. 72%
Assault rifles/guns 35
50%
Bomb/IED
omb/ s 57
6%
Unclear/unknown weapon 3
4%
Bladed weapon 5
Automobile/other vehic] 2%
weapon 1
11%
No weapons present 5
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Table 2 Tactics Used In Iragi Insurgent

Percentage Pres

Tactic Number of Videqg
Mortar/rocket/missile/q 67%
attack 36
Ground vehiatleack 63%
34
Bombings (msuicide) 46%
25
Shootings 37%
20
Motivational speech 22%
12
Threats (verbal or writ 20%
11
Recruiting speech 17%
9
Religious speech 11%

N©)

Aircraft attack

~J

Tactic unclear

N

Paramilitaryitaain

IS

Hostage / kidnap

1A

Hijacking

N

Suicide bombing

oo [N oo | oo |[W o [ ]go |10 |

Remarks

The present study s data suggests Iragi insurgent groups are exploitin
simultaneously utaiddrrdiex communication stovabegypeheidesired €wdls.
The research questions appear to have appropriately directed some focus int
spreading HnBi sentiment and recruiting effbthés.w&he stigdEesent an
array of stridyedieagil ilestirgroups, aswl dgheugspear frequeniyempt each
of the strafleaidgs insurgent communication strategies suggested by this study

researchers with new areas in which to focus.
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CHAPTER 5: DISCUSSION / CONCLUSION

General DiscussQeerview

The purpose of the studndwet teobaseline invdstieggilicre current
strategic communication employed by Iraqgi insurgents. The study examined Ir
YouTube videos for framing devices and particlThas gheémespckssahs reasons
for the researghmetjody research finddnmgempasndto draw conclusions based on
evidence suggested from theTHendesgasrchdfoonufeaming devices to determine
how Iraginsurgent groups were Oor werenqdio atedempitt members, ayebdive supp
environment, and gprBafl.asentimentredéwrch gased insight into other framing
devices, themes, and appedbstpygsEhbpter pressmggestions for future researc
and concludimgrks.

Importancé Reasons f£he Study

Therewere several important reasons for conducting the study. The cont
new technolagyh asnnovations like video sharing on YouTube, creates a const
updated research in thiecatommmunfield. For example, Gerber s Cultivation Theo
was originally directed toward metdked edfeetsvielonTudeyiagher
innovations are becoming prevalent and these theoretical approaches may nee
their mrtdn. Certainly, computer mediated communication (CMC) such as YouTu
addition to the communication literature base and repertoire. The prevalenc
YouTube in particular, suggests an abundance of globabpesxpdsudeatoaddfferen
content never before dealt with. While researchers are steadily gathering k
Internet use as a whole, few studies have been conducted on the use of YouT
is not aware of any study that had beagiosudganddsenf YouTube before
the present study.

Another important reason for the study is teEHatedsdarrFabatiedh s
foundthere were more than 4,300 websites serving terrorists and their suppo
on any gidemy; many wiich were tied to insurgent groups. Attacks, carried ou
organizations and individuals, have occurred all over the world. The global

Internet and YouTube use along with the nature of violesturaehnicks carried o
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groups, creates a need to understand the ways in which insurgent groups are
each other, recruiting, and promoting attacks such as on the U.S.
Conclusions Relatdada®a Insurgent Recruiting Via YouTube

The study findings sneggesiting is a major purpose of Iragi insurgent v:
YouTube. Tajfel & Turner (1979) developed the Social Identity Theory which
individuals may derpweettheir sense of identity, at least in part from that
appear be drawing upon commonalities to their viewers of various group memk
Nationalistic ties, religion (Islam), familial tHewsvamnd abhmomsudgedtogy.
groups represented in the videos were Sunni exceptgdofopneheigledf wibhsadlo
Nagshbandi Order. This may suggest it is the Sunni group identity (with Nat
and ideological ties) reprssehsedpossible, for the purposes of uniting unde
cause (ahtl. and wrtciipatipntihe Sunni greupspealing to the whole Muslim
community and a wider global community of viewers.

Another apparent recruiting tool is the identification of threatening
with providing corresponding interpretationnanfloresommendattiion. This is
similar to Adams & Roscigno s (2005) findings regarding White Supremacists
frameworks.

Conclusions about Acclaims

Acclaims are preseht(nmxbM¥ videos in the colheskiecclaelimarly
portrayw tinsurgency in a positiweniodetion with this positive frame, the pre
efficacy fr@mesr=47) suggest the apparent ability for the average individual
assigned thrskther positive portrayal is an depsictgengmnfuraitey and/or
celebration which takdéseplhacessful aBesekscher and authority figure on
persuasion, Perloff (2003) Ainsugagsssstéhficacy should have a higher likeliho
of €€cting behatTher researcher suggmbisation of acclaims, sense of community
and belonging, along with perceived efficacy, may result in persuasive insu
ConclusionlsoatNationalistic Appeals

Nationalistic apgeals=2@)4 were used to ipromgesmt group membeirasship
an appeal to theirdiztbomunity. This cdfeealdepicted the Iraqg flag, iconic
structures present in Iraq, and images of Saddam Hussein. These appeals oft

create an obligation to support Iraq by fightiog.tMenposSitied otmagpst
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and sentiments depilttasg Rresident Saddam Hussein. Insurgent groups depictince
Hussein appeared to have a sense of loyalty and affection toward him. The r
this loyalty may be lessoned bypymssdmcxeafsategative yet truthful depictions
Saddam s leadership and extreme monetary wamessaifig basnthe potential to
use Iraq Nationalistic appeals as well. The researcher also suggests throug
prelrag and swppong Nationalistic pride, the insurgent groups may lose this
effective recruiting tactic.

Conclusions about Religious Hpp<dd¥fdcation of Attacks Through Islam
Religious apped&,sn=5@were commonly present in videos chxamined su
making reference to the Qu ran and/or Islam to promote the insurgent effort
jihad. The insurgent groups present in the sample frequently portrayed taki
religious obligation of all Muslims. Thdegsesamntlhmrlatoialwf Islam was used
to create a justification for acts of terror by insurgents. Morally justify
environment where individuals are no longer constrained by societal moral c
legitimization of viogéncelilygton is not a new concept however; it is one tt
major societal repercussions. When individuals feel their violent acts are

may be less hesitation to kill and little moral restraint.

Counteracting this abmi&e pfifisiples, the researcher suggests U.S.
counterterrorism experts reframe the insurgent efforts utilizing text from
condemn such acts of violence. Further, the U.S. media must be wary of fram
situation in Iraq asmstwdrslagm even in a subtle way since this would be Jjust
according to Islam for a Holy War.

Conclusions abouMatrhgrdomFrame / Role of Imam

The issue of martyrdom and the role of jihad as part of a religious du
the conteanalyzed. Martyrs were described as having reached the highest hon
martyrdom was presented as being a sure patH itfe .a Thkesssargs afteregative
aspect presented for insurgent death rather it was glorified and encouraged

The Imam wapresented as having a strategic role in promoting jihad anc
meeting place for insurgents in their mosques. The researcher concludes the
recruiting and supportive role of the Imam for at least some mosques and th

apear to be a place where a great deal of communication among group members:s
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The Imam is generally a well respected member of Iragi society as a lead re
likely to be viewed as a credible authority figareswwast wea yidsdi wi duisghlfor
insurgent recruitirRpedfao@093) discusses the role of opinion leaders as pl:
in the diffusion of ifheva@mamnas a respected individual may act as an opini
whotrigganmsdividuals tothdopecommended action of group membership and/or Jji
Conclusions allmoruitiBfforts Present

Recruiting is present in 87% (n=47) of videos in the collection analyz
groups are attempting to appeal to potentiend memrmitttseypycamatBivese appeals
have included religious, Nati#dn®ljstrittimaddtiion, and emotional frames among
otherRecruiting frames in the sample collection presented apparent global a
and potential supporterssamdruddeuiThis was evidenced by the use of multipl
variations of language and music choices, the message frames, and scenes de
recruiting new members, the-Urswpgenpyanessages could be used to encourage
reinforce ppmmmbers and suppdiiremssearcher concludes the recruiting efforts
several seemingly effective persuasive appeals.

Conclusionisoat An#i.S. Frames

Iragi insurgent groups also depicted the U.S. as threatening the wellb
communitieffor which most of the appeals were directed toward such as the naf
religion of Islam, and other innocBnf.vicamms.hAdta dual purpose of also
providing a justification for insurgent action and legthaomiziheoantf the gr
U.S. frame the insurgent recruiting device would be without reason for the
of fighting U.S. and occupying forces.

Supporting Garfield s (2007) Miskrlet Kast iQuayrtdrhgdings from the
present study swagestinBurgents are adept at timely dissemination of negativ
that exploit U.S. failuredefdaEnftt el eaawt,ions of thebohsuegehbhgyn
potency, and swpogddtive change only occurred as a result ofhgtlrefowodiolence.
against evil dighditemyideo content suggests insurgent groups are promoting f
those who are doing the will of Allah and framing the U.S., especially the

occupying forces, as an inferior enemy tdisingerkonerppadth to have gone
through great efforts to create video content with a negative U.S. frame as

communication strategy.
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Findings suggest these insurgent groups have made use of social psycho
Lasswell s£dess of marketing propaganda as discussed in Propaganda Technique
War (1938). For example, video content evidenced insurgents fastened the wa
claimed victory in the name of Allah, have stated war admbenagdobé&tempted t
belief that the U.S. is responsible for the war by providing graphic exampl
Video content sampled also presented frames that undermined U.S. credibilit
intimidate and scare their perceivaednmnenawyuiksindg fhe overarching purpose c
videos appeared to be tolkw@reaskrdriment and to intimidate.

Several dhtSi. frames were present in the study. TheUusdridlate itself, :
presence overall of 89% (n=48) for indels dhdymkerts that were present in tl
antil.S. frames include intiwhidhtddmen portrayed U.S. sorubahllsy Heliown
up, shot, buaxhede, etc. U.S. soldiers are often depicted as being weak and
intimidation firmmensistent with Bruntz s (1938) notion of propaganda of de:
suggests intimidation is used as an attempt to break down the morale of the
that death, dJdisadtéefeat face him.

Defenses whdchray the Iragentismmsam reacting to a perceivke threat fror
U.S. ammmon as at¢acikwhiclare defined for the study as negative portrayals
U.S. Sunkgatipertrayals idcimages of Abu Ghraib, soldiers beating Iraqgi chi
whohad been detdjnetc. These imaggs cxteadrey visual attack against the U.S. 1
researcher concludes the U.S. must be increasingly vigilant in keeping with
Each U.Ssoldier needs to be awaaethors/mhAgrhave major reperocmsbdons and c
result in increasing leverage for the in&argesbldgiermpsfaamefslects the
image of the U.S.
Conclusions about the U.S. as Immpr@tedibméity, and Displacement of
Responsibility

Many insurgent videos framed tlmmdhiS arngbvkiS. soldiers as being void of
morality. THriasning device is consistent with Weimann s (2006a) findings that
the Internet were framing thddmutemkemymenscihless enemy devoid of all moral re
The representatic®. cfoldiers and U.S. government officials as immoral sugge:

insurgents eammikindie U.S. and attemphify bofme their violent attacks. The
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researcher concludes Iragi insurgents use of YouTube utilizes similar tact
Weimann used to displace responsibility.

The U.S. government is commonly framed in such a way as to degrade the
its leaders, and make vieweranajuesssiof Wife. military s presence in Iraqg.
Research suggests highercpeddabitedy of a message source is related to highe
persuasive capability (Fahoum & Bidfhramd®@6xhe U.S. government and soldiers
a negative way insurgents are able to counter the potential persuasive impa
Conclusionlsoat Insurgémievances

Examination of video content provided an understanding of Iragi insurg
and how the messages are framed to state these grievances. The research fin
evidence of a common U.S. as occupierppéhemetoTherae anified agreement,
among the insurgents, that the U.S. is occupying Iraq, and they want the U.
to exit. Many videos focused their frame around how the U.S. occupation is
killing innocent Inssgienrdiex concludes the U.S. produced frame of War on °
not the one being used by Iragi insurgents. Instead the U.S. as occupier pr
frame where the U.S. is causing the terror.

ConclusiomboutSearch Terlised

This reseanmdywsts conducted using the search term Iraq Resistance dur
timeframand successfully shed light on the tgbhesldtpiemeant thatse used by
Iragi insurgents across related search terms. The researcheridgieggests the s
representative data sample Bhdetandlkedle look at the accounts and framing devi
by Iragi insur@ketsesearch results yielded an abundance of information ther
concluded the search term was effective.

Conclusionisoat Video Types

The results showed presence of several video types. Thewasst common vi
documentary atMank videos frame their content around documenting their succ
attacks and promote Jihad as a rdbhigreowmsindbetry ofstare devoted to
documenting attacks on U.S. troops and their vehicles. Video footage appear
the battlefield to theinmamer(2@Qdaound the presencEormiation on terrorist
web pages such as how to buildlemilosli wesgpons, providing maps, photograph

directions, codes, and technical details of how fTheussecerplaorsternctipnald) /
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training videos used for coding purposes for the present study pertained on
physicaaihirng exercise such as shooting practice. Weimann s statement sugge
terrorist web pages use training witheregerdeberchewthe only training
present in the video collection for the present study hasimmmlgy presence of
exercis®ke high presence of documentdrut attacdesl presence such as the above
suggests a difference in some of the types of information presented on YouT
web pages. Video types appear to be selectesd them purogydsEsicottlechnical
information. The researcher suggests this may be because of a diverse audie
supportive of insurgency efforimfoffemthidrkédy reserved for more private
Internet spaces.
Conclusions about ProonlEditing

Some videos have very little editing and few advanced graphics, while
intricate layout with animation, impressive logos, and transitions. Surpris
quality of the top Iragi insurgent graupsmwwakohtghemetlhan those with a med
arm. The researcher concludes there may be a potential difference between g
without a media group overall although this has not been confirmed. Further
creating quality videonptrednot limited to groups with a large media presenc
Conclusions about Clarity of Messages

All English verbal statements and English subtitled elements were clea
ambiguity as to what was meant. Messages were not keum¥dcempglér whewkrs
comprehension and possibly retention of information encountered. The resear
video creators were either very well versed in English themselves or select
were capable of expressing the groupiyfeamaghdeégubtecomprehendible. The
comprehensive understanding demonstrated of the English language suggests a
U.S. and/or Western educated video producers. Further, the clarity and incl
messages suggests a laageeigpueh to promoting insurgent viewpoints toward a
English speaking / Western world.
Future Research

The following are examples of future research areas to be explored. Th
questions stemmed from issues, findings, and nhebremithe damptenhtiesearch

study.
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Larger Sample / Reduce Variables

Statistical analysis and results may be stronger if a larger sample si
method of obtaining additional data in a future study is tofoartslader a long
collectickhis study examined videos for the search term Irag Resistance, on.
may also seek to determine other relevant search terms to be considered whi
larger sample pool. Decreasing the number ofy vialipbdesatwdadsmarter, more
manageable coding process for large sample sizes.
Individual Count vs. Presence

The study results provided an exploratory analysis odreserihbles presen
the sample collection. The next stEErveeuigeshttex amderstanding of the videc
and achieve potentially significant results is to conduct an analysis of th
each variable in each video. For example, the present study determined ther
presence of severand twEees, tactics used, and victims. Future studies could
individual count of each. Based on frequency counts of the presence of weap
viewers are exposed to a great deal of violence. Mere counts of the presenc
tatics, however, does not give justice to the often grotesque images portra
U.S. soldiers burning alive, or their bodies being thrown from a tank that
Arabic Inclusion

It is suggested that all videos wme#tengaspeghifikd included with the
addition of Arabic speaking (withdnitt IFysgresfuisdonl) content. Comparing and
contrasting media frames between primarily Arabic videos with wvideos that d
Arabic could provide sometanshghintiended audience. Videos that rely only on
content may be geared toward a more Islamic and/or Middle Eastern audience.
Arabic may or may not have a more extremist view than those with English pr
comparison betweeniégdndly and those with English present or music only may vyi
differences in media frames.
Media Effects

Because this research utilizes an exploratory content analysis, media
examined. The impact of violent content ea waewemsing focas although there
are ethical concerns and restraints for this type of study. Questions exist

effect on individuals exposed to lengthy periods of violent stimulus encoun
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videos? Feshbach s (1978hWggtrstded when media violence is perceived as more r
elicits more aggression than media perceived as being fictitious. Does view
violence create a bridge between what is acceptable in the teaeleised realit
Comstock (1977) suggested particular characteristics of violent portrayals
elicit aggression. These were portrayals presented as 1) rewarded, 2) excit
justified; when the perpetrator of theitviocleedefdos hisnbthavior and is
presented as 6) intending to injure his victim. Considering much of the vio
sample videos fit one or more of the above, how likely are the videos to el
might exposure to Inmesgages cause a viewer to cross over from being an Int
to an active insurgent? These are only a few media effects out of many that
studies out of the present study.
Persuasion / Behavior

Even if a message is reassisssthe tiesy not have been successfully persuas:
and may or may not cause individuals to act. One aspect for future research
which viewers find the insurgent videos credible. Fahoum & Width s (2006) r
higher perceireedbdlity of a message source was related to higher persuasive
study examining the perceived credibility of message sources, such as an Im
figure, may provide a better understanding of the potesntge$.persuasiveness

Nye (2002) asserted the destruction of the opposition s credibility is
ones own credibililyS.Autdeo frames present in the study such as those depi
at Ab@ihraib, may have negatively impacteitW.far crieshidrid. The effect of nega
frames on perceptions of credibility for viewers who previously held positi
of the U.S. could yield new insight into impacts of negative frames.

Qualities of the speaker, the mefisamgend tdedifgedsheor even the productio
quality of the video may have an impact on perceptions of credibility regar
The variable production quality was added in the present study, and appea
additional variddtlexrmiming level of sophistication the groups had regarding
production.

Research in the area of appeal effectiveness of insurgent messages is
The research focus raises questions of credibility, andresddditaildey armebsage

behavioral change such as whether messages have a strong enough persuasive
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move viewers from having a positive attitude toward the insurgent group and
member fateface versus only a membernef cbhamuonty.
Cultivaén Theory

Cultivation THeemynegr}l969) suggests individuals (particularly heavy vi
will in part create their sense of reality based on what they see represent
media, etc. Their view cfidedbitbe wven stronger when what they see resonate

real life . Iragi insurgent videos are most commonly documentary attacks
attacks on people, most often U.S. soldiers. The violent, graphic nature of
provide scary, traumatic viewwoflthendea¥reality for some. Further, the con
negative depictions of the U.S. government may have an emotional and/or per
U.S. persons and for the global community who maysdmemrpatats gkis on
depicted by insurgenttfummepsresearch could hypothetically test the Cultivat:
by examining the reality presented in U.S. mainstream media, the reality pr
in videos such as that on YouTube, reamd agsaisistiwosald statistics. From a
logistical standpoint, this type of study could prove difficult.
Elections

The study took place prior to the 2008 Presidential elections, during
shortly afterward which allowed thmtitesearicless trepresentative of each time
period@here were not a large number of videos uploaded to YouTube for the se
time period examined after the election. However, the data set does provide
comparison stupgyeod&nd post Election framegp. SAulyl icw suggested for 2009
during the same time period for comparison.

Because many of the videos are compilations of other wvideos, it would
conduct an analysis on how long it tsakestherBuké Administration to turn to
addressing the Obama administration. This shift in framing devices is sugge

There was a large presence of unfavorable stories presented about the
government and especiadtythgaBush administration. Future studies may consid
conducting similar analysis to determine if the Obama administration is als
or if it is given a more positive frame. While there appeared to be a negat

the Glma administration, a larger sample would be needed to determine if th:
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Victim Frames

Another element from the present study suggested for future study is t
frames. Iragi insurgents frame the Iragi pddpde accuwdattiors of Ttmwg much
differently than they frame the U.S. victim. Further qualitative analysis 1
the differences and nuances of these framing devices. While the present stu
examine these frames in theecaimgrle adldrger sample may enable the researche:
explore victim frames used commonly by each insurgent group and to determin
frame is consistent over time.

Chain of Command

Future studies may considertéramfilowngf message dramdmoduction
decisions in the Iragi insurgent group s chain of command. In particular, w
decisions as to the frame that should be presented, when to film, what is i
overall goals the videos are attemptingerofacthdeve?r Amoipsis is whether gr
are being proactive (addressing issues ahead of time) or reactive (respondi
Media Arm / No Media Arm

Some insurgent groups have media arms devoted to dealing with the medi
themedia such as videos, etc. The media arms are most often attached direct
insurgent groups. A suggestion for future research is to conduct analysis o
and their content present in the study along wofhaddiggoapsompéahigemnsus
without a media production arm. The diffridndey iof fwaodks,tion, persuasivenes
etc. arpodkhtedéments for future study.

While insurgent groups, especially those with a media areptabry attempt
amount of control of frames representing that group, the ability of users t
it via their own chosen frames may take some of this control away from the
leadership. The manipulation of frames laywredigy det oifdargterest.

Issues Related to the Topic

Video sharing sites such as YouTube have reached critical mass in that
presence of this technological tool. The spread of the Internet and its rel
YouTube has dma communication possible between individuals and groups that me
previously have been able to spread their ideas and messages. Individuals t

alone in their ideological viewpoints can now connect witWhdishers with simi
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connectedness is positive overall and may promote a sense of belonging for
negative drawbacks since individuals may also connect in their similar inte
and/or oppression of others. Once the flood watesopéninfiormatinternet, ther
is little that can be done to police the information made available in the

While YouTube makes attempts to moderate and take down inappropriate c
sheer mass of videos available dnk odnstdmtdimfy and deleting videos makes 1
nearly impossible to prevent insurgent and other content that violates thei
from being posted.

The extensive global use of the Internet and inmoseageng avatéability o
creates several issues that require careful considetabheny peopieunderstand
may want the Internet mporentightled and monitxBdS fovialent content.
However, there are conyrgeficéqually valid aocgioemtlsmternet would
infringe on the human right to freedom of speech. There is ongoing debate o
limitations for fuofeespmech.

Implications

The researcher sought to contribute to a large body of knowledge in th
No aademic research had previously been conducted on Iragi insurgents use
present study provides new information on one use ofme¥dalewoe, a computer
communication (CMMhdts widespread in use (though few studies haweé been cond
relate to it) . Whirke severmal previous studies on Iragi insurgents, this stuc
evidence of a strategic communication that may be quite persuasive and reac
audiencémirther, there is no evidence YouTube 1isupkodded ngo vildetss site. Had
this study not been conducted, many videos f£&008Bh&leohsebnamercooie no
longer be available and a comparison spadformadd not be

The present research focus was on Iragi insurgesturgdsnues .ofTherteeris an
insurgent groups present globally and group leadership and structure tends
This research opens doors to a comparison with other groups and provides a
insurgent group strategic communigatwveontfioeftrhme.

While primarily conducted as a study to provide valuable information a
the field of communication, this study has widecumtemiesiernory,sm

counteressaging implicdfimategic communicat tbemartket ing product or in
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this case an idea or group, inevitably has the gameerdgdzll obBgemlgiencing
successful in this typdrehtmBokg®R 005 suggestimessagemust identify

market segments and theilheleadeasg, tmotivations, expectations,Theyd daily ri
also suggesitceSsful marketing campaigns draw on emotions, and strong brands
stories. Finding the right story and the right peopldptd2dleliterngit to is c
insrgents appear to know their market and use likely persuasive appeals tha
influence viewers. They also commonly make use of emotionally connective st
depicting wounded and dead Iraqgi children atedadftedrirdimage £ raemed as

caused by the occupation. The U.S., in order to be successful in countering
will need equally if not more persuasive appeals and must find a way to get
perceived as trustworthy and dneshlles nesskege campaign.

Related to cemmseaging, is the potential need for a shift the policy. F
US Information and EducationaAcExolian§d48lso known Smitthdundt Act of
1948 prohibits domestic distribudndm dr pfopraitgn auddecBEsformation
Operations Roadmap, . 208yefore, the U.S. cannot legally create strategic co
for domestictuseounter insurgent messages. This provides a prime opportunit
for continued messddimpt much of a fallback.

Evidenced by the violent acts depicted in the majority of videos in th
insurgents arevislemceaastrategic communication tool. Viewer exposure to th.
contemay have wider societatiomplsuchsasbpe negative worleéarieds,
violent actrstimidation, mimicry and/or Jjustificdnteeasédvactest &otxeal
acts of violence depicted on various media channels such as the Internet an
reason fsacietal concern.

Undertsanding the frames, tlmpmesslsmed in Iragi insurgent videos produce
opportunity for communication experts to find methods of countering these m
doors to understanding strategic commuayi daipbarts theathemrts and minds of
message receivddes present study provided insight regarding the strategic con
strategies used by IragiWhinsuirdentisusurgent sdaretegimsny ways similar to
strategic communicatiomedadtibt®rically across the globe, the innovation of

and YouTube creates a method for rapid dissemination of messages to a poten
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In some ways this technological advancement parallels Guttenburg s creation

pres. Doors leading to mass exposure of ideas are limitless and with unfort
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APPENDIX A

IRB APPROVAL LETTER

Office of the Vice President For Research
Human Subjesctommittee

Tallahassee, Florida/432306

(850) 68473 “« FAX (850H435A

APPROVAL MEMORANDUM
Date: 10/10/2008
To: Rheanna Rutledge [rrr05@fsu.edu]

Address: 3700 Capital Cr S.E. #116, Tallahassee, FL 32311
Dept.: COMMUNICATION

From: ThomasJhcobson, Chair

Re: Use of Human Subjects in Research
Exploratory Study of Iragi Insurgents Use of YouTube to B8cruit and Produce
Sentiment

The application that you submitted to this office in regard to the use of h
researchoposal referenced above has been reviewed by the Human Subjects Com
meeting on 10/08/2008. Your project was approved by the Committee.

The Human Subjects Committee has not evaluated your proposal for scientific
weigh thek ris the human participants and the aspects of the proposal relate
and benefit. This approval does not replace any departmental or other appro
required.

If you submitted a proposed consent form withe yoaprraeped ishamoag consent
form is attached to this approval notice. Only the stamped version of the c
used in recruiting research subjects.

If the project has not been completed by 10/7/2009 you must request a renew
continuation of the project. As a courtesy, a renewal notice will be sent t
expiration date; however, it is your responsibility as the Principal Invest
renewal of your approval from the Committee.

You are advisked any change in protocol for this project must be reviewed ar

the Committee prior to implementation of the proposed change in the protoco
change/amendment form is required to be submitted for approvalidyy, the Commi
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federal regulations require that the Principal Investigator promptly report
unanticipated problems or adverse events involving risks to research subjec

By copy of this memorandum, the Chair of your depsatoentra@fel/sor yvicair

reminded that he/she is responsible for being informed concerning research
human subjects in the department, and should review protocols as often as n
the project is being conducted inhcomplimstetwiion and with DHHS regulation

This institution has an Assurance on file with the Office for Human Researc
Assurance Number is IRB00000446.

Cc: Steven McClung, Advisor [Steven.McClung@comm.fsu.edu]
HSC No. 2008.1098
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APPENDIX B
IRB LETTER OF CONSENT

Researcher: Rheanna R. Rutledge
Office: UCC 3rd floor, C3137
Phone: 859563393

E-mail: rrr05@fsu.edu

Dissertation Committee Chairperson: Dr. Steven McClung
Office: UCC 3rd floor, C3131

Phone8506449125

E-mail: Steven.McClung@comm.fsu.edu

Thank you for agreeing to participate as a rater in this dissertation study
Use of YouTube. A training session where we will review how to rate video c
discuss content dsslesiwill take place on (date) from (time).

This form outlines the purposes of the study and provides a description of
and rights as a rater.

The purpose of this project is to explore how Iragi Insurgents are using Yo
for both recruiting and sPBeséntgmenti

Your part in this project is incredibly important! Research has inherent bi
avoid. When only one individual is reviewing data, analysis becomes more su
order to avoidhesxsddms,iddividuals in the Department of Communication and 1
outside member in the sciences will be used to examine videos for 1) meetin
themes used. Two raters will review each video. If the reviews are dissimil
member will review the video.

The method being used is content analysis. I will first download all of the
for the research that meet the following criteria:

1.) Clips have to have an insurgency icon or expliaigelnt .state the group the
2.) There has to be reference to the insurgency-insurgenoyntemtipand be pro
3.) Only content using music only or English speaking or having English suk
used.

4.) The last criterion is somewhat subgepddwe;o the wddbigstusd in nature

and not a spoof which could be delineated-Smrimuwcomesttiure o mhdrhe

speaker (s) and/or graphics.

Please NotSsfme of the content you view may show violent activity. Any rater
uncomfortable withtem o©f videos is free to eliminate him/herself from watc
that video or from participating as a rater in the study. If at any time yc
mentally harmed by what you are viewing I strongly urge you to seek counsel
discuse tilssue with a friend, myself or the dissertation chair, Dr. McClung.
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FSU Human Subjects Committee Approved on 10/9/2008 Void After 10/7/2009
HSC#2008.1098

One counseling resource is offleredayorfigsny here at the university. Their
contaatfdrmation is:

The University Counseling Center

Student Life Building

113 S. Wildwood Dr. Rm. 201 / Tallahassee, FL 32306
Phone 850/6&40103

fax 850/644560

I encourage you to ask any questions at any time about the nature of the st
methodshat I am using. Your suggestions and concerns are important to me; p.
me at any time -abhiftliphene number listed above.

I will use the information from this study to write my dissertation. The fi
writep will hapoei provided via electronic file if you wish to read it.

By signing this form you acknowledge that you understand the nature of this
participation as a rater is voluntary; you have the right to withdraw as a
the study, afiy reason, and without any prejudice, and that you have availabl
if needed.

I agree to the terms

Respondent Date

I agree to the terms:

Researcher Date
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APPENDIX C

CODE BOOK

STUDY DESCRIPTION
This dissertation study is a baseline investigation into Iragi insurgents
strategic communication tool. The study utilized a content analysis of vide
overall framimesend themes found in the population of videos from Novembe:
December 1, 2008 for the search term Iragi resistance . Along with a more
of frames, the studyg tkameénwhich may be used to recruitiUsSnditimeend anti
It builds upon previous research in related areas and applies theory with a
Identity, Diffusion of Innovation, and Framing in attempt to explore the ph
content analysis was conducted using the sampleligfs YoorT uldee vsieksoch term
Iragi Resistance that met stated criteria. The methodological design est
future comparison and study since the topic of Iragi insurgent use of YouTu
examined extensively in theeaaademic ar

CRITERTIA USED FOR VDEO SELECTION

Four sets of criteria were used to assess a YouTube clip as being an insurg
(1) Clips must have an insurgency icon or explicitly state the group they r
(2) There has to be referemypercy thre theswontent andshegenpgyogroup.

(3) Only content that used primarily English speaking, had English subtitle
only were used with the exception of simple references to Allah (God), and
(4) The clip mustoapeearaliistic in nature, and not a spoof which could be c
comedic, mmrious, or satirical nature of the speaker(s) and/or graphics (tl
somewhat subjective).

Overall terminology

CONTENT ANALYSIS

Berelson (1952)edlefamtent analysis as a research technique for the objecti:
and quantitative description of the manifest content of communication. (p.

Krippendorff (2004) building upon Berelson s previous definitsias, defined c
a research technique for making replicable and valid inferences from texts

matte) to the contexts of (phé8y.ufhis study employed content analysis proce
systematically code, characterize, obséhweyrepméseunantidbys adltleiat itdre

of video clips meeting set criteria.

STRATEGIC COMMUNICATION

Strategic communication is the more politically correct term for what has 1
propagandehe term propaganda has taken aconaoteddbhwvever time as the publi
became increasingly aware of its powerful usage, and especially as it becamn
Nazis during WWII. Strategic communication, as a term, i1s commonly used at

propaganddalloran, 20A end goal of strategic communication / propaganda s
to influence attitudes and behavior of a given populous. Propaganda is the
the public opinions of an audience though the transmission of7%deas and val
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Throughout thssertattlm terms strategic communication and propaganda ar
interchangeably.

FRAMES

Frames are, constructs used to assign meaning to events, oammadirrences, soci
cultural artifacts, thus fHugenigei mpvements and facilitate participation (S
Rochford, Worden,. & BenfordFr8tan. ACL993) states, to frame is to select s«
aspects of a perceivadd meald tiyhem more saltemmunncating text, in such a

way as to promgesrtaicular problem definition, causal interpretation, moral ¢
treatment recommendation (Entman, 1993, p.52). Frames guide an individual
their particular representation of a particular realitslpprdetgrarithecular top
which parts of reality become noticed (K nig, 2008).

INSURGENT
For the purposes of operizationalizing the term insurgency, the definition
Central Intelligence Agency (CIA) will be used. The CIA defines insurgency

Insngency 1is a protractediibpofldtycattivity directed toward completely or partially
controlling the resources of a country through the use of irregular military forc
political organizations. Insudgedudangiviteyrilla, waefaezrism, and political
mobilization, for example, propaganda, recruitment, front and covert party organi-
international adtsvaegigned to weaken government control and legitimacy while
increasing insurgent control andiAleyridémaoythe Analysis of Insurgency, quoted in
Daniel Byman, Peter Chalk, Bruce Hoffman, William Rosenau Tasdd®avndOBranden,

Support for Insurgent Moamsrs:Monica: RAND, 2001, p.4

The CIA s definition includes tersowidm]lyakdowh insurgents are known f£
committing terrorist acts asarg tGhelik, Byffman, Rosenay, 2B0dnna@Author
Ahmed Hashim (2006) points out Inshigebawgk,Count&msurgency In Irag
whether an organizatiormresl @onditrorist organization, depends on your star
US State Department defines terrorism as premeditated, politically motivat
perpetrated against noncombatant targets by subnational groups or clandesti
intended Influence an audience (Rex Hudson, 1999).

INSURGENT GROUPS

While you will not be responsible to log the names of each insurgent g
it useful to have some idea of the groups represented.

Salem, Reid, and Chen (July 2008)owomagdgtdep fodmes :

Al-Jabha @&lamiyaMlgdwama allragiya (Islamic Front of the Iragi Resistanc
Al-Jaysh #&dlami-flidag (Islamic Army in Iraq)

AlQiyada AMuwahada LiMijahidin (Mujahidin Central Command)
HarakatMigawama alslamiya frhg (Islamic Resistance s Movement in Iraq)
Jaysh Ataqg Aklami (Iraq Islamic Army)

Jaysh dihad Aslami (Islamic Jihad Army)

Jaysh #Hijahidin (Mujahidin s Army)
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Jaysh -3 ifaMahsoura (Victorious Group s Army)
Jaysh Ansasumha (Pamms of the Sunna Army)
Tandhim €& ida fi BiRadidayn Jaeéda s Organization in Mesopotamia)

Coding specific terminology and guidelines

In order to have a full understanding of what belongs in each category for
the followhmmlsl be used to make such decisions in the most objective way pc
Please refer back to these guidelines as often as needed in order to mainta
coding responses. Please contact me if anything is unclear or if issues ari

On your codifrmrm you will find the following:

Type of viddweck all that apply)
Documentary attickluding switdbdadskembinghostage taking etc.)
Social Documentary (eg. livesfeftepdopte.)
Tribute
Message
Instruction / Training

A dcumentary attackit states, is any video that shows or implies an actual
kind such as bombings, shooting, etc. Implied here meansaxtstailll image ma
animated explosion but suggests the preddmsce dfrgpdr atéatkages of
individuals with weapons.

A social documentdewicts the social situation of individuals and the surrour
example, images of the destruction of buildings in the aftermath of a bombi
such as grieviplke pmo interviews with people count in this category. Trainin
included as social documentaries unless theke disadongnetwherewthe insurgents
discuss what the insurgency is like or some other type of social commentary

A tributies a video type that demonstrates a particular paying of homage / re
individual. Often these individuals are leaders and/or deceased members of
Sometimes this is denoted by particular graphicseckfdscéscooudhegvefifecs
around a picture of the individual or elaborate border elements.

A messagevideo type provides a specific message to the people. They will oft
something like, The American people need to know ssader tdl'hthe PAsnex int=mn
people . The message can be targeted at any potential viewer including fe
may either be read or spoken directly to the audience.

An instruction / treideogtype shows insurgent group trainbigiexetrypses in a

scenario. There is no actual fighting depicted with the perceived enemy. Th
include physical and/or endurance exercises, shooting practice, etc.
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Non-verbalcheck all that apply)
Kissing Hugging CelebratiRgijdicing
Weeping / crying Anger Serious

Nonverbal communication, according to GuerXiBacrd udedit messages that
people exchange in interactiiteh comdt escteept womd@hysical expressions and
behaviors oftwvemlr individuals emotions. For the pumsmde of these siptdigns
refers only to physical and vocal expressiopeobde dxappiag, phfstlhmfl signs
anger, such as yelling and tdhmrmshipgandedawn with pngsyomx on their

faces, it 1is considerifd irstigryluals have their face masked and you are unab.
out whether their arms flailing about are in anger or celebration, do not m
categories yououndgemark these rdamtsegd they are clearly present. Serious r¢
serious tone of voice or serious facial expressions.

Appealdcheckll that apply)
Religious Nationalistic Emotional / affect
AntdUS Antisraeli Antllestern World

Appeal to rehirgfers to an appeal to religionrspecehdEsttany. This type of
appeal may, for exmkelagference to the Islamic text, the Qu ran or the Prorx
Muhammad .Any referendel ¥ah(God), the Qu ran (Holy Book), or the &Rrophet Muh:
etc. count. You may hear ®Hiwmds Akbleeand other prayerful calls as attacks ar
being conducted. All of these count as religious.

IslaMuslims bekidhat God revealed the Muhammad through the angel

Gabriel. They regard atharmitrhe Sunna (words and deeds of Prophet

Muhammad) as their guide to Islam. For Muslims, Muhammad was the final prophet

who received revelations from Allah over the course of two decades which make up tt
Qur’an in its entirety.

Nationalistpibealmake reference to Irag and the need to defend the Iragi peox
and/or land. Reference to defending Islam and Muslims in general does not ¢
Nationalistic. There must be direct reference to Iraq and/or Iragi people a
Nationalistic ideology appeals attempt to appeal to individuals based on a
and culture.

Emotional / affect apgedlksmrtwarming and/or heartbreaking stories or depict
that have an emotional impact. Thiseitiper cdepipesl(l) people grieving, (2)
suffering, (3) depict families or family life, (4) show images of destructi
or infrastructure not to include WSstedndifasi bhtdidmerican grief can also cc
for Emotiorfafle/. Tt isn t limited ThiBrappeatiafy be venitsslimagyor

AntiUS appeals specifically stateitigeowrbmagred /dislike for American people
American government. This appeal may be verbal or mayired schéekiihaiges chow

Americans and/or destruction of Amedifcgmuwrkpertknow who is being fought vy«
can t assume-Arfd, etc. For exbgipiezttar&soften difficult to tell who the ts
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is. However, especially for dayraetdfdcks,alei to make out that the tanks are
American tanks thus it is fdi%. to say Anti

AntiIsraeadppeals specifically stadeitlgeowrbmgred /dislike for Israeli peopl
the Israeli government and/or Israelil mddntheyvefhak appmay also be images
showing the killing of Israeli s and/or destruction of Israeli property. Ge
Palestine do not count in this category.

Antilestern Worlappeals specifically sdategwosongatred /dasdikdeto

West . This type of appeal can only be sededvabdatémehéréhias meets criteric
for Amfiestern.World. Even though the U.S. is part of the West, this appeal
West

Your coding sheet will show:

Theme Functrn® (check all that apply)
Acclaims(portray the insurgency group in a positive or favorable light.)
Attackgportray the US in a negative or ynfavorable light
Intimidatifbn compel dmter by or as if ibpltiksednslucing af esmnser
of inferioriémotthgo
Defensefgespond to a prior perceived or real attack on the insurgent groug
world.
Recruitinfjunction
portray the insurgency group favorably
provide a-mmlction including that of a supportive role
Efficacy(syggsted individuals are able and can be effective at the task su
Ambivalent(neutral or ambtgewmes/ function

Theme Functions

Acclaimsfunctiopofrbray the insurgencyagposptime or favorable light. This in
apparenticeessful attacks and/or discussion of how great the insurgent eff
For night attacks it is often unclear if an attack such as a bombing hit it
not considered an acclaim unless the videwadepuctssktlimlatFackday attacks,

generally, the viewer is more clearly able to make out if an attack was suc
resulting tanks blowing up, etc. Acclaims may be based on images and/or ver

Attackfunctionpdrctray the USegatave or unfavorablthelseghmay be written,
verbal or images negatively portraying or attacking U.S. credibility, U.S.
policy, etc.

Intimidatifamctions attempbmpel deter by or as i1f bymphreatindliting fear

or a sense of inferiority Intimialadtikgrinclude shwwinded and/or dead
American or Western bodies, etc.
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Defensesesporsderbally, written, andjioxr dmmges> perceived or real attack on
insogent group by tBRed8di$se function must clearly demonstrate how they are
as a result of a prior perceived or real attack on them by the U.S.

Recruitinfunction pertlmayinsurgency group d&adpnprabldea caleaction

including that of a sup@nisiwvwppeall includes any discussion of how great t
insurgency and their efforts areid®ox éspampieng successful atstacks count
portraying the group as favorable. Recruiting videos will have a verbal or
a cakdtaction.

Efficacfunctions imply and/osuggebbliydividualstarpeabdmmd can be
effective at the task suggested by or for the insurgent effort.

Ambivalenfunctionsneneéral or ambighemes / functions. A message can only be

ambivalent if it does not fit any of the other theme functions. However, if
video does not fit the other functions provided here but fits some other fu
not ambivalent. If this is the case pikrast ttakdatotem off your coding sheet.

You will also see a place for you to note overall themes.

Overall theme (s) floumd: notes as a coder)
This is where you the coder can make note of possible other themes you fo
there wamesthing that struck you as different or interesting please share it

Contact informat@leel free to contact me any time with questions or concern:
Rheanna Rutledge

Cell phone B5®3393

E-mail rrr05Q@fsu.edu
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APPENDIX D

URLS FOR TRAINING VIDEOS

Examplesfowhat not to includedonEdkée
Hamas Execution Training Kamp://www.youtube.com/watch?v=y588SvTIPEPY

Examples to code for training

Jihad and Liberation Command Training for Combat
http://www.youtube.com/wat ehlRdEEDS

6:23econds

What is the least we can do for the(Wasjfadddeen?
http://www.youtube.com/watch?v=9duORYJJ0OvM
5:19

Warriors of Allah
http://www.youtube . comfwatcad Ne3Mg
2:50

Mujahideen in Afghanistan singing nasheed
http://www.youtube.chAwdliisCycgRHNg
2:37

An English muslims message to the enemies of Islam
http://www.youtube.com/watch?v=F_xDGgA0d7M
1:06

Iragis Celebrate Attack on hHunpued www.youtube.com/watch?v=s0Igj_d8rnw
2:4ko0 group specified

MujahideenOpen Declaratitom Kufr Forces
3:32
http://www.youtube.com/watch?v=70J0uHMxwDU

Mujahideen of Islam
http://www.youtube.com/watch?v=GgxJgM0OusZM
5:31

Example of Nasheed (Islamic song)

Qom 1
http://www.youtube.com/watch?v=Bfpk0L_GPhY
2:58
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APPENDIX E

SUBJECTIVE CODE SHEET

VIDEO TITLE: DUPLICATE Y E S N O N o t

Type of videheck all that apply)
Documentary attdckluding suicide attack, Beheading, Hostage
taking etc.)
Social Documentary (eg. livesfexdftagmbodle. )af
Tribute
Message
Instruction / Training

Non-verbalcheck all that apply)
Kissing Hugging Celebrating / Rejoicing

Weeping / crying Anger Serious

Appealqcheck all that apply)
Religious Nationalistic Emotional / affect
AntdUS Antisraeli Antllestern World

Theme Functiofisheck all that apply)
Acclaims(portray the insurgency group in a positive or favorable light.)
Attackgportray the US in a negative or ynfavorable light

Irtimidatidattempb compel amter by or as if imypliewatmjucing fear or a
sense of inferiority jinto another

Defensefgespond to a prior perceived or rdabuatgeamdck ggouphdy the Western
world.

Recruitinfunction
portray the insurgency group favorably
provide a-twmlcltion including that of a supportive role

Efficacy(suggested individuals are able and can be effective at the task :

Ambivalent(neutral or ambigewmes/ function

Overall theme(s) flound:
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APPENDIX F

OBJECTIVE CODE SHEET

Title of video:

Length of clip (minutes and seconds) :
Duplicate Y E S N O N ot e s

User interactio# of times viewed
Star rating system:

Date Reported date:
Acquisition date:

Production Specify langyelhyeck one)
English only Arabic whtsitles (can have music too)
Subtitles & music music only
English w/ music other

Special effletkesk all that apply)
Logo (s) English subtitles
Animations None

Accompanying mugdcbheck all that apply)

Secular music Hymn music
Hymn + seculmrsic None
Expressions Reference to mehexk all that apply)
Arab Media Western Media
None Other/unknown

Extremist groupExtremist group nampdsied:

Tactidcheck all that apply)

SuiceadBomb Bombing (noruicide bomber)
Artilldoytar Attack/ Shooting
Rocket /MisdGrenad@dttack

Bladed Attack (Chemical, Biological, Radiological,
Hijacking Hostageaking / Kidnapping
Ground/iehicle Attack Vandalism

Threat(verbal or written) Aircraftack

paramilitary training Unclear/unknown

13¢
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Weapon (check all that apply)
Bomb /[mprovised Explosive Devices (IEDs)
Mortar rvocket missile/ grenade launcher

Poison/biological agent Assault riflegens
Bladed weapon Unclear/unknown
Automobile/ other vehicle None

Victim typeheck all that apply)
Humanitarian/-@orernment Organization (NGO)
Military Personnel
Religious Figure
Government Ofdlamd/®ersonnd®liplomatic
Health Care
US / Western Civilian
Iragi / Middle Restenn
Journalist / on business
Other
Unknown
None

Victim gender MaleFemalBnspecifield/ K unkno

Victims are specified as bgihgckremil that apply)
United States
NATO / UN
Iraqi / Middle Eastern
I sraeli9di
Unknown
N/A

Facility Wy@eecify attadkhemk all that apply)

Military Base Military Vehicle Airports & Airlines

Business Goverment Building Political Party

Paramilitary Hotel Religious Institutions

Energy InfrastructurBolice Facility Transportation
Infrastructure

NGO / Aid OrganizatiGaonvoy Civilian Vehicle

Ship Unknown N/A

Facility use charactefhiestkiadl that apply)
American NATO / UN Iragi  Unknown N / A

Overall theme (s) flourid:
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APPENDIX G

SALEM ET AL.(2008¢ODING SCHEME
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APPENDIX H

LIST OF VIDEOS IN SAMPLE

Table 13: List of Videos in Sample

Video| Name of Video T;Ti) Date Uploaded
1 Sniper Attack US Soldiers Oct/24/2008 3:59 290ct08
2 A 15 Year old Insurgent (Irag War) 4:21 290ct08
3 Suicide Bomber Blows up US Checkpoint 1:04 290ct08
4 Iragdesistance 3:30 2-Nov-08
5 Barack Obama (The Victory OF Islam) 3:39 5Nov-08
6 Training the Iragi Resistance 2:26 8-Nov-08
7 IED Attack US Humvee + Full Aftermath 2:10 9-Nov-08
38 Al Qaeda Hates Obamal N2008 10:50 20Nov-08
9 Iragi resistanceOViibe 4:22 25Nov-08
10 Iragi Resistance Victory Great backgroun 7:33 26Nov-08
11 A warm welcome from Iragi resistance 0:53 28Nov-08
12 Resistance Night Attack 0:44 14-Nov-08
13 / H 1 ! s N ~ a 5:32 14Nov-08
14 Another Message fromhrahe Resistance 4:30 280ct08
15 Iragi Resistance 4:36 280ct08
16 Iragi Resistance 4:16 280ct08
17 Iragi resistance 2:34 280ct08
18 Message of the Iragi Resistance to the A 9:10 280ct08
19 true iragi resistance 1 4:59 280ct08
20 Iragqi Resistance Part 3 0:58 280ct08
21 Iragi Resistance Part 4 0:58 280ct08
22 Iragi Resistance 3:36 280ct08
23 [Speechk]Sayed Nasrallah on Iragi Resista| 1:39 280ct08
24 Samra’ Resistance in Iraqg 0:54 280ct08
25 The Hisory of Liberty is a History of Reqd 2:37 280ct08
26 the real Iragi Resistance / jeish al ma 10:03 280ct08
27 Traitor for americans_ 3:44 280ct08
28 Iragili resistan®e ! ! 4 H 3:32 280ct08
29 Iragili resistande ! ! 4 H 1:32 280ct08
30 the iraqgi resisshddam B rfi ! 7:27 280ct08
31 Iragi resisfiange i q 6:57 280ct08
32 General John Batiste recognizes the Iragq 0:13 280ct08
33 IRAQT RESISTANCE i ¥ f ¥ § 3:02 280ct08
34 Meeting Resistance [6/9] 10:00 280ct08
35 american forces in iraqg 3:42 280ct08
36 Iragqi Resistance / oon¢ afogm ¢r 3:40 280ct08
37 War on Iragln 5 Sed® 1:23 280ct08
38 IED Attack US Humv&ep#2008 1:28 280ct08
39 US Chinook Helicopter Shet&a@H8 9 2:32 280ct08
40 Jihad in Iraqg 1 4:04 280ct08
41 Irag Sniper Attack USSSptd36r2008 0:21 280ct08
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42 Support Our Troops 1:47 280ct08
43 TRAQ 1:40 280ct08
44 General Jack Keane recognizes US failureg 0:14 280ct08
45 Iragi song nadhdedi ! , B« 5:18 280ct08
46 Sba3 al Fallujah! i1 « 6:52 280ct08
47 Iragli resistance shelling US base 0:53 280ct08
48 Iraqi resistance attack flight with SAM 1:49 280ct08
49 Iragqi Resistance f & 7:15 280ct08
50 Iragtresistance 5:30 280ct08
51 IRAQI RESISTANCE B«B rfi ’ B« 2 4:09 280ct09
52 Iraq lions <' f ¢ 3:03 280ct08
53 Irag: The Hidden Facts Part 1/2 8:01 280ct08
54 irak resistance 10:26 280ct08
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APPENDIX I

INSURGENT GROUPS

Table 14: List of Iragi Insurgent Groups
Percentage
Present
Gro Name Gro Information
up up * Number of
Videos
AlQaeda affiliated umbrella group opera 26%
Islamic State g also includ&srdyhn Media (media arm of g 14
State of Iraq)
Irag Resistancsg 24
E 13
Formally known as Ansar al S@ia) (2003 1%
Ansar d&lam operates in Iraqg, also includ8dnaa¢ And 10
splinter group ShariaofiommiAnsafumria
. . . . 13%
JaishMiljahideei Operates in Iraq i
. . . 7%
Islamic Army in Operates in Iraqg, separate group 4
Jaishaihad Membe? of Jihad and change front, membe 7%
identity 4
. 0%
As-Sahab AlQaeda s media arm 3
Asai b Ah#Hardgqg| Leagues of the Righteous People (Shi it 0%
Army in Iraq) 3
1920 R lut] , 4%
. evo-ution Part of Jihad and Change Front, operate
Brigades 2
4%
Al Karama 5
Armed wng of the Salah &#lyyubi Brigades, 4%
Islamic Front fl member of the political council for Ira
Iragi Resistand umbrella group that maintains own ident 2
Islamic Action Front
Jaish al Islami 4%
al Irag 2
Jihad Media Jihad medistdiibution organization (no sj 4%
Battalion insurgent group affiliation) 2
H 1lah Bri , , . 4%
lezbo a ek Operates in Iraqg, independent Shi a gro
in Iraqg 2
HAMAS Iraq Ope?ates in Iréq, membgr of political c¢ 4%
Resistance, maintainstowy iden 2
Al-Mujahid ] . . 2%
Ira:ja teesnma IncludesMufjahideen al Ramadii ]
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Jaish-Tadaqgi

N
o°

1
JaishMahdi Su§pended, part formed into Mumahidun, 2%
Shi a 1
Iragi Islamic 2%
Resistance 1
Irag Taliban 2;
Islamida#tii 2%
Resistance 1
Army of the men Own group, member of the Supreme, CHmmEN 2%
Nagshabandi Ord Order 1
2%
Fedayeen ]
I i hadi . . . . 2%
raq s Jihadist Maintains own group identity
Leagues 1
Splinter group from JReA&drmnBronts; sub 2%
Jaish-faltiheen |umbrella group for the political counci 1
Resistance
. . . . . 2%
Jaish-Relshideen| Member of Jihad Change Front, maintains 1
Qaedaﬁllhéd . | Member of Mujahideen ShuralCwhnch is AK 2%
Organization 1n .
. | Islamic State of Iraqg 1
Land of Two RivV
Mujahideen 2%
Resistance in 1 1
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APPENDIX J

APPEALS

Table 5 Appeals Used by Iraqgi Insy

Percentage Presq

A 1
bpea Number of Video
Ant4US 89%
48
52%
Religious
igiou o8
4 4%
Nationalistic
i isti 4
. 39%
Emotional / Affeg o1
Antd#lestern 1166
. . 2%
Antilsraeli 1
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